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Puinetuate for 
the eye—nol 
intellect 


Sin,-Where are we now in 
R. L. Finn’s comma debate ? 
Several correspondents, having 
agreed that the commas in the 
milk copy are used wrongly, dis- 
agree among themselves as to 
what is correct, 

Surely in such advertisements 
we tend to punctuate more for an 
impatient eye than for a leisurely 
intellect. It seems to me that the 
author of the milk copy wanted 
as few stops as possible, and went 
fearlessly ahead with commas, 

Copy is one part of a whole. 
Take it out of context and we 
may easily find fault with it, BE. P. 
Towers takes my drill instructor 
out of the parade ground and 
stands him in Oxford Circus to 


THIS WEEK 


How « carpet underlay was 
marketed by advertising—Page 580. 


NEXT WEEK 
The cost of TV commercials. 


bawl at passers-by about some- 
body's wares, No, sir, The drill 
instructor was an educated man 
using an expression which, 
though wanting in elegance, 
suited the circumstances and 
gained a quick and sure response. 
I do not ask for bad grammar 
or slovenly punctuation. Lan- 
guage, especially English, is a 
moving, changing thing. Its rules 
march eeeny along behind it, 
like elderly guardians. They 
never catch it up. Let us be 
guardians by all means, but if 
we are over-prim we may find 
that some of our milk has gone 
sour before we have sold it. 
G. A, COLBRAN. 
Bloomsbury Square, W.C.1. 
This correspondence is now 
closed.—~Eprror. 


To The Editor .. 


Sin,—1 would like to correct 
a somewhat misleading impres- 
sion conveyed in a report in your 
last issue regarding the observa- 
tions of delegates from this Asso- 
ciation who recently visited USA. 

Your heading is, “DPSPA” 
delegates say US screen printers 
are 30 years ahead of us,” and 
the article goes on to say that the 
opinion of our four delegates is 
that American screen printers 
are using machinery which is 
some 30 years ahead of anything 
in operation in this country. 
They assure me that they gained 
no such impression and that, in 
fact, there is a British screen 
printing machine which is widely 
used in America. 

The expression “years ahead” 
was wu when reference was 
made to screen printing on metal. 
This colloquial phrase was not 
meant to be interpreted literally, 
and only meant that the Ameri- 
cans seem to be more advanced 
than British screen printers so far 
as printing on metal is con- 
cerned 

There is no question at all of 
the US screen printers, or of the 
machinery available to them, 
being 30 years ahead in screen 
printing generally. 

L. G. Parker, Secretary, 
Display Producers and 
Screen Printers Association. 


Not unanimous 


Sirn,—Mr. Olley, talking about, 
and particularly specifying, metal 
printing, stated that in their use 
of mechanical facilities, equip- 
ment and materials, America 
was, in this line, and in his 
opinion, “years ahead,” and he 
was em the phrase in a purely 
colloqui 
sions “yards ahead,” “streets 
ahead” or even “miles ahead,” 
are so often used 

At the press conference | 
stressed most emphatically that 
we, as a delegation, were not 
necessarily unanimous in our im- 
pressions of the industry in 
America, and indeed, it is as well 
that we were not, for I suggest 
that a much more true and 
balanced opinion can be formed 
from an analysis of conflicting 
views. We particularly deplore 


SILK SCREEN PRINTERS SAY— 


years behind US’ 


sense, as such expres-: 


the erroneous statement that the 
“30 years ahead” was the con- 
sidered opinion of all four dele- 
gates. 


R. Foster, 
A. Foster & Co. Managing 
(Display), Ltd. director. 


British machines 


in America 


Sim,—On_ frequent _ business 
visits to America, I have had 
ample opportunity to meet screen 
printers in the United States, and 
to form opinions of the machinery 
and equipment which they use, 
and with this experience I have 
no hesitation whatever in saying 
that we in Britain have produced, 
and are using, up-to-date screen 
printing machinery which is more 
than equal to anything in America 
for all-round screen printing 
work. 

The McCormick screen print- 
ing machine, which is now one 
widely used in this country, has 
achieved equal success throughout 
the world and has in fact been 
exported to no less than twenty- 
five countries. In addition to 
this, the machine is being exten- 
—— used in America, and a 
steady flow of these machines is 
being currently exported to that 
country. 

W. P. McCormick. 
McCormick Silk Screen 
Machinery Co. 


Quoting the price 

Sir,—Having returned from a 
business trip, I have read your 
article regarding laundry advertis- 
ing (Apvertiser’'s Weexkty, No- 
vember 4, page 308), and would 
like to clear up one point regard- 
ing our price quotations. 

Although no price for a 
cleaning is shown on the leaflet, 
an enclosed pa price slip 
does give full information to 
prospective customers about the 
charge per square foot for 
different types of carpets, and 
additional charge for beating 
underfelting. 

E. L. ReyNovos-SmIirH. 

Springfield Grove 
Laundries Ltd., 
Shepherd's Bush, W.12. 


Falling standards 
of typography 


Sin,—I am perplexed by the 


many instances of the falling 
standards of typographical pre- 
sentation to be found in the press 
and in many pieces of promotion 
matter. 

I wonder if this is due to a 
scarcity of qualified typographers, 
or is it an indication of their 
lack of feeling towards the media 
with which they are dealing or 
the story they have to tell? 

As a first principle, the written 
word must be displayed in an 
interesting and readable manner, 
and without the tedium of de- 
ciphering illegible scripts. There 
appears to be a growing amount 
of advertising matter that blows 
hot and cold with banner head- 
lines and postage-stamp type— 
bold and light—roman and italic, 
thrown together in a pot-pourri 
of typographical verbiage that 
many label “lively,” but which 
fundamentally is the antithesis of 
sound, readable English and good 
advertising. 

I am _ surprised that some 
advertisers accept this approach 
to the selling of their products, 
and it would be interesting to 
know by what yardstick they 
measure the success of their 
approach to the public. 

As a single example I have 
conducted differing methods of 
direct mail selling and find that 
“stunts,” as opposed to a factual, 
well-planned and __ interesting 
story, do not produce as good 
results. 

The advertisement or promo- 
tion piece should be an entity 
created by the experienced 
application of art, copy, and dis- 
play ; typography is an integral 
and important part of this com- 
bination, achieving balance and 
colour, impact and vitality. 

A. W. Coomss. 
Chichester Drive West, 
Saltdean, Sussex. 
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Our PRO'S are professionals 


What we mean, of course, is that our Public Relations Officers are experienced 
newspapermen and women who worked for many years in Fleet Street before joining 
8. C. Peacock. They know from practical experience what makes news, where to look for it 
and how to present it. They are also aware of the utter futility of deluging editors with mere 
‘puff’ paragraphs. Each one of our PR people has many long-standing associations and 
friendships throughout the newspaper world. And, as is inevitable with newspapermen, each 
also has a large number of contacts in such other fields as entertainment, sports, 
industry and political circles. 
Here at 8S. C. Peacock we have actual proof of our PR division's efficiency and usefulnesr 
in publicizing all kinds of products and services. Perhaps they can be of help to you? 


Ss. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1 REGent 1081 + 11 LLOYD ST., MANCHESTER 2 DEAnsgate 5691 
21 LEIGH STREET, LIVERPOOL. ROYal 861 * RUSKIN CHAMBERS, 191 CORPORATION ST., BIRMINGHAM. CENtral 7705 
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POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION + LONDON POSTER ADVERTISING ASSOCIATION 
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PRESS AD SPENDING HITS NEW PEAK 


The summer drop in ad- 
vertising expenditures has been 
eliminated—and press revenue 
is booming as never before. 

These are the two conclu- 
sions to be drawn from “The 
Statistical Review of Press Ad- 
vertising” for the July to 
September quarter this year. 

September's figure for ad- 
vertising expenditure in the 
press, £6,548,555, was the 
highest ever recorded for one 
month, but Jesse Scott, chair- 


‘October will top record £7 million’ 


man and managing director of 
Legion Publishing Co., Ltd., 
publishers of “Statistical Re- 
view”, states that October's 
figure, yet to be finalised, is 
“expected to exceed £7 
million.” 

The October figure, he pre- 
dicted, is only the beginning 
of a quarter which will break 
all records. “Everything is on 
the up-and-up,” he said. 

One safe prediction can be 
made: This year’s total of 
press advertising will be the 
highest ever. The first nine 


months of 

£51,753,250 

press advertising, were 22.61 
per cent up on same 
period last year. With 
another record figure expected 
this quarter, experts are pre- 
dicting 1953's figure will be 
exceeded by 25 per cent. 

And all the signs are that 
next year the figure will be 
higher still. 

@ See page 569 for analysis 
of latest press ad. spending 
a from “Statistical Re- 
view.” 


First ‘on the 
air’ show of 


commercials 


Mather & Crowther Ltd. and 
J. Arthur Rank’s Screen Services 
Ltd. on Tuesday broadcast “on 
the air” the first commercial TV 
programme in this country. 

Twenty-three commercials were 
transmitted by microwave from a 
studio in the Dominion Theatre 
to the Dorchester Hotel, where 


Martin Pick retires 


Martin Pick, advertising director 
of Arthur Guinness Son & Co., 
Lid., is retiring soon. The 
announcement of his successor 
is expected shortly. He has 


been a council member of the .~ 


AA since 1948. 


| 


they were seen by more than 100 
of the agency's clients. 
Sir Robert Fraser, | 
general of the ITA, was present. | 
Clients had given permission | 
for their products to be used. | 
The programme transmitted inclu- 
ded an introduction by chairman 
E. L. Mather and a talk on the 
short- and long-term aspects of 
commercial TV by Stanhope E. 
Shelton, the agency's director in 
charge of TV development who 
produced the programme. 


director- 


Society lays 


research code of ethics 
THE Market Research Society has adopted a three-part code 


of standards. 


down market 


It lays down ethical standards, standard 


conditions under which market research surveys must be 
undertaken, and contents of survey reports. 


It states that 
membership of 
market research ractitioners 
shall be deemed to have agreed 
to the general professional prac- 
tices laid down by the Society. 

The Code states that the re- 
search agency shall not reveal 
the name of the client commis- 
sioning a survey, nor reveal to 
the client the identity of inform- 
ants involved in the survey—un- 
less agreed beforehand or con- 
sent has been given. 


by accepting 
the Society 


It also lays down that a survey 
shall contain full details of the 
methods used, and the main 
body should cover the question- 
naire, factual findings, bases of 
percentages and geographical 
distribution of interviews. 

“The adoption of this Code 
gives recognition to principles 
which have long been followed 
in the conduct of research in this 
country, and sets them out form- 
ally for the first time,” states F. 
Edwards, Society's vice-chairman. 


PAUL E. DERRICK 
CREDITORS’ 
MEETING CALLED 


A meeting of creditors of Paul 
E. Derrick Advertising Agency 
Ltd. is to be held on Monday, 
December 13, at Winchester 
House, 100 Old Broad Street, 
London, E.C.2, Founded in this 
country in 1897 by an American 
marketing expert, the company 
was at one time in the “top ten” 
of British agencies. 

John S. Simmons, a former 
director of Derrick, recently 
joined the board of C. P. Wake- 
field Ltd. Tony Ingram, also 
previously with Derrick, has 
joined Wakefield's as media 
manager. 

Several accounts previously 
handled by the Derrick agency 
including G. B. Kent and Sons 
Ltd., Investment Managers and 
Secretaries, and Big Ben Stamps 
—have recently moved to Wake- 
field. 

It was in 1952 that four mem- 
bers of the team which built u 
sales of Biro ball-point pens too 
over a 50 per cent share in the 
Paul E. Derrick agency, They 
were Richard Coit, A. J. (lan) 
Bell, Alan Bell and John Simmons. 


Bulmer’s new agents 


With effect from next month, 
London Press Exchange Ltd. 
have been appointed to handle 
advertising of Bulmer Ltd., the 
largest manufacturers of cider in 
the world, During the past 20 
ears this account hes been held 
y G. S. Royds 4 td. 


DTV wish today to acknowieage 21 years or good turns — acts 


of en2ouragement and confidence from clients, friendly co-operation 


from fellow agents and publishers and good services from many 

artists, photographers, engravers, printers 

21 today and other suppliers. It has been a happy 
and worthwhile time because you have made it go ! Thank you! 
—And thanks particularly to W. H. Gollings, who (so like Bill) gave 


us this space as a birthday present! 


DUDLEY TURNER & VINCENT LTD INCORPORATED PRACTITIONERS 


IN ADVERTISING 19 BUCKINGHAM STRERT ADELPHI LONDON WcC2 
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says Canadian guest |. 


OVER 800 AT AA 


568 


‘Back British goods with fact and genius’ 


ANNUAL DINNER 


More than 800 people at the annual dinner of the Adver- 
tising Association at the Dorchester Hotel last week 
heard Hubert Oughton claim that advertising would not abuse 
the new medium of commercial television. 

“The young men and women in advertising have got i 
ideals,” said, “One thing which the Advertising aed aan 
do is to make the general public aware of these ideals.” 


Previously, the guest of honour, 


Norman Moore (eft) presents the 

Mackiniosh Medal to Hubert 

Oughton, honorary treasurer of the 
Advertising Association. 


Leonard W. Brockington, a noted 
Canadian lawyer, business man, 
and war-time broadcaster, had 
this to say of good advertising: 

“The best advertisement is that 
which, with good words, can 
interest the most people in the 
truth about good things. If in 
aid of good words can go a good 
heart, the greater is the appeal. 
pet without truth the appeal must 

hee 

Mr. Brockington preferred that 
British things should be spoken 
of in a British accent. The story 
of our traditional skills and 
honest labour should be told in 
the authentic words of these 
islands, he said. 

“It is my hope,” he said, “that 
British goods and machines and 
fabrics, and the glory of their 
workmanship, will continue to be 
launched on a world willing to 
buy, fortified by plain statements 
of fact framed with genius.” 

Lord Mackintosh was among 
the leading figures in public 
affairs, advertising, and the press 
who were present to see Norman 
Moore, president of the Adver- 
tising Association, bestow the 
Mackintosh Medal on Mr. 
Oughton, for “personal and 
public service on behalf of 
advertising.” 

In acknowledging the honour, 
Mr Oughton expressed his pride 
in being the first advertising prac- 
titioner to receive “the Nobel 
Prize of Advertising.” 

The menu card, decorated with 
a lace doily motif, was designed 
—- provided by T. B. Browne, 

t 


(See Mainly Personal, page 618) 


POSITIVE 
PUBLICITY 


PH NE: ABBEY 5334 


The stamp, which can be affixed 
to letters. 


Stamps boost 
direct mail 


Stamps designed to increase 
the membership of the British 
Direct Mail Advertising Associa- 
tion have been produced by 
Samuel Jones and Co., Ltd, The 
stamps, which may be obtained 
free of charge from the firm, are 
intended to be attached to corre- 
spondence. They depict in full 
colour a stylised representation of 
a pillar box and envelope, with 
the words “Use the Post for Posi- 
tive Publicity — Join BDMAA, 
‘phone Abbey 5334.” 

Fred Day, advertising manager 
of Samuel Jones and Co., Ltd., 
is chairman of the BDMAA. 


Largest ad film 


east claimed 


A new film featuring Duncan 
fruits and vegetabies, “The 
Moment of Perfection” has a cast 
of more than 60—claimed to be 
one of the largest ever assembled 
for a two-minute film. 

The film was devised by Pearl 
and Dean Ltd., in conjunction 
with the Duncan agents, Napper, 
Stinton, Wooliey Lid. 

Grocers in London and the 
Home Counties have reported 
increased sales as a result of 
showings in local cinemas. 


Bakers should 


Bakers should not be afraid of 
using advertising as a means of 
selling their products, §. E. Mars- 
den, advertising manager, Craig- 
millar & British Creameries Ltd., 
told members of the Manchester 
and District Bakers’ Association 


; Marsden said that many 
people, including bakers, had 


Gift coupons 
warning to 
newspapers 


Newspapers have been warned 
against canvassing when carrying 
gift coupon advertisements. The 
warning has been issued by the 
Newsorint Rationing Committee. 
It reads: 

During recent months the Ration- 
ing Committee has received 
complaints concerning the 
methods of sales promotion 
adopted by certain newspapers. 
These mainly consist of pre- 
vailing upon wholesale news- 
agents to order excess supplies, 
and in some cases delivering 
extra copies without an order. 
whenever an advertisement 
including a coupon with a cash 
value appears in the news- 
paper. 

Rule 6(c) forbids any gift or 
benefit extraneous to the news- 
paper if such offer is calculated 
to induce the purchase of the 
newspaper for the purpose of 
obtaining the gift or benefit. 

A concession was made to 
allow advertisements contain- 
ing coupons to appear, pro- 


NO NEWSPRINT 
CHANGE 


There is no change in the per- 
mitted paging in the next news- 
print rationing period, Sunday, 
December 12 to Sunday, March 6. 

Although Christmas and the 
New Year come within the new 
period, there will be no reduc- 
tion in the total of permitted 
paging. 


vided the conditions contained 
a proviso that the coupon was 
limited to one per family and 
an alternative means of obtain- 
ing it was given. 

It is obvious, however, that 
canvassing by newspapers 
carrying such advertisements 
would deceive the purpose of 
the rule. 

The committee would regret 
having to consider amendin 
the rule, and hope that all 
managements will take steps to 
see that advertisements of this 
kind are not made the occasion 
for promoting extra sales. 


advertise more 


condemned church-magazine ad- 
vertising. One man he knew had 
advertised his products in a 
church magazine, on a _ local 
cinema screen and by having 
circulars printed and pushed 
through letter-boxes. He had 
found that the small advertise- 
ment in the church magazine had 
obtained good results. 
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Press revenue soars: September expenditure 


breaks all records 


TRIPLE INCREASE GIVES ‘NEW LOOK’ 
TO SUMMER ADVERTISING 


HREE large increases in expenditure on advertising in the 
press for the July-September quarter of this year are 
recorded in the October issue of “The Statistical Review of 


Press Advertising” : 


© The total spending is nearly one-third, 31.29 per cent 
above that for the same quarter in 1953; 
® The September figure is an all-time record for any 


single month ; and 


© All press media showed considerable increases. 


Recalling the fact that in July, 
1950 it tried to “debunk” the oft- 
repeated remark: “No, we don’t 


advertise in the summer,” Statis- 
tical Review comments: “There 
seems to be a ‘new look’ in ex- 
penditure for the July to Septem- 
ber quarter.” 


£ 
4,399,348 
3,589,499 
5,376,246 


The past quarter’s expenditure 
of £17,547,200 was 3.25 per cent 
lower than that for the preceding 


1953 1954 


Ki 
5,923,885 
5,074,760 
6,548,555 


quarter—April to June, 1954— 
but was 31.29 per cent above that 
for the corresponding period last 
year. The table above shows the 
month-by-month breakdown. 


| WHERE THE MONEY WENT. yey 


London Evenings ... 
National Sundays ... oe 
Provincial Dailies ... — am 

Provincial & Suburban Weeklies | 
Total 


Provincial ads up 


Provincial dailies and provin- 
cial and suburban weeklies are 
the groups that have shown the 
greatest increase in revenue in the 


year. 
Lowest group were the trade 
press, but the accompanying 
table reveals that they were more 
than 16 per cént up. 

“Never, so far as our records 
g0,” say Statistical Review, “has 


"13,365,093 


“2 | 


£ 
4,528,302 
1,193,745 
1,830,881 
2,685,161 
831,549 
5,347,324 
569,492 
560,745 


17,547,200 | 


: reeasce, z 
8 seaaseet! 


+ |) +44+4444444 


= 


nearly 50 per cent 


the volume of press advertisin 
held up so well when compar 
with other seasons of the year. 
The figures we now publish reveal 
a departure from the customary 
tendency to cut down appropria- 
tions in the holiday period, 
except, of course, in the case of 
high’y seasonal products, 

“The total of £17,547,200 re- 
corded as spent on press adver- 
tising during the past three 
months is only £590, less than 
the figure for the preceding 
quarter.” 


Mars lead confectionery field with £123,963: 


Cake-mix figures top last year’s total 


There was heavier advertising 
expenditure over a wide range of 
commodities during the past 
quarter, as compared both with 
the same quarter last year and the 
previous quarter this year. 

Even Government departments 
caught the infection. Their 
expenditure during the quarter 
totalled. £213,708 compared with 
the preceding quarter's figure of 
£196,445. In the third quarter 
of 1953 the total was £190,936. 

Confectionery : The volume of 
advertising of chocolates and 
sweets and toffees increased 
sharply in September. In _ the 
case of chocolate the three 
months’ total is £304,725, which 
compares with £253,558 in the 
third quarter of last year. The 
outstanding campaign was that of 
Mars who budgeted £123,963. 
Caley spent £53,646, and Rown- 
trees were only slightly behind 
with £53,056. 

On sweets and toffees the total 
for the quarter was £261,564, over 
two and a half times the amount 
recorded in the comparable period 
of 1953. Here again the most 
heavily advertised line was a Mars 

roduct, Spangles, with £50,706. 

ext in order came Mackintosh, 
with a total of £42,481. Sharp's 
were third at £29,862, followed by 
Rowntree with a total of £27,172. 

Cake-mixes: For the first 
quarter of this year aggregate ex- 
penditure was £37,766. Since 


then additional new brands have 
been introduced and, in the 
second quarter the total of the 
chart rose to £39,154. This 
quarter the figure of total expen- 
diture is £69,317. Aggregate ex- 
penditure for the whole of 1953 
was only £39,639. Bird's, who at 
present dominate this field, are 
advertising three lines: Cake 
Mix, to which in the past quarter 
they devoted £48,189; Spongie, 
with a moderate appropriation 
of £2,620; and Tea Cake Mix- 
ture, on which a small sum was 
spent in trade advertising in 
September. A new roduct, 
Puffin Cake Mix, first advertised 
last April, was launched with a 
“moderate” campaign, — says 
Statistical Review. 

Canned Foods: The year 
or so has seen an important 
rowth in advertising of canned 
oods. Campaigns for these pro- 
ducts are, of course, to some ex- 
tent seasonal in their incidence, 
comments Statistical Review, but 
taken overall, expenditure tends 
to increase steadily. In this field 
the outstanding chart for the 
quarter is that on canned milk 
and cream, for which there was 
a total of £161,274. This com- 
pares with £94,073 recorded in 
the preceding three months and 
£26,698 a year ago. 

The most heavily advertised 
individual brand was Carnation 
Milk with a total of £43,514. But 
the biggest contributor to the 
quarter's expenditure was Nestlé, 


who appropriated £34,714 for 
their cream, £27,352 for con- 
densed milk and £16,921 for 
Ideal Milk. 

The quarter has seen the con- 
tinuation of the “Drink More 
Milk” campaign for fresh milk 
and cream, which opened in 
April and on which expenditure 
in the press amounted to 
£130,186 in the six months ended 
September. 

The guarter’s total for canned 
vegetables shows the usual 
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Argus Press celebrate 
record revenues 


The Ar gus Press held their 


annual inner at Simpsons 
Restaurant last week. H Cc. 
Drayton was in the chair. 

Among the seventy executives 
at the dinner were the editors of 
all Argus Press publications, and 
the directors of the various 
Argus printing works, includin 
Samuel Stephen Lid., Kelly 
Kelly, Lid. Portsoken Press, 
Croydon Times, etc. 

Mr. Drayton congratulated all 
concerned on a year's good pro- 
gress in every direction, includ- 
ing an all-time record in circula- 
tion and advertisement revenue. 
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The new window pelmet set jor Batchelor's cream of tomato soup now 


being supplied to retailers. 
natural colours, com 


Yellow corner flashes, showing cans of soup in 
ete the main pelmet, 


Two window biils at eye level, 


in colour, show the soup ready for serving. 
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‘DIRECT MAIL 


Four club chiefs 
on firm’s staff 


On the staff of Condé Nast 
Publications Lid. are three presi- 
dents and one chairman of clubs 
in advertising and journalism. 
They are: 

Miss Audrey Withers, editor 
of “Vogue” and a director of 
the firm, who is president-elect 
of the Women’s Press Club. 

Miss Sybil Mawdesley, adver- 
tising manager of “Vogue 
Export Book” and “Vogue 
Knitting Book” and president of 
the Women’s Advertising Club 
of London. 

R. A. F. Williams, director in 
charge of advertising, and presi- 
dent-elect of the Solus Club. 
Walter Williamson, Yorkshire 
representative of Condé Nast 
Publications Lid., and chairman 
of the Bradford Publicity Club. 


Advertising 
Diary 


Friday, December 5 

pusLICITY CLUB OF LetcesTeR ladies’ 
night Bell Hotel, Leicester 
ADVERTISING-PRESS CLUB, DUBLIN, 
annual dance 

KEOENT ADVERTISING CLUB Spanish 
Cabaret, 7 p.m 

PUBLICITY cus or GLASGOW 
luncheon meeting A. Milne on 


“Behind the Scenes of a Trade 
Journal." Grosvenor Restaurant, 
12.55 p.m 


Monday, December 6 
PUmLICITY cLun OF 


Leeps public- 


speaking group “The Arn of 

Debate,’ Great Northern Hotel, 

Leeds. 6.30 p.m 

BRISTOL AND WEST PUBLICITY CLUB 

meeting akers Cc ; 
“s Farrow an L. Shepherd. Car- 


wardines, Baldwin Street 
PUBLICITY CLUB OF PETERBOROUGH 
luncheon meeting, Speaker: R. D 
Kravitz, Angel Hotel 12.30 p.m 
Teesday, December 7 
PUBLICITY cup OF LEICESTER even- 
ing course Mason, H. Cave on 
CA "Adult Education 


6.30 p.m 


Centre, Belvoir Street, Leicester 
pm 
REGENT ADVERTISING CLUB lecture 


N. Montague on “Offset Litho- 
graphy.’ 0 pm 
PUBLICITY CLUB OF NOTTINGHAM 


luncheon Speaker H. Traynor 


Bell Hotel p.m 

ADVERTISING AGENCY PRODUCTION 
ASSOCIATION meeting F. Donnelly 
and G. Edmunds on ‘‘Photogravure 


Printing." Monotype Corporation, 
Fetter Lane 6.30 p.m 


Wednesday, December 8 

ROYAL SOCIETY OF ARTS, C Fr 
Turner on “The Buying and Selling 
of Antiques." John Adam Street, 
Adeiphi, London, W.C.2. 2.30 p.m 
ipa lecture B. T. Coulton on 
“Printing. 44 Belgrave Square, 
S.W.i. 6.30 pm 

NATIONAL POULTRY show, Olympia 
Opening day 

INSTITUTE OF PUBLIC RELATIONS 
luncheon meeting. R. H. Aylwin on 
“The Modern Circus on the Move.” 
Criterion Restaurant, W.1 12.45 
pm 


» December 9 
ipa lecture E. Ward Burton S 
“Preparation for 3 ingar 
Reigrave Square, 5.W.1 0 pm 


A “brains trust’ 


570 


“Leicester Evening Mail’ photograph. 


was the highlight of a joint social evening when the 


Publicity Club of Leicester met the Northamptonshire Publicity Club at 


Market Harborough. 
with the Leicester Club chairman G. 


The Leicester Club brains trust 


pictured above 


Bingham who acted as question master 


(left)—are F. Coulson (vice president), H. Cave (president), and club mem- 
bers Mrs. D. L. Pickering, A. H. Franklin, W. Bowles and L. Whitchurch. 


Club News 


Leeds front-cover design contest 


A prize of three pepnees is bein 
offered by the Publicity Club o 
Leeds for a new design for the front 
cover of the club’s monthly maga- 
zine Trend. 

Members of the Leeds Club and 
personnel on the staffs of members 
are invited to send in entries for 
the competition to the club secre- 
tary, c/o the Yorkshire Post, not 
later than Friday, December 31. 

Competitors have to incorporate 
in the cover, which is 8} in. deep 
and 5} in, wide, the club badge, the 
title, date of issue (February, 1955), 
issue number (number 94), and the 
slogan “The Journal of The Pub- 
licity Club of Leeds.” 

Entries will be judged by a sub- 


committee who will submit their 
recommendation to the executive 
committee of the club, The name 


of the winner will be announced in 
the February, 1955, issue. 


London 


‘Go out and meet 
the people’ 


Godfrey Winn, speaking to the 
Publicity Club of London on Mon- 
, urged creative writers, copy- 
writers, and advertising people not 
to sit at their desks, shuttered away 
from the outside world, but to go 
out and meet the people for whom 
they were supposed to be writing. 
T public were much more 
intelligent than many people, par- 
ticularly politicians, imagine them 
to be. “You who control so much 
of the spending power of the public 
should remember that the one 
preach, above all which you should 
7 and practise is tolerance,” 


Clab ’s history 


E. E. Preston will lecture on the 
history of the Publicity Club of 
London to the Publicity Clubs of 
Leeds (January 5), Berks and Bucks 
QGanuary 17), and Newcastle 
(February 17). 


Cotswolds 
Officer’s four 


responsibilities 


In a talk to the Publicity Club 
of the Cotswolds, Edward Sumer, 
ublicity, officer of Weston-super- 
Sass, said that the four most impor- 
tant parts of his job were adver- 
tising, dealing with the council 
this was the most difficult—dealing 
with the public, and publicity 

The meeting was visited by a 
number of members of the Birming- 
ham Publicity Association, who 


joined the Cotswolds chairman, 
T. Cruwys, for dinner before the 
meeting. 

Welcoming them, Mr. Cruwys 
said that t PCC was a young 


club and they welcomed the visit 
as the Birmingham club could give 
them advice from their greater 
experience. 


Beauty winner 


Winner of the Miss Regent Club 
contest, held at the Regent Adver- 
tising Club on Friday, was Miss 
Mavis Shuttock, of S. C. Peacock 


Lid., who won a free beauty treat- 
ment, two guineas’ worth of make- 
up, an Edward Mann hat and 


cravat, and two theatre tickets. 
Runner-up was Miss Sarah Mills 
of Napper, Stinton, Woolley Ltd., 


who received two theatre tickets, 
a free portrait, and a Delavelle 
coffret. 


There were six runners-up, who all 
received gifts from Yardley Ltd. 
The prizes were presented by the 


Queen of the Press, Maureen 
O'Neill, 
Ireland 

New faces 


Six new members have been 
elected to the Publicity Club of 
Ireland: Michael B. Kenn Caney 3 


Advertising Agency), Luke Mahon 
and Michael Carr (Arks Lid.), 
Desmond B. McEvoy (McEvoy's 


Adveitising Service), Thomas Maher 
(sales manager, McEvoy  Fress) 
and Edward McGurk (jsecretary, 
McEvoy Publishing Co., Ltd.). 
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NEGLECTED BY ADVERTISERS’ 


‘Send at least 


three shois’ 
—WMiss K. M. Murphy 


The most serious failing of 
British advertisers in regard to 
direct mail was that they did not 
deal with it scientifically enough, 
said Miss K. M. Murphy, manag- 
ing director, Linguaphone Insti- 
tute Ltd., when she spoke at the 
Lancashire section of the Incor- 
porated Society of British Adver- 
tisers at Manchester last week. 

She complained that they did 
not give it the attention they gave 
to press and poster advertising. 
That was understandable to an 
extent, she said, because it was 
easy to see and study the press 
and poster efforts of one’s com- 
petitors and contemporaries. One 
could readily assess the amount 
spent, the media used and the 
sites chosen for posters. 

But, she said, it is quite difficult 
to come by the mailing pieces that 
were continually being sent out by 
those houses which had found 
direct mail so successful—firms as 
diverse as engineering houses, 
pharmaceutical products, airways 
and paint manufacturers, to name 
only a few. 


Continuity counts 

“Do not start unless you are 
prepared to send at least three 
shots to any special category,” 
advised Miss Murphy. “It is 
true that you can, in most cases, 
get good results with your first 
mailing. But, in certain cases, it 
is often not until the third or 
even the fourth shot that the big 
results come in. 

“This has been tested in this 
country and very thoroughly in 
the United States, where firms 
confidently plan for twelve mail- 
ings a pp to any selected cate- 
gory of people, and indeed find 
that five years is sometimes not 
too long.” 

In the Linguaphone Institute 
they cquld get first-class results 
immediately with their first shot, 
but they could go on getting good 
results with second, third, fourth 
and fifth mailings. 

Discussing the desirability of 
better quality in direct mail, Miss 
Murphy said that this was some- 
thing they could only learn over 
the years. It was here that mem- 
bers of the British Direct Mail 
Advertising Association had the 
advantage. Members of the 
Association circulated their suc- 
cessful mailing shots, and in their 
annual competition they were able 
to examine material which was of 
the greatest value, from three-shot 
campaigns to single original 
letters. 


. Wills’s Whiffs 


The cigars publicised in the latest 
edition of “Tips,” the Screen 
Audiences’ production, were Wills’s 
Whiffs, not Manikins, as stated by 
our film critic last week 
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TV programme contractors seeking London film studios 


Associated Rediffusion, Ltd., 
the commercial television com- 
pany formed by Broadcast Relay 
Services and Associated News- 
papers, is reported to have 
acquired two stages at Wembley 
Studios, controlled by 20th 
Century-Fox. 

A spokesman of Associated-Re- 
diffusion, has refused to com- 
ment on the report. It is under- 
stood that commercial TV inter- 


ests are bidding for a number of 
film studios in the Greater 
London area. 

Discussing the possibilities of 
a commercial TV relay to Hull, 
N: J. B. Sabine, chairman of Re- 
diffusion (Yorkshire) Ltd., said at 
a luncheon to celebrate the 25th 
anniversary of wired broadcast- 
ing “In a city like 
Hull it may not always be easy 
to get the best sort of reception 


by aerial, purely for geographi- 
cal reasons, but we are con- 
stantly looking at the facilities 
which we can give. 

“We have already started con- 
verting our existing network to 
give commercial TV pro- 
grammes. There are many tech- 
nical problems, but we have 
been working on them and be- 
lieve that we have solved them.” 


Poultry papers 
amalgamate 


The poultry journals Poultry 
World and Poultry have amalga- 
mated under the joint title of 
Poultry World, incorporating 
Poultry. The change is being 
made in the issue to-day 
(Thursday). 

A statement from the journal 
says “This amalgamation of the 
two publications is unique in 
specialised journalism in view of 
their respective ages, Poultry 
World having been established in 
1874, and Poultry in 1883.” 

There is no change in either 
Poultry World's advertising rates, 
or in the selling price.—5d. 


M. Messer. 


E. Bemrose. 


‘CLEARER PICTURE BY JANUARY I!’ 


First TV commercials 


shown in 


Yorkshire 


Yorkshire had its first viewing of commercial TY when a series 
of films was shown by Nevin D. Hirst (Advertising) Lid. to an 


audience of Northern advertisers and 


in Leeds last week. 


The films included one-minute 
shopping guides, a fashion par- 
ade, and a series of “do it your- 
self” films. 

At the show J. B. Raper, of 
Television Advertising Ltd., said 


V. Holding 


New Hulton joint general managers 


Two Hulton Press Ltd. direc- 
tors, Malcolm Messer and Eric 
Bemrose, have been appointed to 
join Vernon Holding as joint 
general managers. 

A statement issued by Hulton’s 
states: “In the last two years the 
company has attained the 
strongest position in its history. 
This has led to a series of new 
developments—such as the plan- 
ning of the new Hulton Press 
building in Fleet Street, the or- 
ganisation of the great children’s 
exhibition in 1956, the devising 
of several new publications, and 
the launching, for the first time in 
the history of national maga- 
zines, of a special regional edi- 
tion by Picture Post.” 

It is these developments, they 
say, that have made some 
measure of managerial decentra- 
lisation essential. In order to 
“lessen the load” on Mr. Hold- 
ing, the appointment of the joint 
general managers has been made. 

Mr. Messer will be responsible 
for editorial and books, and Mr. 
Bemrose for all technical pro- 


duction matters. Mr. Holding, 
who was appointed general 
manager early in 1953, will con- 
tinue to be responsible for the 
other departments, 

The joint general managers 
will remain responsible to Ed- 
ward Hulton. 


1,500 PICTURES 


Norman Robertson, High 
Commissioner for Canada, pre- 
sented the awards for the seventh 
annual British Press Pictures of 
the Year competition, sponsored 
by Encyclopaedia Britannica 
Ltd. and the Institute of British 
Photographers, at the Savoy 
Hotel yesterday (Wednesday). 

The awards were:— 

Portfolio—l, Douglas Miller 
(Keystone Press Agency), who 
received 100 guineas, a Plaque of 
Merit, and a copy of the 
Britannica Book of the Year 
1955; 2, David Jehnson (Daily 
Sketch), who received 50 guinees, 
an illuminated diploma and a 
copy of the Britannica Book of 


agents at the Capitol Cinema 


he thought that for the first six 
months commercial TV would 
have so many “teething <roubles” 
that there would perhaps not be 
value for money for clients, but 
early clients would be booking 
time rather in the nature of an 
insurance policy. 

He thought that contractors 
would certainly be more inter- 
ested in clients who had helped 
them through the early days. 

He hoped they would have the 
answers to all the questions they 
had put to the ITA by January 1. 
They had made their experimen- 
tal shopping guide films, and 
others, so that the ITA would see 
what was being proposed. 

Chief guest, apart from Mr. 
Raper, was Quinton Lawrence, 
of High Definition Films, Ltd. 
Chairman of the = discussion 
which followed the show was 
Nevin Hirst, who said that his 
firm had now set up their own 
TV service under the direction of 
G. A. Duffus. 

Mr. Lawrence said that the 
films would cost between £200 
and £250 a minute, though, of 
course, the cost could be much 
higher. 


the Year 1955; hon. mentions 
Charles E. Seymour (PA-Reuter 


Photos) and Geoffrey White 
(Daily Sketch). 
News: 1, Sam Kai Faye 


(Straits Times, Singapore) and 2, 
A. V. Swaebe (Society and 
General Press Agency). 

Royal: 1, Herbert Ludford 
(Planet News), and 2, David 
Johnson (Daily Sketch). 

Sports: 1, C. F. Ling (Evening 
News), 2, Geoffrey White (Daily 
Sketch), and hon mention—Reg 
Burkett ‘Keystone Press Agency). 

Feature: 1, Frank Charman 


(Sunday Pictorial), and 2, George 
M. Greenwel; (Daily Mirror). 
Russell 


Sequence: 1, West- 
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TP producer 
joins Rank’s 
new company 


—— the formation of 
J. Arthur Rank Screen Services 


Ltd., to co-ordinate screen adver- 
tising and commercial television 
interests within 


the Rank Or- 
ganisation, 
J. H. Piperno 
is leaving 
Theatre Pub- 
licity Ltd., 
and joining 
the new 
parent com- 
pany. His 
new duties 
will include 
the responsi- 
bility for 
media devel- 
opment and 
the manning 
and equipping of an experimental 
section. Mr, Piperno has been 
producer for TP for almost two 
years, returning from France to 
take up the post. Since then he 
has produced all their advertising 
films, most of which he has also 
directed, 

He was responsible for TP’s 
first three-dimensional advertising 
film, produced for Capstan cigar- 
ettes. 

Before taking up his new 
duties, Mr. Piperno will make a 
tour of the Continent, covering 
six or eight countries, on behalf 
os Arthur Rank Screen Services 

Ad, 


lliffe expansion 


The Associated Iliffe Press Ltd. 
has acquired the entire share 
capital of Index Publishers Lid., 
of Dunstable, owners and b- 
lishers of a number of saikeey 
and ‘bus time tables and the 
ABC Coach Guide. 

Index Publishers Lid. also com- 
pile the London ABC Railway 


Guide, and they compile and 
print the ABC World Air 
Guide and ABC Shipping 


Guide, all of which are owned 
and published by Thomas Skin- 
ner & Co. (Publishers) Lid., one 
of the companies in the Kelly- 
lliffe group. 


ENTERED FOR PRESS CONTEST 


wood (/ilustrated), and 2, John 
Chillingworth (Picture Post). 

Colour: 1, Barnet Saidman 
(News Chronicle), and 2, Joseph 
McKeown (Picture Post). 

Except in the portfolio cate- 
gory, all who won first awards 
received 50 guineas, an illumi- 
nated diploma and a copy of the 
Britannica Book of the Year 
1955; all who won second 
awards received 25 guineas, an 
illuminated diploma and a co 
of the Britannica Book of 1 
Year 1955; and those whose pic- 
tures had been given honourable 
mentions won diplomas and the 
Book, Two hundred and ten press 
men entered 1,500 pictures, 
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Presentation to 
AA accountant 


In recognition of the twenty-one 
ears during which H. J. Br w 
as served the Advertising Associa- 

tion as its accountant, Norman 
Moore, president of the Advertising 
Association, presented Mr. Brad- 
shaw with a cheque at last week's 
AA council. ; 

Mr. Bradshaw joined the Asso- 
ciation when it was seven years old. 
Its small staff was at that time 
headed by the late Russell Chapman. 
He was with the Association for the 
1936 convention cruise to the 
Northern capitals, and later for the 
International Advertising Conven- 
tion of 1951. 

* * * 


James A. Wordingham, for the 
past four years advertising and 
publicity manager of Hobbies Ltd., 
of Dercham, is returning to London 
at the end of the year to join the 

blicity department of Bakelite 
Ad. in January. He was formerly 
editor of the Norfolk Chronicle, and 

reviously held journalistic posts in 
Condes and the Home Count’es. 

Mr. Wordingham is succeeded by 
William Scales, who has served 25 
vears with the Norfolk News Com. 
pany. 

” * 


5. H. Clark is leaving Erwin 
Wasey and Co., Lid., to join Lintas 
Lid. At Erwin Wasey he has been 
account executive and for the past 
two years group head of a number 
of national accounts, including 
Thomas Hedley and Johnson's Wax 
Products. He has previously worked 
in documentary and training films 
and as a public relations officer. 

. * 7 


Miss Valerie Colman, previously 
on the production side at Lime 
Grove, is joining C. J. Lytle (Adver- 
tising) Lid, as assistant to Dicky 
Leeman, director of the agency's 
commercial television division. 

— * - 

Alan Taylor, formerly assistant 
— manager, Midland Sili- 
cones Lid., has joined Acro Re- 
search Lid. at Cambridge, He will 
be responsible for exhibitions, print 
and retail advertising. 

. * 


+ 

Erie 8. Jackson, for the past five 
years advertisement representative 
with the Northern Press Ltd.. South 
Shields (Shields Gazette, Evening 
News, etc.) is joining Newman 
Books Lid. in London at the begin- 
ning of December, as representative 
for none and Shops. 

7 


7 
Geoffrey Irwin, who has just re 
turned from Greece where was 


working as a journalist, has been 
appointed advertisement manager of 
ealth for Aill. 
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J. Murray Watson, editor of The 
Scotsman since 1944, is retiring at 
the end of the year through ill- 
health. He was due to retire on 
reaching 65 last year, but agreed to 
stay on for a time. 

* * 7 

Representatives of many spheres 
of public life in Scotland paid tribute 
on Saturday to James Seager, editor- 
in-chief and se manager of the 
Edinburgh Evening News, at a 
dinner held in his honour in Edin- 
burgh. Mr. Seager, who has com- 
pleted 50 years’ service with the 
paper, was appointed editor in 1941 
and assumed his present position 
this year. Ro chairman 
of Scotsman Publications Ltd., pre- 
sented a gift “in recognition of his 

rsonal admiration for Mr. 


r. 
_ * * 

J. C. M. Fullerton has joined 
Clark Matthew Lid., and becomes 
co-managing director and secretary. 
Clark Matthew becomes chairman 
and co-managing director. Sir 
Wolstan Dixie, and H. W. Bowen, 
two of the original directors, relin- 
quish their seats on the board. 

Mr. Fullerton was formerly 
assistant manager and sales manager 
of the Lincolnshire Motor Co.. Ltd., 
where he was in charge of the 
company’s publicity. 


Staff pension scheme 


for Samson Clark 


One of the passengers in the 
“Queen Mary,” when it was delayed 
at Southampton for twenty-four 
hours by last week's gales, was Miss 
J. A. Reynolds, chairman of Samson 
Clark and Co., Lid. From New 
York she is flying to Barbados 
where she expects to spend Christ- 
mas. Before leaving London Miss 
Reynolds personally notified every 
member of the agency staff of the 
Samson Clark board's decision to 
institute a non-contributory sion 
scheme. This comes into effect on 
January 1, 1955. 

. 


* ~ 

Betty Cameron, who joined 
Pytram Ltd. of New Malden in 1937 
and has been sales manager for the 
past five years, has resigned to take 
up an appointment with S. T. Gar- 
land Advertising Service Ltd. 

* * oo 

Arthur F. Bond, former group 
advertisement manager with the 
National Trade Press, has joined the 
advertisement staff of The Tatler. 

* * * 

At the Retigions Weekly Press 
Group general meeting the Rev. 
A. W. Dowle was elected chairman, 
and D. F. Kessler treasurer. Com- 
mittee is Miss R. Essex, R. W. Bent- 
ley, C. O. Bradey, B. Canter, 8S. C. 
Lucker, Dr. J. Walsh and Col. A. R. 
Wieegins. 


Heed Office : 


P. Lorne 


Hervey retiring as 
Spottiswoode chairman 


R. G. Hervey is retiring from the 
chairmanship of Spottiswoode, 
Dixon & Hunting at the end of 
the year but wil) retain the director- 
ship he has held since joining the 
company in 1925. Mr. Hervey. who 
became chairman of Steele’s Adver- 
tising Service when Spottiswoode 
acquired control in 1947, is retiring 
from that board at the same time. 

Consequent changes in the direc- 
torate of both agencies are to be 
announced later this month. 

. * - 


Peter Lorne, marketing specialist 
at McCann-Erickson Advertising 
Ltd., returned last week from the 
United States where he has been 
attending a two-weeks’ marketin 
conference held at McCann's head- 
quarters in New York. Mr. Lorne, 
who has recently joined McCann's 
London office. had previously served 
more than 17 years with Alfred 
Bird and Sons Ltd. At McCann- 
Erickson he will specialise in the 
agency's marketing and merchan- 
dising operations. 

* 


. 7 

Jack Webb, general manager of 
the Irish Times, is back in Dublin 
after a week's business trip to 
London. 

* * 

David P. Luke (/rish Press) and 
Vietor M. Woods (Fry-Cadbury, 
Ireland) have been nominated to 
the Advertising Association's club 
development commitice by the 
Publicity Club of Ireland. 

* * 7 

The international jury at the tenth 
Triennale in Milan—an exhibition 
of decorative arts and architecture 
held every three years—has made 
seven awards to the British designers 
whose work was included in the 
British exhibit. The Gran Premio, 
the highest award of all goes to 
Lucienne Day for her textile designs, 
which are produced by Heal’s 
Wholesale & Export Lid. Gold 
medals go to Robin Day for the 
design of Hille furniture; to Ernest 

for Race furniture; and to 
Lucie Rie and Hans Coper, for 
ceramics. John Reid receives a 
silver medal for light fittings made 
by George Forrest & Son Ltd. 
Lucienne and Robin Day, Ernest 
Race, and John Reid are all fellows 


or members of the Society of Indus- 
trial Artists 


MES 


IDSTONE — 


=? 


J. H, Clark 


A. Scott 


Adam until recently 
president of the Drake America 
Corporation, a_ British owned 
import-export organisation in the 
USA, has returned to this country 
and established his own marketing 
consultancy in London. 

* - * 

Miss Kathleen M. Green, a mem- 
ber of the production department 
at Nevin D. Hirst (Advertising) Ltd., 
has become engaged to Gerald D. 
Breton. 

_ * * 

At the annual nomination of 
sheriffs for the counties of England 
and Wales (excluding the Duchies 
of Cornwall and Lancaster), R. E. C. 
Jennings, editor of The Motor, was 
nominated as a sheriff of the County 
of Carmarthenshire. 


New group executive 


Anthony Scott has been 
appointed roup executive at 
Gordon & Gotch Advertising Ltd. 
Mr. Scott joined the agency in 1953 
as an account executive. Prior to 
this he was for three years on the 
advertising staff of Maclean Lid. 
(Beecham Group), and later with 
John Tait & Partners, and the 
Cromwell Publishing Company. 

. ” - 


Miss D. Christine Smith has been 
appointed copy contact for The 
Building Societies’ Gazette, Building 
Societies’ Year Book and Building 
Societies’ Who's Who. 


Obituary 
S. Barrett 


Stanley Barrett, a director and 
former sales manager of Petty & 
Sons, Lid., Whitehall Printeries, 
Leeds, died at Southport recently. 
He was 76. He joined Petty’s as an 
office boy in 1891, and retired from 
the sales managership in 1952, but 
retained his position as a director. 
He was appointed to the board 37 
years ago. His only son, Lawrence 
E. Barrett, is a director of the firm. 


R. C. E. Thomson 


Russell Charles Ernest (“Dick’’) 
Thomson, distribution manager of 
Publicity Films Lid., an associate 
company of the Film Producers 
Guild Ltd, died on Sunday 
at the age of 61. He was well 
known to many people in adver- 
— The funeral is being held 
at onor Oak Crematorium at 
3.20 p.m. to-day (Thursday). 


80. FLEET STREET, LONDON, €. 
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S*, John Barbirolli, F.R.A.M., F.T.C.L., was born in London of 
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and French parentage. He was educated at the Royal 


Academy of Music and made iis first public appearance at the early 
age of 12, playing the violoncello at Queen's Hall. In 1925 he founded 
and conducted the Barbirolli Chamber Orchestra, From 1937 to 
1942 he was the Permanent Conductor and Music Director of the 
New York Philharmonic Orchestra. He is now Musical Director of 
The Hallé Orchestra in Manchester. Among many honours con- 

- ferred .o~ him in recognition of his services to music is the Freedom 

3 of the City of London. Sir John relaxes from his busy life by 
watching cricket and reading. 


: My Daily Mail by SIR JOHN BARBIROLLI 


“"T have been a voracious reader of newspapers ever 

since I can remember, which must be getting on 
for nearly fifty years now, and my Daily Mail has 
always been one of them, since it was my parents’ 
from the day of publication. 

I think its main attractiveness for a person like 
myself with scant leisure, whose work begins early in 
the morning, lies in several distinctive features. The 
coverage and display of world news are both excellent, 
and the front page Editorial generally of a quality 


surely unsurpassed in the annals of the so-called 
popular press. 

As an example of this could be cited the movingly 
eloquent tribute to that grand old man of cricket, 
G. Hirst, on his passing. Also for a paper of its size 
the space devoted to the arts and literature is surely 
no less remarkable than the quality of the contributions. 

Staunchly Conservative though it is, its generosity 
and fairness to political opponents are admirable ; so 
that I would like to say to my old friend the Mail, 
“long may you flourish.’ ”’ 
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‘“ 


This 's Christmas release of road 
safety material from the Royal 
Society for the Prevention of 
Accidents features this Christmas- 
tree motif, The design appears on 
double crown and 16-sheet posters, 
greetings cards, book marks, 
window stickers and two million 

Colours are red, 


paper s 

weliw and black. 

‘aurice Rickards, who designed the 
tree effect by sandwiching an 
actual Christmas tree between 
plate glass and photographic 
paper. The white image is the 
op 


”" of the tree developed 
after the paper was exposed to 


ight. 

The slogan is derived from statistical 
evidence that Christmas Eve road 
fatalities are three times greater 
than those of any other day in 
the year. 


Co-op ad contest 


Retail co-operative societies 
have been invited to submit en- 
tries for the Co-operative Union's 
1954 advertising awards competi- 
tion, which covers booklets, 
catalogues, handbills, folders, 
newspaper advertisements, posters, 
showcards and balance sheets. 

Rach entry must have been 
used by a retail society in the 
course of its ordinary business, 
and have been produced exclu- 
sively by or for the society be- 
tween January | and December 
31, 1954, 

A challenge trophy will be 
awarded to the society submitting 
the best group of entries in three 
or more classes. 


Birds, fish in show 


More than 30,000 visitors, 
many from overseas, are expected 
to visit the tith National 
Exhibition of Cage Birds and 
Aquaria, organised by Cage Birds 
and Water Life, at Olympia 
January 6-8). 
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‘PAYMENT BY RESULTS’ CONDEMNED 
AT ANNUAL MEETING 


The important d 


uty that public relations officers have to 
orm in safeguarding their r 


and combating ill- 


formed criticism was stressed A. A. McLoughlin in his 
speech as retiring president of the tute of Public Relations 
at the Institute’s annual meeting last Friday. 


“As members of this still young 
but rapidly growing body set up 
to serve all in the bona-fide prac- 
tice of public relations, each one 
of us is a keeper of both our own 
and the Institute’s reputation,” he 


said. 

“Altho this year there has 
been far less press criticism of 
public relations than previously, 
considerable misconception of 
the varied work of our members 
still exists, and we must continue 
to do all we can to combat this 
situation.” 

Mr. McLoughlin spoke of the 
Institute’s policy of meeting 
various organisations to “talk 
over mutual problems and mutual 
criticisms.” 


discussion 
which we found the 
Society in full sympathy with the 
alms and objects of our Institute 
and the practice of pablic rela- 
tions as we have defined it.” 

He continued: “The Newspaper 
Society is understandably worried 
about the volume of ‘pufflicity’ 
material received by its members 
from press agents, some of whom 


call themselves public relations 
practitioners. 
Forbidden practice 


“The ice of certain = 
agents of charging fees to clients 
based on column inches of edi- 
torial space obtained was jointly 
and rigorously condemned. The 
Institute has from the outset been 
well aware of the need for pre- 
serving the integrity of news 
columns and it always 
stressed the ethics of this impor- 
tant aspect of its members’ work. 
Its regulations forbid this prac- 
tice, 

“It must never be assumed, 
however, that all material reach- 
ing edjtorial desks emanates from 
public relations officers. Anyone 
can, and large numbers of people 
and organisations professionally 
and otherwise do, of course, offer 


A single 
insertion 
in the 


RADII 


material to news editors for their 
consideration. 

“The important point is, how- 
ever, that only a proportion of 
this material does in fact come 
from public relations officers— 
albeit some of these are public 
relations officers in name only— 
and a much smaller proportion 
emanates from actual Institute 
members. 

“The crux of the problem is in 
the interpretation of what is news 


Only one person was in a posi- 
tion to judge what was news, and 
that was the editor, he said. But 
the Institute had a responsibilit 
in the matter and it was for eac 
of the members to study the news 
requirements of the pa in 
which they were interested. 

‘Inadequate’ 

“The news columns of the 
press, highly valuable though 
they are as one means of com- 
municating with the public, are 
frequently inadequate in them- 
selves to convey all that is re- 
quired,” Mr. McLoughlin con- 
tinued. 
relations officers are becoming 
increasingly responsible for 
greater expenditure by their 
employers in all media of paid- 
for publicity including, of course, 
press advertising—but this com- 
mendable tendency is not gener- 
ally realised.” 

Lex Hornsby was inducted 
as president. He spoke of the 
valuable contribution Mr. 
McLoughlin had made to the 
Institute during his term of 
office. Of the year ahead he 
said: “I would like you to 
count me as a guardian of the 
good name the Institute has 
established.” 

M. J. Buckmaster was 
ae president-elect. A. K. 

int was re-elected treasurer. 


The new council is : Sir Stephen 


“As a result, public . 


”~ 


a a 
pane ag ep i en & 
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PROs must continue to fight 
[iy misconception—IPR president 


This three-dimensional display piece 
has been produced by the Acme 


Showcard & Sign Co., Lid., for 
Engert & Rolfe Lid., makers of 
Linovent underlay. It is their latest 
display material, and is being dis- 
tributed to all stockists. 


Wimbush, Allan B. Ashbourne, 
Leslie Hardern, Norman Rogers, 
T. Fife-Clark, Alan Hess, R. A. 
Paget-Cooke, Alan Eden-Green, 
William Simpson, Alan Camp- 
bell-Johnson, E. Hereward 
Philli Geoffrey G. Young, 
yf . Traverse-Healy, Mark 
Quin, Yurka Galitzine, Terence 
Usher and Trevor Powell. 

Six new fellows were an- 
nounced: Sam _ Black, Alan 
Campbell-Johnson, R. A. Paget- 
Cooke, Trevor Powell, Norman 
Rogers and F. L. Stevens. 

During the meeting Norman 
Rogers was presented with a tele- 
vision set and a vellum on his re- 
tirement from the office of 
honor: secretary and “as a 
mark of the appreciation of the 
council, fellows, members, and 
associates for his invaluable 
services and outstanding con- 
tribution towards the foundation 
of this Institute.” 

Following the 
reception was he 


meeting, a 


Agency celebrates 


Arthur S. Dixon Ltd. cele- 
brated their 25th anniversary with 
an informal Bad for clients at 
the Hyde Park Hotel on Tuesday. 
Host was E. C. Simond, who 
founded the agency with the late 
Mr. Dixon, and has been chair- 
man and managing director since 


Tallents, Sam Black, Roger Mr. Dixon’s death in 1947. 


D TIMES is a National Campaign for nine days-plus 


[((A.B.C. AVERAGE NET SALES 8,200,208 wusKLy) 
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Portrait of a man 
about to make 


up his mind 


He has been thinking 

about buying one for some 

time. He’s not worried about 

its high price. The question has been 
which make to choose. It could be one of 
yours. It depends how well you help him to 
make up his mind. 


Like more than 4,600,000 other people, he buys the 

Daily Mirror every day. Between them this vast 

family of readers own a tremendous percentage of 

Britain’s luxury products. For example, the 1.1.P.A. 

Survey of 1954 reveals that 39°%, of all adults with a T.V. set 

in their household, 27% of all adults with a car in their 

household, and 25%, of all adults with a refrigerator in their 

household read the Daily Mirror. These tremendous 

percentages are reflected throughout the entire range 

of high priced products, proving once again that today + . 

the mass market covers all but a very small number ee b iggest 
of products, and that the Daily Mirror is the daily sale 
world’s greatest mass market medium. / 
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Market survey planned to aid carpet 


This blitzed site at the junction o 
Manchester, has been given a ‘new lo 


Only ‘invented’ 
words can be 
trade marks 


The High Court has held that 
the word “Pussikin” is not an 
“invented” word and has there- 
fore refused to allow it to be 
registered as a trade mark for 
cats’ food. 

In y omen | appeal of 
Henry Quennel! Lid. of Warring- 
ton, Lancs, from a decision of a 
registrar refusing to register the 
word, Mr. Justice Lloyd-Jacob 
said that he entirely agreed that 
the addition of the suffix “kin” 
to the word “puss” or “pussy” 
would be a perfectly normal use 
of the English language and that 
when the word “pussikin,” mean- 
ing a little cat, is conjoined with 
the name of the goods it clearly 
describes their purpose, 

An Apverriser’s ~Weekty 
legal correspondent writes: There 
is, of course, no objection to 
using a word such as this to 
describe goods, but under the 
Trade Marks Act 1938 only cer- 
tain types of word can be made 
the private property of a particu- 
lar manufacturer by being regis- 
tered as a trade mark. These 
include “an invented word or 
words” and “a word or words 
having no direct reference to 
goods’ character or quality.” 

In this case if the word chosen 
had fulfilled either of these con- 
ditions it would have been regis- 
trable, but “Pussikin” fulfilled 
neither. 


New DIA president 


Sir Stephen Tallents, adviser 
on public relations to the Adver- 
tising Association, has been 
elected president of the Design 
and Industries Association, in 
succession to Sir Colin Anderson. 


p MACKESON'S | ’ "FANCY CALLING STORK 


MA AB GARE NE! 


St. Mary's Gate and Deansgate, 
* by Arthur Maiden Ltd, Seats 
have been installed for passers-by, and a fountain fitted. 


ANNUAL ABC 
FIGURES FOR 
TRADE PRESS 


The Council of the Audit 
Bureau of Circulations has agreed 
that journals in the trade and 
technical press section, wholly or 
mainly sold by subscription, may 
in the future supply audited 
figures annually instead of 
twice a year. 

Certificates will be rendered 
only as at December 31 each 
year. The first of such certificates 
will be issued in respect of the 
year ending December 31, 1955. 

The matter was first raised at 
the annual meeting of the Bureau 
last year. Smaller publishing 
houses felt the cost of auditing 
twice a year was not warranted. 


A Gillette for Christmas 


Kemsley's Glas, ~ yet “Daily Record” 
in editorial and advertisement pages. 


promotion schemes 
CONTINUOUS ADVERTISING THIS YEAR, 


COUNCIL 


REPORTS 


A market survey on carpets to aid future campaigns by the 
British Carpets + Rimadon, Council and to assist the industry 
in future merchandising is to be conducted early next year by 
C, J. Lytle (Advertising) Ltd., who handle carpet promotion 


publicity. 

The survey will be the first of 
its kind in the country. The 
questionnaire is still being pre- 
pared but it will be aimed at find- 
ing the percentage of homes with 
and without carpets, and where in 
houses carpets are most com- 
monly found. 

This was announced at a press 
conference called by the British 
Carpet Promotion Council last 
week to announce the results on 
the council's work for the current 
year. 

Advertising this year was con- 
tinuous, with two peak periods— 
the spring, and the autumn, when 
Carpet Fortnight was held from 
October 2-16, 

During the fortnight 294 com- 
posite pages were published by 
newspapers and 62,807 column 
inches of advertising and editorial 
were recorded. 

Again this year a questionnaire 
was sent to retailers asking for 
this reaction to Carpet Fortnight; 
1058 replied, as against 1002 last 
year. 

Seventy-five per cent thought 
the promotion was a success (as 


is continuing the use of full colour 


Above are two pages incorporating 


a Gillette full- pase and an edi itorial page that appeared in the “Daily 


Record” last Thursday. It was the ‘ 


‘Daily Record” and not the “Glasgow 


Daily Herald” which carried the Crown wallpaper colour advertisement 
which Copytaster, in last week's issue of ApveRTISER’s WEEKLY, called 
“by - the best colour advertisement I have vet seen in a daily newspaper.’ 


against 66 per cent last year), 57 
per cent said their sales were 
increased (57 per cent), 69 per 
cent said they received enquiries 
for future sales (68 per cent), 97 
per cent used the display materia! 
supplied (97 per cent), 94 per cent 
had window displays (95 per 
cent), 80 per cent had interior 
displays (78 per cent) and 57 per 
cent ran press advertising (61 per 
cent). 

During the 18 months that the 
British Carpets Promotion Council 
has been operating, three sales 
promotion efforts have been 
organised, 25,500 packs of display 
material (comprising 136,500 
individual items) have been sent 
to retailers, 595 composite pages 
have been published, newspapers 
have carried 113,200 column 
inches of advertising and editorial 
on carpets, nearly 190,000 copies 
of “How to choose and care for 
carpets” have been distributed, 
and over 16,000 copies of “Selling 
Carpets” have been sold to retail 
salesmen and others. 

Plans are now being formulated 
for 1955. A continuous advertis- 
ing campaign, entirely in colour, 
will run from February to 
November. The series will be 
based on the theme that “for 
everyone everywhere ‘Carpets 
Make a Home’” and will feature 
shots of celebrities in their homes. 
A wide range of periodicals and 
magazines will be used. 


‘Express’ group ad 


revenue up 


Net advertising revenue of 
Beaverbrook Newspapers Ltd. 
rose to £6,116,331 for the year 
ended June 30, 1954, compared 
with the previous year’s 
£5,341,481. Revenue from sales 
dropped slightly to £7,937,500 
(£7,992,445), but the total of 
£14,335,103 exceeds last year's 
£13,577,313. 

An interim dividend of 5 per 
cent was paid on the capital 
prior to the one-for-29 scrip 
issue of December last, and 
further interim dividends on the 
increased capital have totalled 20 
per cent. 


a gtoup of nine influential newspaperts 


AK 


‘LONDON : 


LARGEST he KE N 


Associated Kent Newsp Ltd. 
E.W. PLAYER. UD. 


A. B.C. Weekly Net Sales 
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Merry 
Christmas 


il 


Much better to let BIA handle your 
Christmas Mailing List! 


No matter how early in the year you start the ‘ 
ball rolling, you are almost certain to end up How do your costs compare with BIA's ? 
with a last minute Christmas Card Crisis. It Apart from the standard cost of postage, 
happens every year to most people — but why you'll probably find that BIA can address, 


‘ ; enclose and post your Christrnas mail cheaper 
let it happen to you! than your own staff can! Ask for a quotation 
Farm the job out. Let BIA handle the whole and compare our BIA catalogue prices against 


business for you. Smoothly, efficiently, BLA’s your own office costs in time and wages. 
trained staff will quickly address and dispatch 
your Christmas cards, gimmicks or gifts in BIA POSTSCRIPT. For the record we should 
good time and for a very reasonable figure. like to point out that we are still primarily a direct 
For further details, write or phone BIA mail house and not merely an addressing agency. 


; } We are making this offer because (a) we think it 
House, Dept. B, Chalton Street, London, prove a boon to many of our business friends 
N.W.1. (EUSton 5262/6). and (b) well, because it'll soon be Christmas. 


BRITISH & INTERNATIONAL ADDRESSING LTD. 
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COMMENT 


RECORD YEAR 
AHEAD 


The sensational figures of expen- 
diture on press advertising 
during the July-September 
quarter indicate a publishing 
prosperity such as has never 
been enjoyed before. 

And the estimate that October's 
figures, when complete, will 
show an increase even over the 
alltime September record of 
£6,548,555 is only a foretaste of 
a tremendous year ahead, 

There can be little doubt that 
1955 will see new record 
spending with all media—as 
well as appropriations for com- 
mercial television. 

The year ahead can be faced with 
rticular confidence because 
is now clear that the summer 

sales dip has been eliminated. 

In the words of “Statistical 

Review,” there is “a ‘new look’ 

in expenditure for the July to 
ber quarter.” 

The truth is that advertising and 


onus well-being it helps to 

This throws a heavy bility 
on to the business. And if the 
challenge is resolutely accepted 
next year advertising will rise 
to new heights in the national 
esteem. 


AMMUNITION FOR 
SHOCK TROOPS 


Speakers’ Notes which have just 
been circulated. The attractive 
binding and useful format en- 
case splendid shot and shell for 
the shock troops who must 
engage the critics. 

Now it is up to the club speakers 
and other advocates to make 


One of the most interesting fea- 
tures of the Notes is the extent 
to which speakers at Advertis- 
ing Association conferences 
are quoted. Especially as the 
quotations make pungent con- 
tributions to hard-hitting argu- 
ments for advertising. 

This underlines the importance 

_of these conferences, and 


STANDS FIRST AND 


FOREMOST IN LONDON 


AND PROVINCES 


PRINCIPAL a yeTETy MANCHESTER 
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Talking Points 


DecemBer 2, 1954 


Is that ‘service with a smile’ aur’ a 
manufacturers’ medium? 


SERVICE with a smile—or 

after sales service, to use 
the post-war idiom-—is surely 
one of the finest of all adver- 
tising media. 

The big petrol concerns were 
quick to recognise this when their 
commodity came off the ration. 

Filling stations throughout the 
country smiled overnight through 
new coats of paint, attendants 
leaped to service in whiter than 
white overalls. 

But how long did the new look 
last? In some cases only a few 
weeks. Then ail that the attend- 
ants had been taught at special 
hard-selling schools was forgotten. 
Then all was black again—from 
overalls to looks——and the “Wipe 
our windscreen, sir, have some 
ree air” service was forgotten. 

The retailer was probably to 
blame for this quick reversion to 
sloppy salesmanship. And soon 
he may pay the price of his folly. 

The Shell-BP group is planning 
to build a string of tied garages, 
selling their own products under 
management. Other big concerns 
are certain to challenge this 
new marketing development. 

This development draws atten- 
tion to other retailer activities 
which disturb the customer. 

If vegetable base cooking fat is 
advertised as lard there is trouble 
for the advertiser. But what 
happens when the shopkeeper 
asked for lard delivers cooking 
fat? Nothing. 


HEN you see two ads with 

the same idea at the same 
time you begin to think nasty 
things. But it’s not always 
Piagacion. 

ere’s a case just now... 
During November the P. & oO. 
steamship line were using a pre- 
sentation’ showing a whimsical 
line drawing of a little upside- 
down figure, connected with the 
headline “Down Under,” 

This month Biro Swan are 
using something similar in the 
Junior Express showing Len Hut- 
ton upside down (nothing to do 
with this week’s Test debacle! ) 
and again with the headline 
“Down Under.” 

Heads could nod and tongues 
wag over this, but for the ex- 
lanation of C. J. Longden, of 

ather & Crowther, t Biro 
Swan agents. 

He —_e “The situation was 


the result of a bona fide co-inci- 
dence, and before permitting the 
insertion of the Biro advertise- 
ment we discussed the matter 
with the P. & O., explaining that 
our advertisement had already 
reached the block stage before 
we saw their advertising. It has 
been agreed that because the pre- 
sentations are so different, the 


The things these publicity me = 
say: “Advertising, 
ward Turner, oe 
publicity officer, “is pablicity for 
which you pay; publicity is 
advertising which you get for 
nothing.” The Publicity Club of 
the Cotswolds heard him say it. 


one a whimsical line drawing 
and the other a realistic photo- 
graph, and because the P. & O. 
will not be continuing this theme, 
there is no objection to our client 
proceeding with this ‘upside 
down’ Len Hutton presenta- 
tion.” 


IT’S MURDER! 


y. Gaae advertising men helping 

to kill the English 
language ? 

Scots novelist Nigel Tranter 
apparently thinks so. He told 
the Publicity Club of Glasgow 
that advertising men share with 
writers a “responsibility for the 
language,” which is in grave 


danger in these days when the 
picture is in the ascendant. 

Mr. Tranter said: “I wonder 
if we have not reached the bal- 
loon age, with the majority of 
our fellows getting their informa- 
tion from the balloons issuing 
from strip characters’ mouths. 
This generation has little use for 
words. Never has there been a 
lower standard of vocabulary 
among the so-called educated.” 

Would it be true to say that 
copy in advertisements is 
deteriorating ? Surely there were 
always two schools of copy- 
writers ? Haslam Mills, with his 
flowery prose . . . Charlie Hig- 
ham with his hard-hitting, hard- 
selling slogans. 


FOR FREE! 


BT Sage don’t get anything for 
nothing . . . not in the long 
run anyway. 

But short-term, the Footwear 
Manufacturers’ Federation are 
apparently going to “have a go” 
at disproving the old adage. 

J. L. Hanley , the president, 
estimating that it would cost 
tween £50,000 and £100,000 * 
cut any ice” with advertising pe 
the lines of the hat campaign, 
says: “It is a moot point whether 
the industry should decide to go 
in for it or not. In the meantime 
we are trying to get as much ad- 
vertising as we can without pay- 
ing for it.” 

Well, there's nothing fairer 
than warning your victims in 
advance. 


TO-MORROW ’S TOPICS 


© Big advertising campaigns in 
local newspapers will follow 
the establishment of tied 


garages by big petrol concerns. 


@ Other London shopping centres 
are expected to follow the 
example of Regent Street and 
introduce street decorations 
and colorful lighting for the 
Christmas period next year. 


® Groups of agencies getting to- 
gether to meet commercial 
television problems will not 
get the support of the Institute 
of Practitioners in Advertising 
if they claim negotiating 
powers with the [ITA on behalf 
of Institute members. 


@ Coastal resorts are planning 
screen advertising campaigns 
to attract visitors next summer. 


BO 


PROPRIETORS 


ODHAMS PRESS LTD. 


112 HIGH HOLBORN W.C.1. G. 


BIRMINGHAM 


LEE®S 


© A firm agreement on commis- 
sion will be negotiated between 
programme contractors and 
advertising agencies. 

®@ New statistics on outdoor ad- 
vertising readership, and ex- 
penditure on the medium will 
be published next year. 


@ Big developments in British 
silk screen printing techniques 
will follow the visit of a team 
of experts to the United States. 


@ Extensive campaigns are being 
planned for domestic appli- 
ances likely to be freed from 
purchase tax next year. 


@ The recent Government report 
on the smog menace will lead 
pad at A ag is 
for smokeless f 


ROUND TABLE 


FOR ENTERPRI 


FFICIENT SERVICE 


MAcLELLAN - DIRECTOR 


WATFORD SOUTH COAST 
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Who? What? Where? 


* CHECK YOUR ANSWERS BELOW 


NEW YORK TIMES 


Influential people in over 100 countries 
keep abreast of world news through 


Five editions of TIME, the Weekly Newsmagazine, with the 
same editorial content, are published in English every week. 
One circulates only in the U.S. The other four, published 
simultaneously, are read by important people in more than 
100 countries outside the U.S. 
TIME’s net paid audited circulation exceeds 2,000,000 
; * copies each week. More than 903 out of every 1,000 TIME 
Famous advertisers readers hold important positions in business, government and 
ike the Trans oa the professions. They read TIME not only for the world’s 
World Airlines are f news but for news of the world’s products and services. 
using this powerful a — With TIME, people everywhere can get all the world’s 
international TSS . * important news—including your advertising news—while it is 
medium to increase a sae . still news. The Advertisement Manager will be pleased to 
their business Se give you further information. 
rengpent ewe i * WHO. Italy's Gina Lollobrigida, aged 1. WHAT: The Boeing Airplane Company’ s 


giant wind tunnel for testing scale model ‘planes. WHERE ; Vietnamese refugees 
leaving Hanoi before its recent capture by Communist Viet Minh troops, 


' You can buy advertising space in just | M | 
the editions you want, covering the world 


markets in whichyouare most interested __"™* “eekly Newsmagazino of the World 


TIME ATLANTIC « TIME PACIFIC « TIME LATIN AMERICAN 
? TIME CANADIAN + TIME U.S. 


TIME & LIFE BUILDING - NEW BOND STREET - LONU ON Wi - 


Telephone: GROSVENOR 4080 
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Advertising Case History—64 


DecemBer 2, 1954 


How advertising sold a 


rubber underlay 


DTURALAY is tough black 


underlay, virtually indestructi- 
ble, proof against rot, damp, 
insects, and slip. Two years 
ago it was unknown: to-day it 
is one of the two biggest sellers 
in this field on the British 
market—-and this predominant 
position has been achieved 
almost entirely by advertising. 


In times past 

The firm of Durie & Miller 
Ltd., was founded in 1789 and 
until a few years ago the business 
was confined to “combining”; 
that is, they processed the textiles, 
plastics, paper, and _ other 
materials manufactured — else- 
where, charged a fee for this 
work, and returned the combined 
material to the original manufac- 
turer, When, therefore, their re- 


S One of the products of Durie & Miller Ltd.—Duralay—has been distributed 
. and sold to the public almost entirely through advertising. This article 
describes how the operation was carried out. 


search laboratory created Dura- 


with the problem that they pos- 
sessed little or no experience in 
marketing. They called in Gee 
Advertising Ltd. 

The agency was asked whether 
it would be possible to achieve 
distribution of Duralay, and 
thereafter sell it to the public, 
almost entirely through adver- 
tising. Gee's considered that this 
could be done and it is some 
measure of the soundness of the 
plan of campaign worked out at 
the first meeting between the 
agency and Durie & Miller, that 
it has been put into operation 
almost without modification and 
has done the job it set out to do. 

The very first step of all was to 
create a distinctive slogan and 
“foam rubber underlay—lasts a 
life-time " was quickly adopted. 
The next step was the creation of 
a mname-style for the word 
“Duralay.” The script adopted 


Sell 


on the saving 


it makes for your 


This attractive full- 


was excellent. 


has met with general approval 
and the brand names of other pro- 
ducts now manufactured by 
Durie & Miller have been put 
into the same style. 


The marketing of the product 
started in the early summer of 
1953 with a direct mail campaign 
to some 600 of the leading carpet 
stores and house furnishers in 
Great Britain. Defying, perhaps, 
the fetish that a direct mail letter 
should be short and quickly 
rasped, an extremely lengthy 
etter explaining and describing 
Duralay in the greatest detail was 
dispatched to these stores. It was 
accompanied by a folder contain- 
ing an actual sample, six inches 
by 44 inches, of Duralay, a leaflet 
recapitulating the points made in 
the letter, and an order form in 
duplicate. 


Object of campaign 


The object of this direct mail 
campaign was not so much to 
achieve immediate orders, since 
it was known that the time of the 
year was wrong, but to ensure 
that when trade press advertising 
broke after the summer holidays 
the word “Duralay” should ring a 
bell in the minds of buyers and 
that the advertisements 
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Manchester Evening News, and 
so on. 

Inquiries and orders for 
Duralay were more than promis- 
ing from the start. 

By the middle of October 
Durie & Miller decided that to 
meet future demand they would 
have to build yet another 
machine for the production of 
Durala 


y- 
This is nothing like the simple 
matter it might appear to be. 
You cannot buy a “Duralay 


@ Continued on page 582 
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1953, such leading 
trade journals as 
'‘'Furnishineg 


had been sent to the home page 
editors of selected women’s in- 
terest magazines and provincial 
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. World,” contained daily newspapers. The editorial 
4 double - page comment which followed was, 
= spreads about the without exception, enthusiastic This advertisement appeared in 
$ product. and the opening trade press the “Daily Sketch.” e€ success 


announcement featured cuttings 
from newspapers of the category 
of the Yorkshire Evening Post, 


of the product has been such that 
the establishment of factories 
abroad is being discussed. 
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it’s not HOW MANY people 


buy a magazine, but WHO— 


Who buys House &£ GardenP 


Answer :— 


People who shop for their houses and gardens. 
People who plan to decorate and furnish their 
homes, to landscape or re-equip their gardens; 
people about to re-floor or re-organise their 
kitchens, buy a refrigerator, own a new gas or 
electric cooker; people in search of out-of-the- 
ordinary food and wine to please their guests. 

Whatever they’re doing, the forty-thousand plus 


Rates: Colour £170 per page 
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who buy House & Garden each month have money 
to spend. Nobody without money to spend buys 
House & Garden. 

And another thing—House & Garden doesn’t 
date. It is read, re-read, kept and referred to more 
often than the majority of magazines. 

Ask the man whose product has been advertised 
in House & Garden. He will endorse these facts. 


Black & white £100 per page 


House & Garden 


THE CONDE NAST PUBLICATIONS LTD., 37 GOLDEN SQUARE, WI 
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Everything 


about her 


1/6 Monthly 


The Younger Woman’s Guide 
to Fashion and Beauty 


A. W. Burnett, Advertisement Director 
Weldons Limited, 30 Southampton Street, London W.C.2* Tem 2745 


DecemBer 2, 1954 


ADVERTISING A RUBBER UNDERLAY . cont. 


machine”; it is some eight feet 
wide by 180 feet long and runs 


| the entire length of the factory. 


The machine, like the product, 
was created by Durie & Miller 
themselves and each one has to 
be built individually. It is, in 
short, a major engineering job. 
By the beginning of March this 
year, however, the new machine 
was in full operation. 


Next stage begun 


Having achieved, in a remark- 
ably short time, considerable 
distribution, the company in- 
structed Gee Advertising Ltd. to 
put the next stage of the plan of 
campaign into operation—con- 
sumer press advertising. Pages in 
full colour appeared in Good 
Housekeeping, Housewife, and 
the then brand-new magazine 
House Beautiful. Black and 
white spaces were taken in the 
national press and in the Radio 
Times. 

It early became evident that, 
although Duralay itself is black 
and far from colourful, colour 
was the deciding factor in 
appealing to the householder. 
The Duralay colour pages pro- 
duced a flood of inquiries, this 
time from readers asking where 
the product could be obtained. 
A further drive for distribution 

was indicated and nearly 2,000 
stores were approached in a 
second direct mail campaign. 

he “magnificent” summer 

which the United Kingdom has 
enjoyed this year is now past his- 
tory ... but one of its effects, 
reported from shops of every 
kind - gee the country, was 
exceptiona expenditure on 
household goods during what are 
normally the dead months of 
July and August. It seems that 
many thousands of people de- 
cided to spend money on their 
homes instead of on holidays. 
The sales of Duralay, which were 
expected to follow the normal 
trend of the carpet industry—that 
is, to dwindle almost to nothing 
after Whitsun and to pick up 
again in the middle of September 

were actually higher in July 
than in any previous month of 
the year, higher still in August, 
and yet again in September. 
From this it may reasonably be 
concluded that advertising has 
made the name of the product 
thoroughly familiar to the house- 
holder. 


Full colour pages 


The current Duralay advertis- 
ing campaign consists of a suc- 
cession of pages in full colour in 
seven of the top-ranking women’s 
interest monthlies and these will 
appear regularly until the end of 
May. A folder reproducing the 
four advertisements used has 
been mailed to all the more im- 

rtant carpet dealers and furn- 
ishing stores throughout Great 
Britain and this folder offers “as 
seen in House & Garden” show- 
cards to all stockists writing for 
them. A second, larger, show- 
card is on the stocks and will be 


This Duralay folder gave, on the 
back, what the press had said 
about the product. 


ready for distribution at the be- 
ginning of 1955. 

Simultaneously with the open- 
ing campaign to the carpet and 
furnishing trade, a second cam- 
paign was run in the hotel and 
catering trade magazines, since 
Duralay is a “natural” for hotels, 
restaurants, cafés, ships, and 
other places of that kind. A sub- 
sidiary scheme for the sale of 
Duralay stair pads in packages of 
12 was also initiated in the 
middle of this year. 

When it is remembered that 
two years ago Duralay was un- 
known, the results of market- 
ing-by-advertising have been 
little short of remarkable. Per- 
sonal contact between Durie & 
Miller and the retailer has been 
small, but there is a strong per- 
sonal relationship between the 
major wholesalers and the com- 
pany's chief sales controller ; 
nevertheless, with justice it can 
be claimed that from factory to 
ultimate consumer Duralay has 
been almost entirely distributed 
and sold by means of advertis- 
ing. 

A brief note on two aspects of 
Duralay overseas may serve to 
conclude this case history. 

A Danish company has ac- 
quired the right to manufacture 
Duralay under licence and to 
market it throughout Scandinavia; 
and there is close liaison between 
Gee Advertising Ltd. and the 
Danish company’s advertising 
agents. 

In the Republic of Ireland, 
Duralay has been marketed for 
some time, and a campaign in the 
Irish press is on the stocks. 
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YOU CAN’T COVER THE MIDLANDS WITHOUT THE DESPATCH 


Birmingham is the centre of the largest and 
richest market in the provinces. A market 
which needs the lively impact of the Evening 
Despatch to get your product ‘home.’ 


Birminghams Popular Evening 


Evening 4) r g pat th sl nee 


CORPORATION STREET, BIRMINGHAM, 4 TEL: CENeral 8461 
ERNEST LUMSOON - London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170, FLEET STREET, LONDON, €.C.4 TEL. CENtral 3265 
Leeds Office: 11, ALBION PLACE~ LEEDS, Tey: LEEDS 24998, Manchester Office MIDLAND BANK HOUSE, 26, CROSS STREET, MANCHESTER, 2, Tel, BLAcK{riers 3930 
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Ad Man’s Bookshelf 
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The story 


which set 


UPA CHASE began ad- 


dressing envelopes in 
Vogue's circulation depart- 
ment 60 years ago. By the 


time she became editor in 1914 
she had handled almost every 
job in the office, except selling 

ace: her book* shows that 

e has a full appreciation of 
that job as well. 

Although she devotes most of 
her pages to the people and events 
connected with Vogue's editorial 
development, she makes it crystal 
clear that she has never for a 
moment been under any illusions 
about the final measurement of a 
magazine's success. 

Her story spans six decades and 
the whole history of By fashion 
during that time. ew York, 
London and Paria. she watched, 
recorded and promoted “the 
mode.” It is all the more re- 
freshing to a mere man that she 
can write: 

“Several of the photographs 
for September 15 (1938) are 
nothing but black smudges . . . 
concentrate on showing the 
‘dress. . . . and if it can't 
be done with art, then art be 
damned.” 


Wealth of stories 


She has this world at her finger 
tips, and all the people who have 
made it and fringed it over the 
years have been known to her. 
She tells good stories about many 
of them, sometimes approvingly 
sometimes not. She is sharp but 
never bitter, and every story has 
a bearing on Vogue because she 
has had no life apart from that 
magazine. 

After reading this book it is not 
hard to see why Condé Nast Pub- 
lications became one of the great 
publishing organisations of the 
world, Ideas, hard and persistent 
work, and faith were lavished by 
Nast himself, Mrs. Chase and the 
business heads and editors of all 
the journals published by that 
organisation in the United States, 
the United Kingdom, France and 
for a few years, unsuccessfully, 
in Germany. 


* Always in Vogue, by Edna 
Woolman Chase and Itka Chase, 
published by Gollancz, 21s 


of the journal 


the fashions 


British Vogue was much appre- 
ciated in the 30's, “one of the few 
cheerful aspects amid the en- 
pre ing gloom. Having been 

uddling through in a long series 
a spurts and relapses it sud- 
denly took a firm grip on sub- 
scription and advertising reins 
and came tooling along in great 
shape. On a business ledger a 
sable hue is the sprightliest of 
colours.” \t was at this time that 
Lord Camrose invested in Nast 
shares and, writes Mrs. Chase, 
“Condé and Lord Camrose under- 
stood each other. They were both 
self-made men but their compati- 
bility sprang from the fact that 
they were self-made men in the 
same field, journalism.” 


Cold and burning 


Of Condé Nast Mrs, Chase 
writes: “... all his life he had a 
passion as cold and burning as 
dry ice (for) the perusal of 
figures . . . a painstaking defer- 
ence to demonstrated facts... . 
His first concern was with adver- 
tising and circulation . . . when 
it came to the men of the adver- 
tising department—they were his 
babies, the backbone of his busi- 
ness and he never forgot it. Nor 
was it mere diplomacy on his 
part. He had been an advertising 
man himself. He spoke their 


language. 

Of re Patcévitch, who was 
elected president of Condé Nast 
Publications after their founder's 
death, Mrs. Chase records his 
remark: “/ saw myself as one of 
the metal hoops that hold to- 
gether the staves of a barrel; the 
staves were the complex organ- 
isation our company had grown 
to be. 

But the job for Vogue is very 
clear and fundamentally simple 
to Mrs. Chase. She tells about 
the “longest memos known to 
man” written by Audrey Withers, 
and about Miss Withers’ ideas 
for covering every subject in 
which the intelligent and sophis- 
ticated woman is interested. “a 
am,” writes Mrs. Chase, “am- 
bitious myself, but . . . as I see it 
Vogue's job is to direct and 
develop the taste and manners of 
its readers and let them set the 
pattern of their political thinking 
themselves.” 

As a record and commentary 


«ng t 
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“Oh!” 


This arresting 
photograph by 
Karel Jan Hora 
is taken from 
“Photograms of the 
Year 1955.” In- 
cluded in this year's 
edition are 16 
plates reproducing 
pictures by earlier 
photographers. 
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Outstanding colour shots 
in world photo survey 


Photograms of the Year 1955, b- 
lished by lliffle & Sons Lid., 17s. 


HIS annual review of the 

world’s photographic art 
is now in its 60th year of 
publication. Since 1895 it has 
presented an illustrated survey 
of each year’s leading exhibi- 
tions of pictorial photography 
and its appearance is always 
a matter for rejoicing. 

In this year’s volume will be 
found a selection from the more 
important photographic salons 
of the year, reproduced in high 
quality photogravure. A critical 


on taste and manners Always in 
Vogue is amusing, illuminating 
and astringent throughout _ its 
300-odd pages. It is a difficult 
book to review adequately 
because its effect depends on the 
impact of all these pages as a 
whole. Beyond the story of a 
handful of editors, a score of 
artists and photographers, a good 
many more staff writers and a 
thousand personalities who, in 
one way or another, have con- 
tributed to Vogue, is the fascin- 
ating picture of an international 
magazine that has wielded more 
influence over the lives of “intelli- 
gent and sophisticated women” 
and the industries that serve their 
femininity than any other single 
factor in the 20th century. 


plate-by-plate commentary is 
given by R. H. Mason. 

For the first time a selection of 
outstanding colour photographs 
is included, for the reproduction 
of which the four-colour letter- 
press process has been used with 
the greatest care for accuracy. 
There is also a section of 16 
plates reproducing pictures by 
earlier exponents of pictorial 
photography. Chosen from the 
permanent collections of the 
Royal Photographic Society, they 
include examples from the collec- 
tion provided by the late Joseph 
Bing of the Oval Table Society, 
New York, and from that 
founded by the late Stephen H. 
Tyng for the purpose of preserv- 
ing Outstanding photographs re- 
presenting a cross-section of pic- 
torial taste from year to year. 


Description of progress 


A résumé of the year’s photo- 
graphic work is given by the 
president of the Royal Photo- 
graphic Society, Bertram Sinkin- 
son, In this he describes the 
progress of photography in many 
countries, using information sup- 
plied by prominent photo- 
graphers throughout the world. 

The preface to the critical com- 
mentary includes the following 
statement from Mr. Mason (who 
is consulting art editor of the 
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AMALGAMATION OF TWO LEADING 
AND OLDEST POULTRY JOURNALS 


As from DEC. Ist 


POULTRY 
WORLD 


Established 1874 Established 1883 


are being published 


under the joint title 


POULTRY So stcamnble 
WORLD (iat 


Advertisers are now offered 
even more comprehensive 


coverage of the entire industry 


All enquiries to 
DORSET HOUSE - STAMFORD STREET -§ LONDON 


whe ot. —— : ‘ etmeneel ; j 
eee . : 
Ray 
; 
i: 
a) 
: :) 
— 
: 
ie 
% £ 
; a 
x 
Be : 
. 
ais. 
4 
¥ 
: 4 
: bo 
' 
i ; 4 
and i 7 
> a bs p , a 
| ' 
, + 
’ 4 Ny 
i 
2 
: , 
” 
ee | 
"a 
. a 
: y 
; 7 
ee 
) Er 
rust 
| ee Z 
. = 
ae BY 
a 
F a { 
a 
s idl 
J 
x 
. . , - 
>: ° be] . E . 1 - 
- j 
i : Ree TT - 
< ; 
4) " 
ae . ’ i ; a ey ey cao aka ee | . 4 7 a “« cae 4 ” * i 
oa | | le ee a ee os TT BY) ot aaa me ded ‘ sie ae i. 


ADVERTISER'S WEEKLY 


Amateur Photographer), it will be 
of special interest to advertising 
men: 

“Fashions change in photo 
graphy, particularly in the choice 
of subject matter and the use of 
various print or presentation tech- 
niques, but this basic requirement 
of a good picture—personal and 
artistic interpretation—will never 
change. 

“The trend in subject matter in 
recent years has been towards 
greater vitality and more human 
imerest. Fast moving subjects, 
interesting people, genre pictures 
and those which picture the 
humanities and more dramatic 
emotions, are gradually replacing 
the static studio portfaits and 
picture-book landscapes of the 
last generation,” 


Hospital data 


The Hospitals Year Book 1954-1955, 
published by the Institute of Hospital 
Administrators, 42s 


HE aim throughout the 
preparation of the present 
edition has again been to provide 
an authoritative and comprehen- 
sive work of reference covering 
all aspects of the administration 
and management of hospital and 
allied services in this country. 
The hospital directory sections 
pes full particulars of all 
ospitals and hospital authorities 
in Great Britain, Northern Ire- 
land and the Isle of Man, includ- 
ing details of their senior officers 
and the numbers and types of 


In the last two 
National Screen Printing 
Competitions we have won 
no leas than seven awards, 
proof positive, surely, 
that for Quality, Quantity 
and superb Artistry 
our organisation can give 
a service which is 
second-to-none in Britain 


For Sales - Aids that sell and quality work that does justice to your 
products — choose Display Craft, Britain’s Leading Screen Printers 


88 ACRE LANE 


LONDON 
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AD MAN’S BOOK SHELF —continued 


beds at each hospital. In all, 
particulars are given of over 
4,509 hospitals, authorities, and 
organisations, and more than 
10,000 senior officers of these 
bodies. 

The substantial reference sec- 
tion for hospital administrators 
includes detailed indexes to 
statutory instruments and official 
memoranda and circulars and a 
short bibliography of hospital 
literature. 


Printers’ Year Book 


Modern Printers Year Book, printed 
fl published by Bendies (Torquay) 

This is an invaluable reference 
book for printers, print buyers, 
print users and indeed all in- 
terested in the art of printing. 
A directory of suppliers is 
included. 


Business language 


A Workbook Course In Business 
English, by Kate M. Monro, published 
by McGraw-Hill Publishing Co., Ltd., 
price 16s. 

HIS is the second edition 

of a book which sets out 

to present the essentials of 

English—grammar, capitalisa- 

tion, punctuation, and correct 

word usage—with emphasis on 

material suited to business 
students. 

To furnish the student with the 


Displays that bear fruit 


8.W.2 


“fundamental skills” of good 
English usage, the author has 
gathered together rules, study 
guides, and application exercises 
planned to provide a basis for 
writing (and for speaking) correct 
English. 

In a foreword the author wisely 
points out that her work is not 
meant to imply that “a mastery of 
English essentials can be gained 
by merely learning rules - cor- 
recting exercises . . must 
be supplemented by the daily ap- 
plication of the principles learned 
and by the vigilant observance of 
good usage.” 


Tally Ho! 


Baily’s Hunting Directory 1954-1955, 
published by Vinton & Co., Ltd., 25s. 


HIS elegant publication gives 

a comprehensive review of 
hunting in 1953-1954 and 
describes runs by many packs of 
hounds in this country and in the 
Commonwealth. 


In Britain are 237 packs of 
foxhounds, 57 of harriers, eight 
of staghounds, 10 of draghounds, 
72 of foot harriers and beagles, 
two of Basset and 16 of otter 
hounds, All these are carefully 
indexed with page numbers, 
while masters, honorary secre- 
taries, honorary huntsmen and 
whippers-in and hunt servants 
are separately indexed. 
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of her eye 


Decemper 2, 1954 


This brilliant photograph of 

ballet dancer Robert Helpmann, 

by Houston Rogers, appears in 
this year's “Photograms.” 


o 
Keeping a tally 

Cost Accounting, by Clarence B 
Nickerson, published by McGraw-Hill 
Publishing Co., Lid., price 56s 
be major objective of this 

book is to provide material 
for study and discussion which 
will help the student develop a 
basic understanding of cost 
accounting. 

In particular, the aim is to help 
the student to grapple with facts 
in the analysis of business pro- 
blems. 


DISPLAY 
CRAFT 
LIMITED 
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D oF pritisH Agricultural Equipment 


EXPORTS GO TO THE COMMONWEALTH 
.BRITAIN’S BEST CUSTOMER 


Published Fertniahel This Commonwealth demand is backed by Commonwealth goodwill ; 
og av in at least fifty territories there is a genuine desire to place contracts and 
orders with British firms. 
These markets must be kept fully informed of what British Industry has to 
offer otherwise their goodwill will remain an amiable abstraction. 
By advertising in the Commonwealth's own fortnightly review—known and 
trusted by business men and officials in every one of these territories—you 
can be sure of keeping all important Commonwealth buyers in touch with 
your clients and their products. 
Here is your most logical, efficient and economic approach to what is otherwise 
a formidable problem. 


NEW COMMONWEALTH - 33 TOTHILL ST - WESTMINSTER - LONDON - S.W.1 Phone : WHitehall 9233 (12 lines) 
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How British industry showed 


the Iraqis what it 


R. J. HAWKINGS, head of 


GEC Overseas Publicity 


A FANFARE of trumpets, 
a national anthem, 
royalty and a distinguished 
gathering in morning coats 
and top hats, and another 


The amenities offered by an 
electric cooker were hard to 
believe. 


@ Designed and Produced for Messrs. H. & G. Simonds, Ltd., Reading 


British Trade Fair was opened 
but not in great Britain. 

This was Baghdad, 2,950 miles 
distant as BOAC flies, 12 weeks 
from London as the packing 
cases are cleared through the 
Basra bottleneck. British 
can take pride in the planning, 
the industry and the determina- 
tion that made the fair possible. 

Most exhibitions or fairs have 
their characteristics of place or 
tradition. Baghdad had a flavour 
all of its own, a mixture of the 
usual before-the-opening-day pre- 
parations and a. few oriental 
overtones unknown in Earls 
Court or Birmingham. Few 
exhibitors who were there will 
forget the heavy smell of the oil 
sprayed on the loose soil for 
consolidating it, or the open-air 
restaurant where late comers had 
to sit in the open and lunch, 
under a boiling sun, on tomato 
soup and Irish stew. 

Behind them, an open brick 
incinerator produced (so appro- 
— in the land of the Old 

estament) a pillar of smoke and 
smuts by day and a pillar of fire 


PRIESTLEYS 


could do 


by night. Along Al Rashid street 
the traffic piled up into a solid 
block with all horns blaring and 
the taxi drivers violating every 
rule of the Highway Code with 
tremendous verve. Visitors will 
remember, too, the friendliness of 
the Armenian and Iraqi crafts- 
men and labourers, always ready 
to share their last cigarettes. But, 
above all, they will remember the 
all-pervading dust that invaded 
everything and settled every- 
where. 


Visit from monarch 


Gradually the stands began to 
look finished. The main avenue, 
with its palms and margins of 
hand-planted grass, was rolled 
for the last time, gilt chairs 
appeared on the dais at the 
entrance, the well-informed made 
ready for a king's visit. On 
October 25 King Feisal opened 
the fair and made a long tour of 
inspection and visits. 

Not all the stands were then 
finished—but the majority were, 
and the deficiences in the smaller 
stands were soon made good. 


Od’s life ! 


ideas or 


And you won’t find us lacking in 
old-time 

coupled of course with three of the best 
equipped display workshops in the country. 


Screen-Printing ? 
better produced in Britain. 


Decemper 2, 1954 


A vacuum cleaner at the GEC 
stand attracted a great deal of 
attention at the Baghdad Fair... 
especially in view of the dust. 


Where so much was excel- 
lent it was difficult to pick out 
special merit, but the BOAC 
stand with its imposing floodlit 
fagade of speed-bird emblems, 
and the Pye television studio 
with its unfamiliar equipment 
of microphone booms and 
floods attracted much attention. 


Above all, the television broad- 
casts impressed the _— and 
large crowds gathered in front of 


@ Continued on page 590 


Hogsheads or Firkins... 


Kilderkins or 
doesn’t matter if the stuff is the 
right quality. 


Pints — the quantity 


We certainly get some 
variety in this job of display. 


craftsmanship— 


There is nothing 


of Gloucester 


COMMERCIAL ROAD, GLOUCESTER. Tel. 22281-4 - 9 BUCKINGHAM ST., W.C.2. Tel. TRA 4277-8 
ANC AT BIRMINGHAM. Tel. CEN 1941 & MID 0528 - MANCHESTER AND CARDIFF 
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Advertising 


_ 
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Radio Luxembourg 


This figure alone demonstrates the fact that it is not only 
the select few who use Radio Luxembourg .. , but every 
type of Agency—large, medium and small! Fadio 
Luxembourg offers a lucrative mass market coverage 
AND gives 15% agency discount. If your particular 


RADIO LUXEMBOURG (LONDON) LTD 


organisation does not incorporate a special Radio depart- 
ment... Radio Luxembourg will plan, write and produce 
your pro~ramme for you . . . we take the worry right 
off your shoulders. We shall be happy to advise you as to 
the possible Luxembourg air time available in the future. 
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SHOWING THE I[RAQIS—continuea 


A section of the Baghdad Fair seen at night. 


every television receiver long be- 
fore the programmes began. 

In the British pavilion a large- 
scale aerial photograph of Bagh- 
dad covered one side of the build- 
ing, and beneath it, and on the 
other walls, were a series of 
striking diaramas of British plant 
installed overseas. 

Outside in the main avenue and 
on steel poles, boards lettered in 
English and Arabic indicated that 
the General Electric Company 
Ltd. was responsible for all the 
street lighting and the public 
address system. Its stand, 
farther along the avenue, with 
its lighted tower and illuminated 


and only three years old ! 


panels made a bright splash of 
changing colour. 

There was an ice rink (on 
which an incredulous Arab was 
found on hands and knees), an 
open-air cinema where the 
Everest film was shown and a 
fountain which was actually 
perfumed. 

The worth of the fair lay in 
its demonstration of what 
British industry can do, not 
only in the United Kingdom 
but abroad, and in strengthen- 
ing the friendship between this 
country and Iraq. Its influence 
will be felt for long and far 
outside Iraq. It was an 
achievement well worth while. 


Well, that's how it is - and we apologize for 
any past delays. The services of sixty top - class Artists and 


Designers are readily available at ARTIST PARTNERS LTD., 
44a, DOVER STREET, LONDON, W. I. 
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Road, railways and docks 
presented on show stand 


By the use of a new exhibition stand the North Eastern Region of 
British Railways was able to show the public a wide range of services. 


(HE interlocking interests of 

road, rail and docks were 
featured in the stand arranged 
by the North Eastern Region 
of British Railways during the 
Civic and Trades Exhibition 
held in Hull. 

The stand was constructed by 
A. and A. Displays Ltd., to the 
requirements of the _ region's 
public relations and pu “ity 
officer. All types of lite ua : 
were displayed and distribute: 
The major colour scheme was 
crimson and white. The British 
Railways portion of the stand 
featured container service by 
double-sided panels containing 
enlarged photographs of various 
types of container with caption. 
Scale models of five types of 
container were on exhibition. 


Photographs of vehicles 


The British Road Services part 
of the display featured national 
and Hull local organisations on 
one set of panels and on others 
photographs of various vehicles 
and activities in the Leeds, York 
and Hull districts. The docks 


The major colour scheme of this 
stand was crimson and white. 


section consisted of a scale model 
of a crane electrically operated 
and traversing a length of rail. 
It also included photographs of 
docks and canal activities and 
statistical data in display form. 


Designed by Heins Kurth. photographs Adrian Flowers 


HYDE PARK BOA (inins) 
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W, hat should it cost to buy to sell? 


Advertising sells. But how much should it cost to buy? 

Gone are the days when the advertising appropriation 

could be settled by the Chairman after a glance at 

‘the figures’, a chat with the others and an inspired 

consideration of the angels on the board-room ceiling. 

But how to arrive at the right budget? sy cosTina, 
we contend. We believe it so strongly that we have 
published an ‘Introduction to Costing for Advertising’ 
in which figures are assembled, factors considered. 
differing circumstances and conditions 
_ dwelt upon, all Basic to the Budget. . ee es 
There are those who say that this xi 
brochure breaks new ground; those 
who urge everybody to read it; 
those who call it a real contribu- 
tion to the fundamental exercise 
of close costing designed to 
step up sales. We shall be 
most happy to send a com- 
plimentary copy to 
any advertiser. 


Write for yours today. 
Robert Brandon & Partners Ltd. 
ADVERTISING AND PUBLIC RELATIONS, 


47 ALBEMARLE STREET, LONDON, W.i 


Telephone: Hyde Park 0901 
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Public Relations 


How to keep the shareholders in 
a contented frame of mind 


KEEPING on good terms 
with the shareholders is 
one of the many important 
functions a public relations 
officer in industry has to 
perform. In a company the 
size of the British Motor 
Corporation this is frequently 
a full-time job. 


The BMC has 55,000 share- 
holders. Naturally only a small 
percentage of these can visit the 
works to keep fully informed of 
the group's activity. So this year 
BMC has sent the works to the 
shareholders in the form of a 32- 

ge three-colour photogravure 
rochure. Shareholders received 
it at an appropriate time—with 
the annual report and accounts. 
It was also sent to city editors 
throughout the country. 


Outline of activities 


The brochure is designed to 
give an outline of the group's 
resent activities and future aims 
oth at home and overseas, It 
describes the history and the 
background to the formation of 


BMC, facts and figures about the 
number of employees, hours 
worked, materials used each week, 
how the vehicles are designed and 
built and, above all, where the 
money goes. 

It is a notable effort to keep 
the shareholder in the picture. 


\ ANY PROs are called upon 
in the gloomy month of 
November to arrange a photo- 
aphic session for spring 
ashions. One of the greatest 
difficulties is to photograph the 
clothes out of doors. Bare trees 
usually give the game away. 
This difficulty has been side- 
stepped by Vera Clark, G. S. 
Royds public relations officer, 
who arranged the photography 
of the Roecliff and Chapman 
spring collection on board the 
“Queen Elizabeth” at Southamp- 
ton. The night before the 
shooting, the clothes were taken 
down to Southampton. Vera 
Clark, fashion photographer 
Noel Mayne and his assistant, 
plus two models, travelled down 
the next morning. They arrived 


at Southampton in brilliant sun- 
shine and some of the dresses 
were photographed on the deck 
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—with no naked trees in the 
background. 


Vera Clark states that she 
received every possible co-opera- 
tion from the Cunard authorities. 
It is believed to be the first time 
that fashion photographs have 


@ Continued on page 594 


Shell art 
exhibition 


HE third annual art exhibition of work by employees of Shell 

companies was recently held in London, The opening ceremony 

was carried out by Sir Howard Robertson, who is the architect 

appointed for the building of the new Shell Centre on the South 

Bank. Shown here, left to right are, Sir Howard Robertson, Mrs. 
S. T. Hitch, F. A. C. Guepin, and John Harvey. 
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C. Publications 


. 


British Motor Corporation Ltd. 


Have a combined 


Manufacturers of 

approved Car Accessories 
| will appreciate that these 
readers have more than an 
ordinary interest in their cars 
—thus offering a responsive market. 


circulation of over 


100,000 MOTORISTS | 


AUSTIN MAGAZINE, MOTORING, Austin Log Book and Diary, Nuffield Motoring Diary, Transport Efficiency 


rate cards, apply to— 
Austin Motor Company Ltd, 
Magazine Department, 

84, The Promenade, 
CHELTENHAM 

"Phone 52733 


For further particulars, specimen copies, and 


Motoring, 
The Nuffield Organisation, 
Cowley, 


OXFORD 
’Phane 77777 
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The 
people 
with the 


PURCHASING POWER 


read 


REYNOLDS NEWS 


Made up largely by readers in ‘ 
© Serger > operon, fa@usehelds Sih anree. ar fare yi 
MIDDLE CLASSES 18.68, earners, REYNOLDS NEWS — 
percentage of readers in this 
group is second highest among 
the eleven national, Sunday’ pe 


i 
a 


REYNOLDS NEWS with its cost of only ‘59d. per thousand 
vie readers (lower than many of its contemporaries) represents one 

of the best approaches TO-DAY to the people with the 
Sparen BO Puree 6 eo. 0k 6 ltl lw Mm Ce 


EXTRACTED FROM THE 1.1.P.A. NATIONAL READERSHIP SURVEY. 


REY (OLDS NEWS 


(MEMBER A-B-O) 
Na nS © Wt WP ® ail in addition to this unique readership has a plus 


- Anh. SS appeal (through its Co-operative association) 
ae i\y “gyukt to the vast hind rere of & movement. 


F. JAMES * ADVERTISEMENT MANAGER ° 


PIONEER HOUSE ~ WICKLOW STREET ~ LONDON, W.C./ 
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PUBLIC RELATIONS —continuea 


The golden 
retriever pictured 
here is a PRO. His 
name is Tarka and 
he was on duty at 
a London press 
conference 
organised by the 
National Associa- 
tion of Dog Biscuit 
Manufacturers. 
Visitors, including 
“zoo man” George 
Cansdale and dog 
trainer Barbara 
Woodhouse, 
received “paw- 
outs” 


been taken aboard the “Queen 
Elizabeth” while in Southampton 
dock, 

* + * 


HEN members of the press 

went to a party at the 
London cellers of Gonzalez 
Byass and Co., Ltd., at the invita- 
tion of PRO E. D. (Toby) 
O’Brien they were each given a 
glass of sherry well over 100 
years old and believed to be the 
oldest sherry in existence. At the 
same moment in Jerez-de-la- 
Frontera, the “home” of sherry, 
a ceremony was being held to 
dedicate the oldest cask in the 
bodegas—the valuable Gonzalez 
Methuselah cask——to Sir Winston 
Churchill in honour of this 80th 
birthday. 


From the smal! quantity which 
remains in the cask, one dozen 
bottles were specially bottled for 
Sir Winston and presented to 
him for his birthday. 


The press in London were 
restricted to one glass each of 
the sherry—just enough to drink 
the toast of the Prime Minister, 
proposed by Reginald Byass, 
whose father, William Byass, at 
the age of 94 is chairman of the 
firm and still goes almost daily 
to the office. 


The function produced some 
useful publicity fos sherry. Many 
papers carried stories, mainly by 
columnists, about the party. Its 
= was largely due to topic- 
ality. 


The boys gave ‘SAM a party! 


Sam Kai Faye won the award for the best 
news picture of the year in the E 


Britannica and the British lestionte of 


Malaya, China, India, Ceylon, England, 
Photographers comp etiiOm inina a denen scotland, Wales, Australia, New Zealand, 
Canada or Turkey—and we have men from 
all these places—you feit pretty proud 
about Sam's success—and thought maybe 
when one of your colleagues takes a prize the team as a whole wasn’t doing 


a member 


technica 
like this. 


of a team comprising a dozen 
nationalities, and although you work 8,000 
miles from Fleet Street, you think the publi- 
cations you work for maintain very high 

l ceanderds—you get quite a kick 


so badly. 


Sam Kai Faye and the rest work for 


THE STRAITS TIMES 


An English-language daily published in Singapore with a sale of 72,000 plus. J 


When Sam Kai Faye wontheawarditdidn’t 
ncyclopaedia matter if you were born in Singapore, 


Comprehensive chart for 
radio and TV valves 


The Mullard organisation has produced the latest edition of its 
valve chart in a form such as is often used for calendars. Essen- 
tial data can be traced in a few seconds, 


HE new edition of the 
Mullard valve data wall 
chart is the most complete and 
comprehensive yet produced. 
in addition to data and prices 
of all Mullard radio and tele- 
vision valves and picture tubes, 
the chart contains a list of Mul- 
lard valves and tubes for 
communications and industiy. 
There is also a comprehensive, 
up-to-date valve price and equiva- 
lents list which is a mine of prac- 
tical information for the service 
department. 
he chart is produced in a 
form often used for calendars, the 
pages being held in = at the 
top by a spiral of wire. A “U”- 
shaped hook provides an easy 
means of hanging up the chart. 
The indexing system enables any 
of the 1,000 valve types listed to 
be looked up quickly and easily. 
The valve type numbers are 
arranged in alphabetical order in 
columns which extend from the 
top to the bottom of pages facing 
one another. At the bottom of 
each page is a reference which 
quotes the first and last valve 
types in a column. These refer- _ 


desired valve. 


A special index system has been 
evolved for this chart. 
ences are clearly visible when 
the chart is closed. To look up 
a valve, it is only necessary to 
locate the appropriate column, 
open the chart, and run the e 
down the type numbers (on the 

left of the pages) to find 


The Straits Times Press Ltd., 
publishes a series of daily 
newspapers and periodicals 
from Singapore. They circulate 
widely throughout South-East 
Asia and all are leaders in their 


respective fields. 


Any advertiser who would like 
to hear more about these 
publications should ring HALL 
ROMNEY, Central 2189, 144/5 
Temple Chambers, E.C.4. 
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How to 
save money 


on your 
Direct Mail... 


How much would a saving of even one pound on the “ cost- 
per-thousand " of your direct mail amount to in the course of 
a year? Whatever it comes to, it represents a sum of money 
that could be used to enlarge your campaigns . . . to improve 
the quality of your mailing pieces . . . or to add to your profits 


We can probably help you to save even more than one pound 
per thousand, Our rates for multigraphing, addressing, col- 
lating, folding, enclosing—and all the other hundred-and-one 
direct mail production tasks—are the keenest obtainable for 
high class work. To secure our price list and details of what 
we do (with the names of some of the people we do it for) fill 
in the coupon-—now and .. . 


...send it to 
“UNIVERSAL” 


UNIVERSAL DIRECT MAIL SERVICES 
LTD. 


80-82 Cromer Street, London, W.C.1 
TERminus 5281 


UNIVERSAL DIRECT MAIL SERVICES Sa 
LTD. 


80-82 Cromer Street, London, W.C.1 
Without obligation on our part, please send us details of your 
services and charges. 
Executive ‘ 
(Please Print) 
Company 


Address 


A.W.3. 
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| side central London. 
paper strike, short as it was, 
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How the public was told 
about the textile show 


HE recent French Tex- 
tiles Exhibition at Hut- 
chinson House—the most suc- 
cessful exhibition staged there 
so far—demonstrated clearly 
how first-class presentation, a 
legitimate and dignified “gim- 
mick” or two and accurate 
publicity timing can combine 
to bring in the people. 


Two adverse circumstances 
arose in the first week—the bus 
strike and the newspaper strike. 
Apart from losing the pull of 400 
bus sides the strike was, in itself, 
a sufficient deterrent to exhibi- 
tion goers from anywhere out- 
The news- 


occurred on the first weekday 
after the public opening, disturb- 
ing schedules and losing editorial 
space in all but the Irish editions. 


Nevertheless, throughout the 
exhibition the public came in at 
the rate of 2,500 a day, putting 
the total attendance up to well 
over 30,000. Large numbers of 
trade and public inquiries were 
made at the information bureaux. 

The presentation was of a high 
order. “A remarkable sample of 
the French flair for showmanship 
of the more subtle kind” said 
The Times; “Lesson in the art 
of presentation” said the Man- 
chester Guardian; “Montage 
magnificent,” the heading to a 
picture spread, was the technical 
reaction of Display. 


Crescendo of interest 


From the point of view of the 
exhibition publicist the obvious 


| ideal is to produce a crescendo 


of interest, reaching its peak at 
the opening and maintaining it 
to the closing date. 


The achievement of this, with 
dignity and without stunts, is not 
without its difficulties. A start 
was made by researches among 
the manufacturers in France. But, 
as is frequently the case, exhibi- 
tors were chary of supplying 
advance information, especially 
as their products were to be pre- 
sented anonymously. There was, 
in point of fact, nothing revolu- 
tionary about the exhibits. 

The exhibition designers had, 
however, chosen familiar street 
scenes of Paris as a background 
to the displays. 

The indefinable magic of this 
word “Paris” seemed to present 


| the most profitable approach. 


For this reason the “Rue 

Rivoli, London, W.1,” became 
the main theme, from the first 
press handout on August 4 to the 
pre-opening advertisements. It 


| was followed right through by 


news and features. Hickey’s 
London became “Londres,” Iris 


One of the striking presentations 
at the exhibition. 


Ashley talked about “Paris-on- 
Thames,” elsewhere “Little 
Paris” came to London. 


To avoid a too early expendi- 
ture of “ammunition,” the timing 
of the releases required some 
foresight. It was, therefore, 
decided to keep the main story- 
the “Salon des peintres,”’ which 
reproduced French impressionist 
paintings three-dimensionally—— 
until the last possible moment. 


The rest was left to judgment- 
on-merit at a full press preview 
on. the day before the opening, 
and a visit by 22 of France's top- 
flight mannequins at the begin- 
ning of the second. week, served 
to refocus attention at a time 
when it might have been waning. 


Problem of address 


Appropriate as Hutchinson 
House was for the exhibition 
(“elegant former home of the 
earls of Derby,” ran through 
practically all editorial notices), 
it was better known to the few 
who attend society weddings 
than to the many who attend 
exhibitions. A test proved that 
four out of five taxi drivers did 
not know exactly where it was. 


y 

the Oxford Street oo — 

posting by the utomo 

Association, and the liberal dis- 

tribution of map - backed 

pamphlets through hotels, bars, 

restaurants, stores and travel 

agencies. 

Advertising and public rela- 
tions were handled by Robert 
Brandon & Partners, Ltd. 
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BUSINESS MEN read Lilliput because it appeals to them. A simple 
answer? But it’s true. 

It appeals to them because it is good value for money. And because it 
spotlights, gaily and informatively, the typical business man’s relaxa- 
tions. Golf, for instance. Lilliput’s photographs showing what rea//y does 
happen during a golf swing, illustrated by Bobby Locke, Frank Stranahan 
and others, are treasured in a thousand clubhouse lockers. Motoring — 
Lilliput’s coining of “* Mimsers”’ to describe dawdlers on the roads has 
brought in letters by the shoal. For business men who take their spare 
time seriously, Lilliput has had articles showing how to build their own 
boat or use a }-inch drill in their home, For those who take a drink now 
and then there is pukka gen on wine and spirits. And for those who like 
to look at a pretty girl. . . well! 

It’s all part of the new editorial policy which has already estabiished 
Lilliput as the man’s magazine. 


ABC JANUARY-JUNE, 1954— 201,214 A HULTON PUBLICATION 


es fe ; 


read Lilliput 


Why Lilliput selis men... 


Lilliput sells men because men read 
Lilliput — 650,000 of them (not to 
mention the 3/0,000 women 
readers) —- more readers than any 
other man’s magazine. 

It all boils down-to this: 
Lilliput, in its lavish new format, is 
a success. Men read it. 
You can sell through it. 


JACK BLANCHE 
Advertisement Manage 


ADVERTISER'S WEEKLY 


43/44 SHOE LANE, B.C4 


— S > mmm : ‘ . + 
DecemBer 2, 1954 597 ee 
: eae | 
’ i a — es *, ESE? fae : Z A ' 
; oe ees a3 - i Sees <i i ig =" ee P ong Ee a 3 
. oe aa . 3 we a pa: a ’ ’ ria [oa ‘ 
= 5, + Sa : em ‘<a e Pee ar: ap ek. ee es ; — . ee, si 
a i ee oy : ee So Letiliet S58 i aa Gere 2 j PS 4 _ 7 
8, . Fol ave he ‘ wide Be ioe eee FS i a my top al en ‘ a, - 
a - a . oo aa re oe ee aie a 
i ri if . i % : 4 - ae a ek ae gy eo “a : 
ye 2 es Ag a ae ao ‘ 
Pi ee $ 4 . ‘ a . |. i = s a “4 
@ )° i= yo or a - : 
‘ ey \e = - d * zs *¥ i“ i ae . 
Be A — : ‘wt % ¥; = a See : ; 
p a a ', » s tert og Sa. ae 
aes iis. , eS i ; 5 ee Dae Se vr ‘ 
ae time a Sa _ sc feats Fil a canny wa 
ie coe Ale” ie ae. er a vere 
ae Neel F =: ad _ 4 eae a a r 
nf ee ee! é ; ’ a a D2 aa ae. 
if 7 oh s “a on ¢ by LER. ost ie oe re 
2 ae oe et a gin i) es ae Br 
tae ee be P <n a aie 
ie ¥ a WA ie. ial Ey er ee 2 4 a > 
. as a vr ae, = i ..hU Ee ate aS ed ~ ‘ “p . “aa 
. ~~ - oa ii: a Be 
i Be 5 a as ae sf ales |t 
as “i be ae — : . ; . S a9 
sn er See a ae 7 a ae. ; . . ae) 
ee Se Aye an 7 ee a el a a Se \) 7 
— SY J | \estn | 7 
j eae i a " Se, ee Mi a : eG “ + hed i : 
ite s ae Pe ae BE be / ie. i 
< a , Pere Vis " ge. oe 7 ‘ y i 
fe « F - a iri *_ 7 \ a 7 et ’ 
i ee A "vhs F) ae 
a , ae pea = 4 Na Sac. Ls 2 
sa — Lie oe 5 gt { 7 m ~ _——s a i 
‘eager ‘ee i‘ ie ' - ete * 7 | j —) ae ‘ae K 
, : be a od as aa , a a ge ‘a 
wae ae 7 ? 7 Tas : 2 Dia" a 
ae T ’ , me il 5 cf ey: « Se 3 Cae ae ae i“ 
er se ee ph. he! eS Sf ” - « a eva Bue! 4 7 
fae oe a ie, Bi — . a aur Breet ; 
2 vies ee Bei te 2 } " i = ca al a , . 2 os ah ie x og ae r 
, eae = ; re Ee : y, ‘A “ s y i ae. fe rae 
a : : / : : am {< g ; 
} or ip — ca ; Pp +} le ; 4 oie ts 
Scag ve a oa Pa r. : , } Ne y «g SY ieee 7 
e i ei. o.: ees 6 . ee oi ee q 
"i %. ia eee fe 4 a) . ~ eee | Mi a ' 
#3 « ae ; = i , Meee i Tae y 
: a, ~ & & a , ang ‘ oa Pa 4 f. Poy er ae ie 7 
ie. Ls ¥ Pee > ee e. re : 3 - a 
a a ME = a ee r a a F 26 a F *:, ‘ ks. 7 a 
af one ss ie ok waa . ee 3 rah Peary = * P ‘2 - 
ae Be “4 : 7 | 7 iM B ne a f % E | Ss —_ i — 3 a 
: a: i 4 in. ¢: fare vie es —” | i i- ; a 
ie ae Mii Se Pe ter |) x my . Ba: " ‘. 
er ee oe We ; al a 
ae . z a ae ee ¥ yf . * . ‘ 
SS Seas 7q ae ae Fan : 3 ,. oo = bas c 
a a ro ae § aa ie, : ———. he Po —_ . ae ' 
CEA en oe _ a os or . ey : hes . ? iil 
: ON ie a fe a: zi ae - 2 e oe - > = \ ie ‘ Se. H ; 
: f ee, 2 ea a ie : y ' 3 ie se 4 
7 eS n* f ¥ ‘= . . ci ae ues ‘ "a he : 
5 “- Poe ? ‘ fe F — 44, . © 4 = cy eh Rae or 
. a i e =  £_— 
% : eee . 
ate Sy a 
pre 
a ." 
- tad a a 
; ; . 
§ | E 4 
i ¥ 4 ‘a 
2 Sy 
AS 
ie 
q 
° 7 a 
4 
4 ry 
te 
ah 
bese 
a 
. ee 
. a: 
A: 
‘ Ree 
, - 
; ae 
on 
-_ 
.) 
fe 
u 
a 
e ay 
‘ 
bs 
om 
iy 2 
- Hy 
7 ma’ 
Sato ee es: ge —— Ol ee) ee ge eT ee. Se ee > anal 


ADVERTISER'S WEEKLY 


Have Your Product’s name 
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AT THE POIN 


The above photo- 
graph of adjoining 
shops shows 
details of an actual 
site serviced by 
our Boston Fixer. 


You can do this by using 
Pelmets cemented to the outsic 
windows in rent free positi 
translucent at night.) 


The Glass Pelmet 


| SOFFE BR 


3-5 STATION ROAD - WATFORD «- HERTFORI 
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mprominently displayed 
_ OF S ALE Contractors to: 


Atlas Lamps. 

Ardath Tobacco Co., Ltd. 

Anglo-American Chewing Gum 
imited. 


@Permanently-Fired Glass setae Serepesn Aérwoye. 


County Perfumery Co., Ltd. 


i@me of your Retailers’ shop Pe each 


Ferguson Radio & Television. 


ig@~ns. (Colours are fully ——_—e 
| " Heath, and. Heather Herbal 
Heine. Salad Cream, Baked 


Specialists sae Paps 8 Sale 


Pickering's Produce 
Canners, Ltd. 
Redfern Rubbers, Ltd. 


Ty.Phoo Tea Ltd. 
L Vimto. 
Wolf Tools, Ltd. 
~ a Weston Biscuits, Ltd. 


SHIRE Tel. GADebrook 3393-4 
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‘Advertiser’s Weekly’ Market 


Investigation Team visit— 


Eastern Counties 


A predominantly rural market with 


important industrial elements 


Each region of the Eastern Counties is important from the standpoint of 
agriculture. Yet there are areas which are justly famous for industrial 
products. Further industrial developments are also 


DESCRIPTION of the 

Eastern Counties as a 
“predominantly rural area” is 
only true if it is qualified. In 
point of fact, the diversity of 
industry is such that it can no 
longer be said that the pros- 
perity of the region is depen- 
dent on any one industry, 
although the main occupation 
group continues to remain agri- 
cultural. An accompanying 
table, which portrays the 
principal employment figures, 
paints a more exact picture of 
the industrial diversity of the 
area (page 602). 


The Eastern Counties as a 
Government Standard Region 
includes Norfolk, Suffolk, Hunt- 
ingdonshire, Cambridgeshire (in- 
cluding the Isle of Ely), Bedford- 
shire, and parts of Essex and 
Hertfordshire. This review will 
take into account these important 
areas and also the progressive 
county of Lincolnshire. 


Each of these regions is im- 
portant for its agricultural pro- 
duction. Suffolk, for instance, 
possesses one of the largest cereal 
growing areas in the country, but 
it is an important producer also 
of pigs, poultry and sugar beet. 
Norfolk, too, produces much 
barley and fruit, one-quarter of 
the total sugar beet crop of 
England, and, besides its great 
arable acreage, is the second 
largest poultry producing county. 
Cambridgeshire: can point with 
pride to its fruit, market garden- 
ing, sugar beet and cereals. Both 
Huntingdonshire and Bedford- 
shire possess fertile agricultural 
areas, and market gardening in 
both counties is important. In 
Hertfordshire is to be found the 
largest proportion of agricultural 
workers of any county adjacent 


to London, but Essex also has 
wide arable farming regions. 
Lincolnshire, however, is one of 
the first counties for its preduc- 
tion of wheat, potatocs and sugar 
beet and the increasing import- 
ance of its pig output. 

We must not be led into the 
misconception, however, that the 
area depends solely on its agri- 
cultural industry, important 
though this is. Norwich, for 
instance, is famous for its 
women’s shoes and children’s 
footwear, but it also has important 
mustard, flour and starch mills, 
confectionery and light engineer- 
ing factories. Ipswich possesses 
agricultural machinery, light 
engineering, excellent dock facili- 


Retail outlets in the Eastern Counties are limited and therefore of 


ties, and food processing indus- 
tries. Huntingdonshire can claim 
a great diversity of industries, 
from flour milling, fruit and vege- 
table canning, brewing and basket 
making, to paper and boot 
making, stockings, aircraft and 
motor components and malt 
extracts. In Cambridge is to be 
found the manufacture of scien- 
tific instruments, television and 
radio apparatus, and aircraft 
components. 

Industrial developments  in- 
volving more than £16 million of 
capital investment are making 
the north of Lincolnshire an area 
of major importance to Britain's 
expanding chemical engineering 
industry. Between Immingham 


Picture by J. Lyons & Co., Lid 


particular importance for the marketing of a branded coffee. 


ADVERTISER'S WEEKLY 


4 


Picture by J. Lyons & Co 


T° indicate the excellent 
media facilities avail- 
able to an advertiser wish- 
ing to conduct a campaign 
in the Eastern Counties, 
the “‘Advertiser’s Weekly” 
Market Investigation Team 
have oached the task 
from ¢t standpoint of a 
new branded coffee launch. 
The occupations and earn- 
ing power of the people 
are set out her with 
a surv of ¢t region's 
advertising potential and 
retail outlets. 


and Grimsby is already the 
biggest centre for the production 
of titanium oxide, the most 
rapidly growing section of the 
industry, and in addition, there is 
a large artificial fertiliser plant 
which has made a _ valuable 
contribution towards rendering 
the country independent of fer- 
tiliser imports. Expenditure on 
existing plants is continuing and 
more is planned. Courtaulds are 
to develop a 500-acre site for a 

rayon plant, John Bull 
Rubber is to open a factory 
which will give employment 
initially to 200, and Esso Petro- 
leum are building oil installations. 


In Grimsby fishing interests 
have created growing markets at 
home and abroad for quick- 
frozen fish and new industries are 
being established to avoid depend- 
ence on the basic industry. The 
original plan was to provide, by 
1962, extra employment for 3,000 
men and 1,250 women. A recent 
revision reduces these figures to 
2,000 men and 700 women, and 
so far 1,500 have been found new 
employment. 


Further south in Essex indus- 
trial activity is beginning to 
quicken at Basildon. By the end 
of 1953, 322,300 sq. fi. of factory 
accommodation was occupied and 
another 116,000 is now being 
taken over and under construc- 


@ Continued on page 602 
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Do you manufacture ? 


Do you produce ? 


Do you retail ? 
No matter what you do 


Centurion Publicity Ltd. 


Can help you to increase your sales. 
23 North Hill, Colchester, Essex. 


Tel.: 6396 


Che 
Grantham 
Journal 


Circulating through 


five East Midland 
counties and serving 
a public representa- 


tive of rural, sport- 


Ing and Industrial 


VALUE IN ADVERTISING 
(Members A.8.C.) 
Head Office: 


46 HIGH STREET, GRANTHAM 


(Grantham 1080) 


WEEKLY 
mais || NEWS 


tatives: 


London Represen’ 
ieee us, a 2 St., E.0.4 


—read by the 
County people 


* 
ASB.C. 26,879 


a 


26 High St., J. C. Mactavish 
Photographic Enlargements Chelmsford. 131 Fleet St., 
In ol! sizes u 


Tel. 2795 E.C.4. Cen.1960 
The A = ied., ens Rd. 
lend att EALing 2691 Members of G.L.G.P. 


Bb prominent gene site in Ipswich arranged by Mills & Rockleys Ltd. 


A considerab 


€ percentage of people in the Eastern Counties come in 


to the larger towns for their main shopping. 


| tion. Eight factories have been 
| established, and the goods they 
produce include wireless equip- 
ment, tanker and coach bodies, 
agricultural machinery, floor 
polishers and children’s garments, 


Increased TV demand 


In Luton the plans for expan- 
sion in the production of motor 
vehicles suggests no falling off in 
activity, while the increased de- 
mand for wireless and television 
receivers and other wireless equip- 
ment should help to maintain em- 
ployment in the Cambridge area. 
Thus, despite the large numbers 
employed in agriculture, horti- 
culture and forestry (and for 
farmers 1954 has not been a good 
year), the growing diversification 
of industry points to a lessening 
degree of dependence on the 
fortunes of one industry. An 
example of recent developments 
is shown by the accompanying 
figures for employment in the 
Grimsby area (page 604), 

For the region as a whole, un- 
employment, expressed as a per- 
centage of the estimated total 
number of employees, was 0.8 per 
cent for males and 0.9 per cent 
for females, as compared with 
| 1.1 and 1.2 per cent respectively 

for Great Britain. It is against 
| this background of a thriving and 
| expanding economy that we have 
| chosen to illustrate the introduc- 
| tion of a branded coffee into the 
| region of the Eastern Counties. 

The choice has a topical as well 
| aS a practical interest, since a 


Occupation Group 


Agriculture, horticul and forestry ... 


Transport and communications ... 


recent “Notice to importers” 
brings the welcome news that 
dealers who purchased and paid 
duty on imported coffee during 
the period January 1, 1953, to 
December 31, 1953, will receive 
a licence to import coffee from 
dollar sources, oviding the 
beans originate and are consigned 
from the countries named. 

The re-introduction of private 
imports of coffee from Central 
and South America should give 
satisfaction for two reasons—the 
return of “dollar” coffee should 
help to stabilise prices in the 
United Kingdom market, and, 
secondly, imports of Costa Rica 
coffee, the pre-war backbone of 
almost every blend, should enable 
the trade to produce better 
blends, 


Coffee and tea 


Coffee, the consumption of 
which in the United States was 
running at about 15} Ib. per head 
in 1938, and is now 17 Ib. per 
head after a peak level of 194 Ib. 
in 1946, has always been over- 
shadowed by tea in the British 
Isles. In 1938 consumption was 
about } Ib. per head, but during 
the war years, when prices were 
controlled at a low level and tea 
was rationed, consumption ex- 
panded to about three times the 
pre-war level. However, the rise 
in coffee prices, together with 
the de-rationing of tea, has 
reduced the demand for coffee, 
and consumption now is about 

@ Continued on page 603 


Main Occupation Groups and Weekly Earnings, 
April, 1954 


Metal manufacture, engineering and allied trades ... | 


contracting, painting, decorating . 


| Textiles and leather goods ... 


| ©) per cont sample tables 1951 Census. ¢ Ministry of Labour Gazette, Sept., 1954. 
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Picture by J. Lyons & Co., Ltd 


There has been a steady rise in the consumption of coffee since the 


war. 


14 Ib. per head. The following 
Ministry of Food figures show 
the average weekly consumption 
of raw coffee in this country since 
1950, together with a pre-war 
comparison. The figures are 
given in ‘000 tons. 


so eo aa 

1954 (Jan.-Aug.) ... 

The table indicates that be- 
tween 1950 and the present time 
there has been a steady con- 
sumption of coffee at a level 
nearly twice that of pre-war ; the 
fall in 1953 to 760 tons per week 
may be attributed in part to the 
effect of the de-rationing of tea. 

The main factor causing the 
rise in prices appears to be the 
absence of any increase in pro- 
duction, which in 1953 showed 
little change from the 1934-38 
level. 

The decline in coffee drinking 
since the war has been heaviest 
in the pure coffee section of the 
trade. On the other hand, the 
producers of soluble coffee ex- 
tracts, such as Lyons and Nestlés, 
have experienced large increases 
in sales since 1939 and are re- 
ported to be still doing so on a 
substantial scale. 

Taking the Eastern Counties 
region as a whole, we find that 
the number of earners per house- 


The demand has, throughout the world grown beyond supplies. 


hold is rather less than the 
national average. Thus, accord- 
ing to the 1951 Census, the pro- 
portion of families having two 
earners is 24 per cent of all 
families in the region: the 
national proportion is 26 per cent. 
The percentage of families having 
three or more earners in this 
region stands at 11 as compared 
with 13 per cent for the country 
as a whole. 


What sort of retailers are avail- 
able for the marketing of a 
branded coffee ? First, obviously, 
come the grocers, followed by the 
dairies, the ubiquitous general 
shops and the host of miscel- 
laneous food establishments. An 
analysis of the type of suitable 
outlets in this region is made in 
an accompanying table. From 
this it will be seen that the 
Eastern Counties are rather less 
well served in terms of suitable 
retail outlets per head of popu- 
lation than Great Britain as a 
whole. This suggests, however, 
that each separate outlet in the 
region assumes a proportionately 
greater importance. 


The stage has now been reached 
at which, in conjunction with our 


' 
} 


COUNTY 


| 


marketing plans, we should con- | 


sider the advertising facilities at 
our disposal in this region. There 
is little doubt that here we should 
be well served, whether our cam- 


@ Continued on page 604 


Suitable Consumer Outlets in the Eastern Counties 


Eastern Counties 
} = 
| 


Number 


Great Britain 


Number — 
of 
Outlets 


Outlets 
per 100,000 
| Population 


237 
14 
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Essex Chronicle 


A.B.C. 


SALE OF ANY 


| 36, 442 LARGEST 


NEWSPAPER ESS EX 


@ London Office : 80 FLEET ST., E.C4 Tel. CENTRAL 7500 
@ 98 HIGH ST., CHELMSFORD Tel, CHELMSFORD 4631/2 


TEST un 


IN 


IPSWICH 


—others do 


East Anglian Daily Times 
Ipswich Evening Star 
Suffolk Chronicle & Mercury 
Felixstowe Times 


IPSWICH 
Tel. 3764 


Felixstowe * Harwich * Lowestoft * Stowmarket * Sudbury 
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LINCOLNSHIRE 
STANDARD 


for intensive coverage 
of 


LARGE & PROSPEROUS 


LINCOLNSHIRE 


Net Sales in excess of 


48,500 


(CHARTERED ACCOUNTANTS) 


The Largest in the County 
FLAT RATE - 17/6" 


HEAD OFFICE 
12 WIDE BARCATE 
BOSTON 


TELEPHONE 


LONDON OFFICE 
69 FLEET STREET 
E.C.4 


CENTRAL 5453 


2291 TEL: 


DANCE NEWS 


The World’s Largest Dance Newspaper 


is read by couples .. . 
“Dance News” Readers are 
young, they take pride in 
their grooming and their 
clothes, they are forming 
mew tastes for tebacco, 
beverages, hobbies, sports 
and pastimes, they will set 
up homes ... and there are 
200,000,000 Dance Attend- 
ances per annum in Great 
Britain. 


Advertisement Manager, L. Hall 
Telephone WATerloo 3766-7-8 
76 SOUTHWARK ST., LONDON, S.E.1 


| weeklies. 


The total 
period were 13,764,000. Reports 


Kastern Counties 


DECEMBER 2, 1954 


Because of the 


widely dispersed 
population in the 
Eastern Counties, 


transport advertis- 
ing has a large part 
to play in linking 
up campaigns. 
Shown here is one 
of the _ vehicles 
owned by the 
Eastern Omnibus 
Company _ indicat- 
ing the available 
side panels. 


paign is to be geared to the area 
as a whole or concentrated on 
selected urban and rural districts. 

Information provided by 
readership surveys indicates that 
readership of the local weeklies 
is particularly high in rural areas. 
This class of publication, how- 
ever, has excellent coverage also 


| in the more highly populated 


urban regions. Where evenings 
are published in the Eastern 
Counties, home coverage is almost 
complete in the urban districts, 
but that coverage also extends 


| beyond the town or city boun- 


daries. Test experience in Nor- 
wich, for instance, has revealed 
the extremely high coverage of 
the local evening press in that 
city. Within the county areas the 
mornings, too, possess a powerful 
household coverage. 


Range of weeklies 


If we take the Government 
Standard Region as our base, we 
find that the Eastern Counties can 
claim no less than 97 weeklies, 
with as many as nine series and 
two groups, consisting of 10 or 


| more newspapers, and having im- 


pressive combined circulations 
and great local influence. To 
these can be added the 27 weeklies 
published and distributed in Lin- 
colnshire ; in this county there 
are two important series of 
Long-established even- 
ings are published in Norwich, 
Ipswich, Cambridge and 


| Grimsby ; mornings in Norwich 


and Ipswich. 

The Board of Trade Journal of 
November 13 of this year, with 
225 cinemas reporting for the 
Eastern region, shows that cinema 
admissions in this area had 
increased during the period 
March 28-June 26 by comparison 
with the first quarter of the year. 
admissions in this 


since June have indicated that 
improvements in admissions have 


continued, mainly due to the 
spreading of the new techniques, 
such as CinemaScope, to many of 
the smaller towns. 


The facilities provided for out- 


door advertising also deserve 
thorough examination. Trans- 
port advertising, for instance, has 
much to offer in this region. 
Taking as an example the facili- 
ties made available by one 
emnibus company alone in the 
Eastern Counties, we find that 
last year the population served 
totalled 1,800,000; that 316 
double deckers and 222 single 
deckers were available for adver- 
tising ; that the average passengers 
per road vehicle were 203 and 
840, and that the average time 
in service per vehicle per day 
was 10.2 hours for single deck 
and 11.9 hours for double. deck 
vehicles. 

Within the Standard Govern- 
ment Region effective facilities 
for poster advertising provided by 
one firm cover the greater part 
of the area; similar facilities are 
also provided by other efficient 
firms in Bedford, Colchester, 
North Essex and North Herts. 
As an instance of its enterprise, 
the first organisation mentioned 
was responsible for introducing 
what was then a_ revolutionary 
concept in outdoor advertising 
structures in the form of an 
architect designed panel which 
has proved acceptable to plan- 
ning authorities and advertisers 
alike. 


Effectiveness of posters 


Outdoor advertising has an im- 
portant part to play in the link-up 
between other advertising media 
and the point of sale. This is 
particularly true of the Eastern 
Counties, where the population is 
widely dispersed and where, in 
consequence, the larger towns and 
market towns regularly attract 
large numbers of shoppers from 
outlying districts. 


Employment in Grimsby Area 


Mid-1953  Mid-1952  Mid-I1951 Mid-1949 
re sae tak ee 4,923 4,850 5,284 
Chemitals " Tr - 7 eee 1,395 923 816 
Food, drink an cop Oe 6,356 6,288 6,270 5,498 
Ship-building, repairing a = 3,206 3,167 3,200 2,461 
Clothing . , 617 598 409 407 
Textiles 920 795 868 1,049 
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BRADLEY, GALE & CO. LTD. 
CHURCH STREET 


rrr 7 

re rT " 
Our - — 

’ if 

Full ; 

| fe LED ) a nt . ‘. 
Yu — . 

offers ” 
HARDBOARD- F ostt Cc a q 
CHISWICK 7805-6-7-8 " 

a ee — > . a z 
| ‘ 


should be addressed to : 


39 CONDUIT STREET 


“RSI: ~- 


TRANSART 


J. W. Hindson & Sons Ltd., of Pandon 
House, Melbourne Street, Newcastle 
upon Tyne, and 17 Broad Court, Bow 
Street, London, W.C.2, and Jordison 
& Co. Ltd., of Middlesbrough give 
notice that they have infringed British 
Letters Patent No. 457,696 (relating to 
the “ Transart”’ system of the repro- 
duction of objects lying one behind the 
other, revealing technical or anatomical 
details by three dimensional dissection 
on consecutive acetate sheets, which is 
particularly suitable for use in high- 
class trade catalogues, etc.) and 
apologise to Transart Ltd. (who own 
the exclusive rights under the Patent) 
for the inconvenience which has been 
caused, 


TRANSART LTD., accept the 
apology and appreciate that the 
infringement was unintentional. 


All enquiries respecting this modern 
and effective method of publicity, which 
is particularly useful in promoting 
export sales and also for sales on the 
home market, 


TRANSART LTD. 


LONDON 
Telephone: REGENT 51/27 


DECEMBER 2, 1954 


Local newspaper has a 


house organ scheme 


FT ELEING local industry to 


tell its story is surely a 
key job for any local paper. 

How effectively this can be 
done — to mutual advantage —is 
now being demonstrated by the 
Wolverhampton Chronicle with 
its house magazine plan. 

Admittedly the idea has been 
tried out elsewhere—notably in 
East Anglia and in Scotland—but 
only, so far as | am aware, on an 
occasional basis. 

To the Wolverhampton 
Chronicle goes the credit for 
putting the idea on a sound foot- 
ing. 

Here is how it does it : 

Interested firms are invited to 
take a full page of advertising 
space in the Wolverhampton 

hronicle. The paper then sends 
along members of its staff to 
write up stories about the firm’s 
employees, and achievements, 
take photographs of the em- 
ployees, of the firm's products 
and dig out such items of news 
that normally go into a house 
magazine. 

The material is then brought 
back, sub-edited and, with the 
approval of the management, 
published in the newspaper as a 


, complete page with its own head- 
ing. 


Cost of production 


“The proposition is overloaded 


| with possibilities beneficial to the 


industrialist,” says L. J. Stallard, 
advertisement manager of the 


| Chronicle and of the Express and 


Star. “First and foremost the 
cost of producing is economical, 
even to small firms with few em- 
ployees. The benefits of a house 
magazine are already appreciated 
by the majority of firms, but in 
many cases they do not possess 
either the staff or ability to gather 
and present the news. This 
scheme relieves them of all res- 
ponsibility. 

“It has proved a good medium 


A presentation of some of the house organs now being handled by 
the “Wolverhampton Chronicle” under its regular plan. 


WILTON EVAN 


for frank statements about forth- 
coming developments, new pro- 
ducts and changes in internal 
policy. It acts as a powerful 
morale booster. It tends to take 
away the impersonal feeling from 
an industrial unit and replaces it 
— a more ‘family’-like relation- 
ship.” 


Very widely read 


Another advantage, of course, 
is the fact that the house maga- 
zine is read not only by the em- 
ployees but by all readers in the 
circulation area, many of whom 
are friends and relatives of the 
employees concerned, and some 
oe and potential customers, all 
learning of the firm’s latest 
methods, achievements and social 
events. 

The success of this proposi- 
tion in Wolverhampton is 
borne out by the fact that the 
page is now reserved every 
week for the next 12 months 
by both small and large indus- 
trial concerns. 

. + * 


RECOMMENDED AS “a good old- 
fashioned example of the type of 
advertising that pulls in local 
papers” is the accompanying 
notable offering in the Evesham 
Journal and Four’ Shires 
Advertiser. 

The recommendation comes 
from one of the shrewdest busi- 
ness men in the Midlands, L. C. 
Hill, joint managing director of 

@ Continued on page 608 
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Or ECTions 


Newspapers for your information . . . . magazines to 
delight you... . wrapping and packaging papers lern paper technology 


to carry the nation’s goods to all... . paper is 
the answer ... . paper that makes a chain R e Ee d 
of goodwill across the world... . 
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ALBERT E. REED &€ CO. LTD 
Aylesford Mills, Tovil Mills and Bridge Mills, Maidstone 


THE SUN PAPER MILL CO, LTD . THE MEDWAY CORRUGATED PAPER CU. LTD 


THE LONDON PAPER MILLS CO. LTD EMPIRE PAPER MILLS LTD 
MEDWAY PAPER SACKS LTD - BROOKGATE INDUSTRIES LTD + REED PAPER HYGIENE LTD + REED FLONG LTD + THE THOMPSON & NORRIS MANUFACTURING CO. LTD 


FE. R. FREEMAN & WESCOTT LTD POWELL LANE MANUFACTURING CO. LTD THE NATIONAL CORRUGATED PAPER CO. LTD 


REED PAPER SALES LTD . 
Head Office: 103 Piccadilly, London, W.1 
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Incorporated Practitioners in Advertising 
744 HIGH HOLBORN, LONDON, W.C.! 
T * HOLborn 6074 (3 lines) 
MlmmB ASSOCIATED COMPANIES AT NORWICH AND IPSWICH SE 


WAITER TRAYS, 
SHOWCARDS, 
DRIP MATS, 
ADVERTISING 
POTTERY. 


CREATIVE COLOUR 
PRINTERS - ON 
METAL AND BOARD 


REGINALD CORFIELD L™ 


LOMBARD ROAD: MERTON: S.W.I9 
TELEPHONE - LIBERTY 4606 (10 LINES) TELEGRAMS - REGICOR, PHONE, LONDON 


CYPRUS | Seas 
MAIL 


‘BUSINESS : 
in Cyprus 
Everyone ‘ English 


36, NORTH RD. 
YORK WAY. LONDON. NZ. 
aor BW | ~NORTH 3327-6~ 
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OUTSIDE LONDON-—continued 


the County Chemical Co., Ltd., 


makers of Chemico household 
cleanser. 

Mr. Hill contends that much 
present-day advertising lacks the 
spark of humour which is “so 
very necessary for catching the 

blic eye.” The large agencies, 
¢ feels, take themselves far too 
seriously, and seem determined 
to stun the client by their 
brilliance. To such clever folk 
the advertisement reproduced 
here may appear “just stupid.” 

He adds: “| have proved, how- 
ever, so far as ordinary members 
of the public are concerned, that 
it does the necessary by drawing 
attention to the wares that are 
being advertised... . In my own 
office, for example, it caused a 


| riot.” 


* * * 


THe Larcest issue of the 
Blackburn Times published since 
before the war ran to 16 pages, 
and was as notable an example 
of = ey newspaper enterprise 
as has been seen for many a day. 

A composite page on insurance 


| was supported strongly by adver- 


tisers—which fact should be noted 


| by those who argue that only 
| hon-competing advertisers can be 


roped in for composites. 
Most noteworthy advertisement 


| in this issue was a half-page for 


Mackeson’s stout which empha- 


| sised what Blackburn people 
| thought about a recent survey 
| “which reveals all Britain reports 
| a changing attitude to stout.” 


Superimposed over a glass of 
Mackesons was the reminder that 
this stout could be bought in all 


| Dutton’s houses—one of which 
| was illustrated, with a _ brief 
| historical note. 


* * * 


SO PLEASED were Longmans 
Green and Co., Ltd., with their 


| double-page spread in the 


Manchester Guardian Weekly 


| that they had it reprinted as the 


centre two-page spread of a four- 


| page newspaper. This is being 


distributed to the book trade, 
libraries, and other sections of 
the firm's mailing lists, also to the 
public through booksellers. 

The double-page spread — 
believed by the advertiser to be 
the first of its kind in the Man- 
chester Guardian Weekly—con- 
tained news stories, rather than 
reviews, of a recent selection of 
the firm's books. 


THOUGH A recent article in 
Cheshire Life “Taking the lid off 
Macclesfield” roused the ire of 
some citizens of that town (and, 


| incidentally, boosted the circula- 


tion of Cheshire Life in that area 
substantially), at least one rosebud 
was tossed amid the brickbats. 
The Macclesfield Advertiser, it 
was stated .. . “though following 
a Conservative policy, is lively 
and not afraid to round on any- 


SIMON DE MONTFORT WAS 
KILLED AT THE BATTLE OF 
-EVESHAM—— 


EVIDENTLY “HE WAS MOT WEARING 


MONTFORT Famous Wide 
Stride Knickers for Girls!! 


mMonTroar weer 


52 BUDGE ST.” EVESHAM 
WOMEN'S AND CIRL'S UNDERWEAR 


This caused a riot in the office. 
Quite new fields for historical 
research are opened up. 


thing it considers wrong or unwise 
in the actions of either party.” 
* * + 


WuHo HOLDs the record for the 
most composite pages—each on a 
different subject—in one issue? 

The East Essex Gazette recently 
had three pages on such varied 
topics as the “Romeo and Juliet” 
film (appropriately printed oppo- 
site a page of local weddings), 
“When Winter Comes,” and the 
Commercial Motor Show. 

The Romeo and Juliet theme 
was, of course, easy meat, as 
everyone from butchers to cos- 
tumiers could wrench some 
Shakespearian snippet from the 
play as a peg on which to hang 
their advertisement. Even the 
local Health Food Centre was 
tempted by the lines: 

“O, mickle is the powerful 

grace that lies 

In herbs, plants, stones and 

their true qualities.” 

Motorists, gardeners, and 
sportsmen were not forgotten in 
“When Winter Comes”—a feature 
too often centred solely round the 
fireside. 

A recent issue of the Gazette 
carried 89 columns of advertising 
including a double-page Ipswich 
feature, five columns on the 
Cycle and Motor Cycle Show, and 
the first of a series of local Christ- 
mas shopping guides. 

The classified advertisements 
are now being set in seven pt. 
against the previous 5} pt. 

+ + * 


IN CONJUNCTION with _ this 
year’s Home and Beauty Exhibi- 
tion, promoted by the Evening 
Gazette, the Blackpool Gazette 
and Herald—a_ sister paper— 
organised a competition to find 
“Miss Blackpool, 1954,” the 
Personality Girl No. | of Black- 
pool and the Fylde. 

The exhibition was held 
in Olympia, Blackpool, from 
November 16 to 27, and prizes 
of £50, £25, and £10 were 
awarded to the first three in the 
“Miss Blackpool, 1954,” contest. 
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There 1s a place for you in 


The Wool Fadil’? 
« Promotion Council 


Every Manufacturer of women’s and 


girls’ wool coats and suits is 
_j/&__ invited to join this 


great new 
collective / 
promotion 


Initiated by the British Mantle Manufacturers’ Association 
and sponsored jointly by the Trade and the International Wool 
Secretariat, THE WOOL FASHION PROMOTION COUNCIL already has 


4 


Hy sll HM et 


- 


in hand plans for its first co-ordinated campaign to sell more This hanging ticket, 
“ ti ; ‘ ; . incorporating the symbol of the 
women’s and girls’ wool coats and suits. This promotion will Wool Pa a tion C of l, 
lead the 1955 Autumn retail selling season. Many manufacturers is the focal-point of the plan, = 


: identifying YOUR products with 
are already actively supporting this great venture. But we want the many spectansler axticltion of 


100%, participation. Jf you have not already received the brochure the Promotion. 
giving details of the scheme (and how you can join) write to :— 


Mr. Dennis Clive, Wool Fashion Promotion Council, co International Wool Secretariat, 
Dorland House, 18 20 Regent Street, London, S.W.1. Telephone: TRAfalgar 4651 


Fon NOW-—you can’t afford to stay out! 
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Photograph of the Month—s 


How to make medicine 
easy to take 


AST month the collective 
heart of the ADVERTISER'S 
WEEKLY selection panel was 
won by a delightful study of a 
mother and child. This month, 


by pure coincidence, their vote 
= to a masterly study by 
eter Peck of a grubby urchin 
of quite a different sort react- 
ing strongly against a threat- 
ened dosage of cod-liver oil. 
This brilliant characterisation 


was recently on view in Kodak's 

Famous’ British Photo- 
graphers” exhibition where it 
enjoyed a good deal of favour- 
able attention. 

Peter Peck, managing director 
of the Woburn Studios, London, 
tells me that his model—a young 
professional he has used several 


times 18 something of a 
“natural,” reacting readily to 
patient—if firm—direction. A 


minor difficulty arose on this 
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Photography in Advertising 


In the first issue of 
each month ADVERTISER'S 
Weekty is publishing an 
outstanding commercial 
photograph chosen by a 
selection panel comprising 
a nominee of the Institute 
of British Photographers, 
the Editor of ADVERTISER'S 
Weekly and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this .. . 
is the photograph selling 
something? 


occasion, however, from the fact 
that Master Peter (the model, not 
the photographer) not only 


@ Continued on page 612 


Prospect for 
1955 


By JOHN HERON 


rp Hs has been a pretty good 
year for photography. 

There were few photographers 
at the beginning of the year who 
did not feel that the post-war 
period of pleasant activity—the 
steady level of busy-ness rather 
than spasmodic periods of fever- 
ish activity and the depressing 
valleys of inactivity in-between- 
times—might sag somewhat dur- 
ing 1954. That photography 
throughout the year has played 
an added part in successful adver- 
tising campaigns for a _ widely 
varied assortment of products and 
services has been obvious to all. 

And there is good reason to 
believe that, with the greater 
availability of larger spaces, 
photography will play a mach 
enhanced part in effective cam- 

paigns of 1955. 

One of the hopeful signs for 
photography in advertising during 
the past 12 months has been the 
emergence of a number of 
thoughtful, constructive young 
operators (mostly from the safe 
cradles of established studios 
whose wise directors are encour- 
aging the up-and-coming men) 
who have brought a fine intellig- 
ence to the problems of printed 
salesmanship which their skill was 
called upon to serve. 


New solutions found 
In Birmingham recently, | 
talked with young Geoffrey 


Hughes, who operates with Mor- 
land Braithwaite Ltd., and was 
delighted to find that he, in com- 
mon with other men of this age 
and temperament. is making 
genuine efforts to find new ways 
of solving old problems 

ways in sympathy with trends in 
salesmanship and commercial 
techniques developed in recent 
years. For example, many a good 
commercial photographer has 
winced at the thought of pro- 
ducing yet another set of prints 
for yet another trade catalogue— 
this year’s version of last year's 
version of the previous year’s, and 
with more or less the same old 
goods. Through Ripley Preston 
Lid., the James motor - cycle 
people commissioned Hughes to 
take a series of photographs of 
prototype machines for their 1954 


catalogue. 
The obvious way—the good 
old way — is to stand the 


machines up in the studio, drape 
a few yards of white cloth 
behind it, shoot, block out the 
regative and present the proud 
manufacturers with nice, clean 
prints of their new models flying, 


@ Continued on page 612 
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— 
Advertiser’s Weekly ‘Photograph-of-the-Month’ laurels for COM C 
September, went to S. T. Garland Advertising Service Ltd. 
for this stimulating approach to the problem of putting over 


° 
The Brush Group story. This unusually effective ‘snapshot’ e 
atmosphere was created by Art Director Christopher Greaves 
and photographer Robert Greene in conjunction with Leslie : L - 0) IF p 6 
Collier and Partners. 

. 


Full marks to everybody concerned in the production of this 
delightful result and an extra pat-on-the-back for Robert 
Greene for choosing H P 3. 


ILFORD LIMITED + ILFORDB +© LONDON 
Trade Showroom : 106/7 High Holborn, London, W.C.1 
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PHOTOGRAPH OF THE MONTH —continued 


thoroughly enjoyed having his 
face blackened and his hair 
mussed up, but proved actually 
to like the brew which (for 
reality’s sake) Peck had insisted 
should be in the tea-spoon. Be- 
tween shots, in fact, Master Peter 
took surreptitious licks at the 
castor oil in the spoon—and pro- 
nounced it “Good.” 

The Woburn Studio, under 


This is how this month's selected 

photograph appears in the 

Howards of Ilford advertisement. 

The dose proffered was of castor 
oil . . and was liked! 


Peck’s inspiration, has travelled 
far in a very few years. Noted 
now for quite outstandingly good 
dye transfer colour work, Peck’s 
talent lies not only in character 
studies such as this particular 
“Photograph of the Month” but, 
rather at the other end of the 
social scale, equally in lustrous 
fashion shots which appear regu- 
larly, in colour and black and 
white, in the glossy monthlies. 
He is, however, at his best, per- 
haps, when faced with an unusual 
assignment requiring “a differ- 
ent” approach ; readers may re- 
member his amusing Accles, & 
Pollock postman series. 


Stopping to study 

It is not necessary to comment 
upon the attention-compelling 
force of this present print, which 
appeared in recent advertise- 
ments in British Plastics and the 
Chemical Trade Journal. Few 
readers could fail to stop and 
study it—fewer still could ignore 
it, or quickly turn a page on 
which it appeared. That it was 
planned for a product in a sroup 
for which it is notoriously diffi- 
cult to provide arresting iflustra- 
tions, suggests inspiration not 
only in the work of Peck, but 
also on behalf of the advertising 
agency concerned, T. Booth 
Waddicor; and it is only right 
that T. B. W. art director 
Frederick A. Horn should add 
his own comments on the shot 


which he commissioned, and 
which has now become a worthy 
addition to the photographs in 
this series. He writes:— 

“The technical press is a sedate 
and serious-minded forum, with 
a specialised readership of busy 
executives and technicians. It is 
a fair inference that any informa- 
tion about technical chemicals 
that you may wish to bring to 
the attention of this readership 
must be reasonably specific and 
detailed. 

“Howards of Ilford Ltd. are 
manufacturers of a large range of 
technical chemicals and the prob- 
lem which faced us was the 
establishment of a common 
visual formula which would con- 
tinue to register Howards with 
the reader as a firm of repute, 
while at the same time stressing 
in the various advertisements of 
the scheme the characteristic 
properties of the different chemi- 
cals advertised. In order to 
obtain more attention-value than 
might be expected from a stereo- 


DecemBer 2, 1954 


typed treatment of the theme, it 
was decided that a _ carefully 
handled humorous approach 
might be possible. There was no 
intention to make the pictures 
broadly comic, but humorous 
only in their association with the 
displayed headline giving the 
salient property of the product. 
_ “This was a difficult problem 
from the design point of view, 
since the headlines themselves 
(‘Dilution ratio,’ ‘Stabilising in- 
fluence,’ etc.) were not evocative 
of interesting pictures, and the 
copy had to follow a set plan. 
Visuals were produced, with 
pencil drawings indicating fairly 
closely the composition, type and 
character of the figures involved, 
with due regard for the photo- 
graphic, as opposed to drawn 
possibilities of the picture, 
and the photographer selected 
for the work was Peter Peck. 
whose technical capacity and 
conscientious application to the 
visual problems of the scheme 
made him a natural choice.” 


PHOTOGRAPHY PROSPECT FOR 1955—con. 


as it were, disembodied through 
space. A sound, established, 
foolproof technique. 

But Hughes thought otherwise. 
Where bikes are concerned, he 
reasoned, young men gather to 
discuss points of difference and 
merit. For motor cycles, like 
cars, arouse great enthusiasm in 
the male. Because of that he 
found a natural pleasing setting 
and a couple of chaps ~ A really 


liked bikes (and looked as though 
they knew a bike from a bath- 
chair), waited for the elusive 
British sun to oblige, and shot a 
series of unusually natural and 
convincing catalogue pictures. 

Not worth the bother? Ask the 
client... . 

A delightful entry to this 
month’s “Photograph of the 


@ Continued on page 613 


you heard? 


Glossy fluorescent colours will prolong the 


brilliance of your advertising by many weeks. 


A new leaflet is now available describing the 


latest developments in fluorescence. 


Write or telephone now for your copy of leaflet A3 


and ask to be put on our regular mailing list. 
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PHOTOGRAPHY PROSPECT FOR 1955—con:. | 


month” panel came from Arm- 
strong-Warden, a shot by Walter 
Hiller for Ravenhead Glassware, 
and reproduced on this page. 
Though it did not win the major 
award the panel felt it was very 
good indeed. The comment at 
the judging was to the effect that 
it was encouraging to find agency 
and client agreed on the use of 
a top-grade man like Hiller for 
a trade advertisement. The one 
shown here appeared in Hotel 
Management, Hotel Review, and 
Club Secretary, with a terse, on- 
the-nail piece of copy altogether 
in tone with Hiller’s gracefully 
pointed shot. In last month's 
article, by the way, another 
Hiller shot for Amstrong- 
Warden was wrongly ascribed to 
another agency — for which, 
apologies are offered to all 
concerned. 

Members of the South Mid- 
lands Institute of British Photo- 
graphers’ centre met recently at 


This photograph 
by Walter Hiller 
for Ravenhead 
Glassware has ap- 


peared in advertise- | 


in 


Secretary” 
with well 
chosen copy. The 
agency is Arm- 
strong-Warden Ltd. 


the Woburn Studios, London, as 
guests of Peter Peck and his co- 
directors, to see a film made by 
the American Eastman Kodak 
organisation, of the Flexichrome 
colour process in operation. A 
few years ago, two examples of 
this new process by the distin- 
guished Californian photographer 
Mortensen attracted much atten- 
tion at the Royal Photographic 
Society show, and many were the 
questions asked. At that time, 
there was little data available to 
British photographers, and Kodak 
necessarily kept a little quiet 
about it, because the necessary 
materials were not available. 


Materials now available 


Now. however, the materials 
are freely available to profes- 
sional photographers in this 
country, and the Woburn Studio 
is one of the first in Britain to 
pioneer it. 

@ Continued on page 614 


This shot by Geoffrey Hughes for the James Cycle Co., Lid., svems 

to John Heron to express a new approach to motor cycle advertising. 

These chaps really look as though they knew a bike from a bathchair. 
Ripley Preston, Ltd., are the agents, 
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MERCURY 
DISPLAYS 


LIMITED 


WORKS & ADMINISTRATION 
EASTWOOD STREET, $.W./6. 
Tele ; STREATHAM 4245 
HEAD OFFICE 


171, NEW BOND STREET, W.! 
Tele : GROSVENOR 671! 


Flexichrome offers a | 


IDEAS WHICH WORK. 


% 
g 
CS 


POINTEL® 


RP GOSSOP LTD 
Artists Agents 

36 CARTER LANE EC4 
CENTRAL 6950 


DISPLAY 
SILKSCREEN 
EXHIBITION 
PERSPEX 
METALWORK 
PLASTERCASTING 
AND 

MODELLING 


fe 


Not by 
Accident 

But By 
Design 


BERNARDS DISPLAY 
STUDIOS 


WON the ‘Display’ 
award at the 1954 


NATIONAL DISPLAY 
EXHIBITION 


for the best designed and 
constructed exhibition stand 


* 

Bernards specialise in 4-Dimen- 
sional Displays and are top in every- 
thing but price 

For ingenuity, elegance and speed 
in production on any display project 
from a figurine to m exhibition 
stamt——Ring CHISWICK 2821 
BERNARDS DISPLAY STUDIOS 

17 Burlington Gardens, 
London, W.4 
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unique means of producing high- 
quality colour prints from black 
and white negatives as well as 
from colour transparencies and 
line drawings, by a manual 
colouring method which affords 
automatic control. 

It is not just another method 
of colouring over a black-and- 
white print—that must be 
clearly established. 

When Flexichrome prints are 
produced as originals for repro- 
duction, complete freedom exists 
to make changes in colour at any 
stage prior to the making of the 
colour separation negatives. It 
provides a convenient method of 
combining line drawings and 
photographic copy ; and a group 
of miscellaneous illustrations 
black and white and colour—can 
be combined into full-colour art- 
work, from which a set of colour 
separation negatives can be made. 
Sections of the composite artwork 
can be subdued or given added 
prominence in fact, it 
makes colour work infinitely vari- 
able, Little imagination is, there- 
fore, needed to see how invaluable 
the process is to an advertising 
agency. The negative should 
print well on a medium-grade 
paper, showing good detail in 
oth highlight and shadow areas, 
with a good range of middle 
tones. Fairly flat, frontal lighting 
of subject is usually best—-as with 
most colour reproduction. 
An exposure is made on Flexi- 


chrome stripping film by pro- 
jection or contact from a single 
black-and-white negative. This 
film is then processed to form a 
gelatine relied image in which the 
silver is replaced eventually by a 
neutral dye called “modelling 
agent.” is gives a black-dyed 
gelatine relief image adhering to 
a thin surface layer which can 
next be removed from its original 
film base after processing and 
transferred, relief side uppermost, 
on to a final support. 


Appearance of image 


Dye transfer paper is normally 
recommended, but this final sup- 
port can be almost any white 
photographic paper which has 
been fixed and _ thoroughly 
washed. At this stage the 
print looks like a normal black 
and white print except that 
the image is, of course, a dye 
image and not a silver image. 
Additionally, it will respond very 
differently to colour. The print is 
then dried naturally. 

Flexichrome colours are then 
applied selectively to local areas 
with a brush, and these dyes are 
immediately absorbed by the 
gelatine to an extent dependent 
upon the varying thickness of the 
gelatine _ relief. Unabsorbed 
colour is removed by blotting. 
The applied colour gradually re- 
moves and replaces the black dye 
within the image, so that for deep 
shadow areas successive appli- 


We'd have 


been lost 
cwrthout 


| him! 


Many a conference, 
meeting to plan 
a piece of printing work 
has been thankful that 
Spicers Paper Consultant 
But often it is 
not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 


was there. 


Caught by the camera at a very happy moment. 


The thousand pound look 


OW would your face look 
if a total stranger 
knocked on the door and 


cations may prove necessary 
until the desired blend of colour 
modified with black gives the 
right appearance of coloured 
objects in light and shade. High- 
lights and white areas will not 
accept colour and thus remain 
clear. 

Any colour may be modified, 
removed or changed to any other 
colour without affecting the 
general scale of values in the 
picture. The print can be restored 
at will to its neutral tint by 
Flexichrome neutral. Thus the 
print is never ruined by mistakes... 


when you opened it handed 
you a cheque for £1,000? 


At least one person knows. 


The above photograph was 
taken at the exact second when 
Mrs. Ponsonby, of Stockport, 
Cheshire, was told by George 
Roberts, of the South African 
Co-operative Citrus Exchange, 
that she had been successful in 
the Outspan newspaper contest. 

A photographer had been 
taken along on this good news 
mission and he had his camera 
poised in the background. He 
pressed the trigger and touched 
off the bulb at the precise 
moment when Mr. Roberts came 
to the words “a _ thousand 
pounds.” 
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1954 


DeceMBER 2, 


Daily press highlights 


PR lecture course 


Excellent publicity for public relations has been obtained through 

the course now running at the High School of Commerce. Daily 

newspapers have drawn attention to the visits paid by guest 
lecturers. 


[THE public relations course 

in the High School of 
Commerce is not only pro- 
viding a training ground for 
PROs, but it is proving one of 
the best means of publicising 
PR that could have been de- 
vised. It has received con- 
siderable attention from the 
daily newspapers, particularly 
on the visits of two of the 
guest lecturers, Sir Stephen 
Tallents and R. A. Paget- 
Cooke from London. 


Publicising facilities 


This was followed almost 
immediately by praise from the 
Minister for Finance, Gerard 
Sweetman, for the campaign of 
the Dublin Stock Exchange for 
publicising its facilities to the 
investor. It was, he said, of par- 
ticular advantage that in such 
publicity an endeavour was being 
made to interest the small inves- 
tor. The Stock Exchange presi- 
dent, J. C. Millard, on the same 
occasion, said that these publicity 
efforts were proving successful, 
and that a number of people who 
never invested before were now 
putting savings into government 
and industrial securities. 

The campaign was initiated on 
the advice of McConnell’s Adver- 
tising Service whose public rela- 
tions officer, Leslie Luke, drafted 
an information booklet for the 
Exchange. 


Account changes 


More AND more business, even 
small accounts, is now being 
handled by agents, according to 
information in newspaper adver- 
tising departments, But one of 
the most interesting major 
account changes has been the 
announcement that the big Swit- 
zers’ department store account 
has gone to an agency for the first 
time. The advertising for this 
company has been placed direct 
for more than 100 years. 

The account has gone to Janus 
Ltd.. who already handle 
another major store account— 
Arnotts. With the addition of 


Switzers, Janus now handle two 
of the 


“big three” Dublin fashion 


stores. There are to be no 
changes in the personnel of 
Switzers’ advertising department, 
and it is understood that the 
decision to use an agency is part 
of a development policy. 


Benevolent appeal 


THREE MAJOR appeals between 
now and Christmas are planned 
by the recently registered Adver- 
tising Benevolent Society, of 
which Gordon Clark (Montford 
Publications) is chairman. 

The Irish Association of Adver- 
tisers, according to its secretary, 
Albert Price, has completed ar- 
rangements for another lecture- 


demonstration to take place early | 


this month—“How to prepare an 
advertising campaign. 
to be given by Brian D. 
O’Kennedy and members of 
the O’Kennedy-Brindley staff. 


+ * * 


This is | 


The new London office of | 


Coras Trachtala Teoranta (the 
Dollar Exports Board) is to be 
opened early im 1955 as part of 


the new policy of developing ex- | 


ports to countries 
dollar area. 
being made for the London pre- 
mises to stage a permanent ex- 
hibition of Irish goods. 


* * . 


LEGISLATION IS now going 
through the Dail for the unifica- 


outside the | 
Arrangements are | 


tion of the two tourist boards, but | 


it is not yet clear how this will | 


affect advertising expenditure dur- 
ing the coming year. In the mean- 
time local tourist bodies are in- 
clined to develop their 
advertising campaigns. At Bun- 
doran, the Donegal seaside resort, 
the Development Association is 
discussing the establishment of its 
own printing organisation to pub- 
lish a local newspaper and tourist 
brochures. 


* + * 


The Advertising - Press Club 
stages its Gala Dance on Decem- 
ber 3 at the Metropole Dublin 

. . and the Publicity Club 
holds its Christmas Lunch at the 
same restaurant on December 16 
with many novelties already lined 
up for the occasion. 


own | 


the Top of the market read 


ADVERTISER'S WEEKLY 


THE IRISH TIMES 


London Office: $9 Pleet St., B.C.4 


—the Top of the Mornings 


McGnnells 
(Incorporated Pracuiuoners 


in Advertising) 
mean business 


IN DUBLIN 
Publicity House, Pearse Street 
IN LONDON , 
St. Stephen's House, Westminster 
IN COLWYN BAY 
25 Prince’s Drive 

IN DERBY 

24 The Strand 
IN NEWCASTLE 
126 High Street, Easington Lane 


| SILK SCREEN ai Le 


97 SHIRLEY ROAD. CROYDON 
AOOISCcCOmeBeE 


147-6 


HIGHEST GRADE 
CLEAN + SHARP 
Darl i Manse 


SPEEDY SERvict 
. 
, EAPRESS 
MeLIVERY 
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ADVERTISER'S WEEKLY 


Space for the 1955 Copenhagen 
exhibition is selling fast 


The 


TIVHE British exhibition to be 

held at Copenhagen next 
year, starting on September 29, 
should be an important step in 
consolidating what is already 
one of Britain's most impor- 
tant markets. 


In the first nine months of this 
year our exports and re-exports 
to Denmark totalled over £62 
million, as pagene with some 
£58 million in the corresponding 
period of last year. It is true that 
this rate may not be maintained 
for the full year, because these 
figures do not yet reflect the 
balance-of-payments difficulties 
which Denmark ran into during 
the carly summer. However, the 
situation now looks much better 
than it did; and in any event it 
is unlikely that any drop there 
may be in the full year’s figures 
will alter the fact that Denmark 
is our third largest customer in 
Europe, not far behind the 
Netherlands and Sweden. 

What is even more remark- 
able is that per head of the 
lation this small country 
fe more from us than any 
other European country except 

Norway. 

On the other side of the pic- 
ture, with our imports from Den- 
mark still running, as they did 
last year, at an annual rate of 


Advertising and 
selling problems 
in Switserland ? 


about £128 million, we are our- 
selves by far her best customers. 
Nothing in the foreseeable future 
is likely to alter that; and 
although both countries are 
firmly opposed to bilateralism in 
principle, the fact that the two 
economies are to so large an 
extent complementary means that 
in the nature of things this high 
level of mutual trading is likely 
to continue, Furthermore, it is 
helped—to an extent that no 
statistics can ever show—by the 
friendship which has existed be- 
tween the two countries for so 
many years and the similar habits 
of mind which go so far in 
avoiding misunderstandings and 
making commercial negotiations 
easy and pleasant. 


The exhibition is being organ- 
ised jointly by the British Import 
Union of Denmark (whose presi- 
dent is Christian Saugman) and 
the Federation of British Indus- 
tries through the latter's sub- 
sidiary company, British Overseas 
Fairs Ltd. Unlike the company’s 
first venture, the recent highly 
successful British Trade Fair at 
Baghdad, the object of which was 
to seize the opportunities offered 
by a dramatically expanding 
market and to convince the Arab 
countries of the contribution 
Britain can make to _ their 
economic progress, the Copen- 


During a “Wool 
Week" in Denmark 
a competition was 
arranged in the 
capital's zoo. The 
competitors were 
asked to count the 
sheep and 30,000 
entries were fre- 
ceived. The winner 
(shown here) re- 
ceived a_ living 
lamb. 


response by prospective exhibitors at the British fair to be held in Copenhagen next 
September is authoritatively reported to be excellent. Special public attractions are being 


DENMARK 


hagen event will be primarily to 
consolidate and reassert our 
position in the face of steadily 
increasing competition from other 
European countries and to 
strengthen our existing friendship. 
It is itself a follow-up to an 
exhibition run under the same 
auspices in 1948, when there were 
over a million visitors. 


Several sites available 


The response by prospective 
exhibitors has already been excel- 
lent. Because the exhibition will 
be split up among several sites in 
the Forum and Tivoli it was 
decided to call for preliminary 
requisitions for space, without 
commitment, and on the basis of 
that information to decide on the 
size and position of the various 
trade sections. Only then will it 
be possible to offer prospective 
exhibitors a definite amount of 
space and to conclude firm con- 
tracts. The first stage of this 
a is now nearly com- 

eted, preliminary requisitions 
having been made for practically 
the whole of the 120,000 sq. ft. 
at present available. Some 
enlargement may be possible. 


Meanwhile, arrangements are 
going well for a number of 
special public attractions outside 
the exhibition itself. The most 
impressive and most popular of 
these is likely to be a British 
military tattoo, 


The actual management of the 
exhibition will be in the hands of 
D. A. (“Denny”) Lamb, who has 
recently come back from three 
months in Baghdad. 


* * * 


ALTHOUGH THEY may be vastly 
important to the profitable run- 
ning of the export side of the 
business, few would say that 
market research documents are 
the easiest things to read. For 
that reason the little booklet, 


December 2, 1954 


Denmark—Where the Tuborg 
Comes From, is far out of the 
ordigary. 

Written by the Danish author 
and broadcaster, Morgens Lind, 
the Tuborg people have found it 
such an engaging description of 
the country that they are widely 
distributing it beyond Denmark. 
The reader will find hard facts 
about the country mixed very 
smoothly with very effective . 
advertising for Tuborg. Here is 
an extract to illustrate that point: 

In 1013 King Sweyn Fork- 
beard undertook the conquest 
of England and in 1016 Canute 
the Great was king of England. 

The tactical methods of launch- 

ing invasions in England seem 

to have been lost later. There 
is reason to think that the two 

Danish kings when they con- 

quered England brought with 

them the forerunners for 

Tuborg beer in Great Britain. 

Concerning the population of 
the country the booklet observes 

t “perhaps not all present are 
aware that there are 4,045,232 
Danes in Denmark and there are 
two (aithough the count is fall- 
ing steadily) who cannot read or 
write rather well. In any case, 
we know of two who, unlike the 
other 4,045,230, have not written 
or are not contemplating writing 
a novel or their memoirs.’ 

On the subject of the country’s 
trade and way of life this unusual 
market research document points 
out that “Denmark is fundamen- 
tally an agricultural land. Ik 
exports a good 200 million 
kroners’ worth of fish ; about 900 
million in butter ; pork amount- 
ing to about 400 million; eggs 
for almost 300 million. The total 
export of agricultural products 
reaches a sum of something 
over 2,000,000.000 kroner 
($300,000,000, £100,000,000). 


Rivers of beer 


“We also send machinery out 
into the world—small machines 
and big cement machines and 
many other kinds of machines 
for about 250 million kroner. We 
build and sell ships for about 
500 million. And in addition 
there are our exports of deli- 
cacies like Danish silver, Royal 
Copenhagen porcelain, football 
players and whole rivers of 
Tuborg beer. 

“To come down to the smaller 
figures—we have: /_ radio 
system which is not allowed to 
sell advertising time ; 4 television 
system which we hope will grow 
up soon; / H. C. Andersen ; 
1 Professor Niels Bohr and 
/ illiterate ; / automobile per 25 
inhabitants and / bicycle for 
every 2 inhabitants and / radio 
for every 4; and / out of every 
5 Danes is a blond.” 


Publicitas is the teoding and largest adver 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Foreign Dopartajent, 


3 Av.B 
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617 ADVERTISER'S WEEKLY 
IN DENMARK YOU NEED 


Hjemmet 


Wherever you go in Denmark you will find 
Hjemmet -— the home magazine. You will 
find it in almost every fourth home in the 
country, every week and all the week. 
Tas ot | aati Hjemmet gives your advertisements a foot- 

—~2 ong me SS hold in the family. Net sale 263,559 weekly. 
a tole Rast 


<anins \ “pases 


AND 


The Magazine of the intelligent, fashion- 
conscious Danish woman of today. Within 
afew years of its first issue Alt for 
damerne has become an established national 
medium with a net circulation of 215,779. 


Exclusively represented in U.K. by 


JOSHUA B. POWERS, LTD. 
14 COCKSPUR STREET, LONDON, 8.W.1 
Tel. : WHitehall 3366 


AnyHow we did so—assisted by The Danish Gallup 
Institute—for the purpose of obtaining an analysis of our 
readers, their needs and tastes, habits and hobbies. 
Naturally our knowledge is your knowledge. Our 
representatives will be only too pleased to supply you 
with information about the Danish market and its out- 
standing advertising medium: Berlingske Tidende. The Original 


Patentees of The 


a remind of 46 ” 
THE BRITISH "EXMIBITION which is planned to be P E R M 3 N A R T 


held in Copenhagen during the autumn of 1955—a fine a 
opportunity for an advantageous introduction to one of Fired-in Decoration 
Great Britain's best markets. On Glass 


Perlingshe He Tidende 


Copenhagen - Denmark 


Exclusive representative in Great Britain 


JOSHUA B. POWERS LTD. 


14, Cockspur Street, London, S.W.1. (Tel.: Whitehall 3366) 
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ADVERTISER'S WEEKLY 


HIS MARKETING WON USA PRAISE 


LATERALLY scores of men have 
given me theif ideas about how to 
market British goods in the USA. 
But one who has forgotten more 
about it than most of the others will 
ever know has now returned home 
and estab- 
lished his own 
marketing 
consultancy 
here. This is 
what the New 
York Times 
said about 
him, a little 
over a year 
ago: “ Few 
Britishers 
understand 
American 
mercha ndis- 
ing methods 
as does Adam 
Johnstone, 40- 
year-old president cf the Drake 
America Corporation. Since be- 
coming the chief executive officer of 
this British-owned export-import con- 
gern in 1950 he has managed to pilot 
it to the point where it is a multi- 
million-dollar international! trading 
organisation.” 

r. Johnstone has marketed 
American products in 73 countries, 
often where dollars were extremely 
scarce. So great was his success in 
merchandising Rowntree’s chocolates 
in the USA-—-where he used super- 


_ markets as well as normal outlets— 


that this brand is now, he claims, the 
only boxed chocolate assortment that 
sells in all 48 States. He believes 
profoundly in the necessity for living 
in the market and thoroughly absorb- 
ing its way of life and habits of 

hought. I wish I had space to retail 
his outspoken comments on the 
export marketing methods, or lack 
of them, of many British manu- 
facturers ! 

A Major in the RASC during the 
war, he was a prisoner of the Japanese 
for three years—and didn’t much 
enjoy it. Incidentally, he assures me 
that the Japs n one of their 
towns Usa, so that they could claim 
that its goods were made in USA! 
Truth in advertising ? 


Radio beats press 
boycott 


FROM Arthor J. Mathers, adver- 
tising director of Overseas Rediffu- 
sion, I learn of the success of the 
Trinidad Trade Fair. Because the 
local press boycotted the Fair, pre- 
publicity was placed exclusively 
with Radio Trimidad, an associate 
station of Overseas Rediffusion. 
During the 17 days the Fair was 
open to the public, there were 
120,000 paid admissions. 


Admittedly, we're all out to advance the interests 
of the media we represent. To that extent 
we are biased, But we're not biased 


about facts. 


Ring us up and we'll give 


you solid, factual information on any 


point. 


In that way we best serve 


both you and our clients. 


E.. W. 


PLAYER LTD., 
30 PLEET STREET, 


LONDON, E.C.¢4. 


The London Office for some of 
the best media in the Country. 


"aes TO a 


CENtral 2786" 
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Edward Foott (George Cuming Ltd.) stands beside a Triumph TR2 sports 


car featured in the Standard 
at the British Trade Fair, 


Motor Co. television programme pr 
Baghdad. Occupants of the car are members 


uced 


of Standard’s agents in Baghdad. The scene behind Mr. Foott is a back 
cloth produced by Pye TV Studio. 


'Turee tangible gifts will remind 


J. H. Parham of the esteem in 
which he is held by his colleagues 
of Provincial Newspapers and 
United Newspapers, of which he 
was respectively joint managing 
director and director. At a luncheon 
at the Savoy last week, H. C. Dray- 
tom, as chairman, presented him 
with a console television set and a 
case of pipes and from the direc- 
tors, a silver cigar-box with cigars. 
May he have many years in which 
to enjoy them and the memories 
evoke! 


All agents want 
this lucky strike! 


"THE SPEECH given by Leonard 
Brockington, the distinguished Cana- 
dian guest at the Advertising Asso- 
ciation dinner, was lengthy and 
mostly serious. But it started off 
with some very bright quips. of 
which one of the best was: “It is 
the hope of ~~ s advertising agent 
to strike one happy 
medium.” 

On the prophecy that Sir Winston 
Churchill would make cither a 
popular leader, a great journalist, 
= the founder of an advertising 

ney he commented: “I am sure 

at many of you must be very glad 
he has not become a competitor of 
yours!” 


| of public relations, he 
uoted ismarck: “Nothing is 

ally true until it has been 
officially denied.” And I cannot 
resist quoting the answer which a 
puzzled coloured divinity student 
gave when asked to explain 
“jeopardy.” “Jeopardy,” he finally 
replied, “is any act committed by 
a jeopard.” 

I must make two exceptions to 
my decision not to embark on an 
impossibly long list of “people who 
matter” who were at the dinner- 
dance. One was Phillip Emanuel, 
formerly Odhams adeeaian chief, 
whom everybody was delighted to 
see again. 

The other was Cecil D. 
who took part in an Pa Pitre ye! 
high-speed circulation building that 
made the Radio Times or the News 
&, World look simply nowhere. 

spectacle of Mr, Notley, en- 
sconced on the arms of a couple 
of slaters rotating at about a 
thousand revs. a minute was one for 
which “Believe it or Notley!" is the 
only comment. 


Back from Baghdad 


BBACK in his office after recover- 
ing from the effects of a By hoid 
Fon picked up in Baghdad Edward 
oott, account executive at Geor 
Cuming Ltd., is wondering if 
can claim to have made television 
history. Mr. Foott went to Baghdad 
on behalf of the agency's client. 
the Standard Motor Co. to 
organise their stand at the Trade 
Fair. With the co-operation of 
Cc. R. Thompson of Pye Ltd., he 
wrote and produced a television 
programme featuring Standard cars 
~in fact a “commercial’—which 


lasted for twelve minutes, and was 
wv broadcast throughout 


wo. Cuming’s are now wondering 
if this was the first commercial tele 
vision programme ever to be sent 
out from a British TV studio. 


Travelling Tudor 


A TRAVELLING | showroom- 
“early Tudor,” but very modern 
inside—specially designed for the 
American and Canadian markets, is 
the latest manifestation of the 
ingenuity of Kenneth Horner, 29- 
year-old managing director of 
George W. Horner, the Co. Durham 
sweet manufacturers. It will shortly 
depart on a journey of 20,000 miles. 
Since he inherited the business six 
= ago, Mr. Horner has built up 
is exports in a previously non- 
existent dollar market to beyond 
the million dollar mark. The Chan- 
cellor of the Exchequer recently 
commended him as an example of 
“how-to-do-it” in the export 


CONTACT 
WEEK'S WISECRACK 


™~ 


“He wants to know why 
Brisbane was chosen as a 
test area.” 
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Amami Wave 
row Liver . 


a-Sel 


B.M.K. 
Batchelors 


Colman’s Mus 
" tard 
rooke's Halibut Oi 
Coca-Cola 


: Daz 
Dobie 's Fou r-Sq ua 
Fry's Chocolace nett 


uinness 
e Gillette Razor Biad 
9 Hartley's Jam 
1 oy Joh Ilford Films 


Nnson's Furniture Cream 


° ) 
" ols 
Id’ 
M rad, 
laldano Cock 
National Milk Publiciey ¢ 


Nivea Crome Couneil 
° 


mo 


Outspan Seanees 


- = reo ee Go. ate oO ae es a _ ~ 


Pear's 
Prom 
Persii 
Pascall’s Sweets 
‘ Rolo 
Pangi 
Spiller's Sha 
Saxa Salt 


er's Egg Fil 
Surf 


Many Famous Names 


These are some of the National 


Advertisers who used Younger’s 


during 1954. 


Many have rerrewed their bookings for 1955, 
because they appreciate that Younger’s is 


+ 
3 
‘ 
a 
. 


the most economical and effective medium. 


Full details of Younger }-minute Filmlets, and $-minute Films may be obtained from ; 
DANIEL F. WARNOCK, DIRECTOR OF NATIONAL SALES 
YOUNGER (i: 

FILMLETS 


YOUNGER PUBLICITY SERVICE LTD., 28 ALBEMARLE STREET, LONDON, W.! HYDE PARK 6593 
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Publications News and Notes 


Hulton planning 


new monthly 


A new monthly journal The a 
cultural Review will be published 
by Hulton Press early next year. It 
will be an associate publication to 
The Farmer's Weekly. Readership 
will cover instructors at agricultural 
colleges and institutes, members of 
the National Agricultural Advisory 
Service, veterinary surgeons and 
scientific workers in research insti- 
tutes. Advertisement rates, format 
and selling price have not yet been 
fixed. 
” * 

The December issue of Reader's 
Digest, with 288 pages, will be the 
biggestever issuc. 

om ” ” 

Shopfitting and Allied Trades 
Journal and Retail y are being 
amalgamated with the December 
issue under the title of tting 
and Display. Type area and adver- 
tisement rates remain the same as 
for the Shopfitting Journal—8®4 in. 
by 54 m=. one £21 a page. 

” ” 


_ This week's TV Mirror includes a 
ift section entitled “Plug-in and 
Switch-on.” It has nearly four 
pages of advertisements for elec- 
trical gadgets suitable for Christmas 
presents. 
+ + %: 

Time and Tide’s Christmas num- 
ber, on sale to-morrow (Friday) has 
had to be increased from 96 to 
104 pages—a record Christmas issue. 


ASSIST 


The December issue of Vanity Fair 

contains a fashion feature on “Ways 

to Look for Christmas Parties” and 

four pages of ideas for presents. 
* ” 


The Smithfield Show Number of 
The Times A: wre Review will 
be published next Monday (Decem- 
ber 6), and the winter issue of The 
Times Colonies Review the 
following day (December 7). 

* ” - 


Next week's issue of The Times 
Weekly Review will contain a 24- 
page rvey of Northern Ireland. 

+ * * 

A promotion sheet issued by 
Holiday, decorated with pictures of 
a variety of hats to indicate a rest- 
less individual, claims 1,038 current 
advertisers for this magazine. 

o : . 

The two Christmas book numbers 
of The Friend are being increased 
to 48-pages, as against the normal 
24-32 pages. Many publishers have 
taken space. 

7 ” ” 


The Newcastle Journal and the 
Evening Chronicle, Newcastle, will 
not be published on December 27 
(Boxing Day). 

+ + - 


The Swedish newspaper Svenska 
et has published a special 
South American supplement of 80 
pages. The editorial, and for the 
greater pert, the advertisements, 
were published in three languages— 
Spanish, Portugese and Swedish. 
ore than 60 pages of advertising 
were sold and the whole issue was 
printed in two colours. 


YOUR 


WITH 


SALES 


QUALITY COLOUR PRINT 


LABELS 


BROCHURES 


SHOWCARDS 


eS 


WASS, PRITCHARD 


& CO. LTD. 


COLOUR PRINTERS 


85, FENCHURCH STREET, LONDON. E.C.3. 


ROYAL 714! 


pine eh ee 


Sixteen pages reviewing clothes worn 


by Sir inston Churchill in all 
stages of his career are included in 
the current issue of The Ambassador. 
Eu's cover, pictured above, draws 
its theme from this feature. 
* x a” 


Blandford Press Ltd. have decided 
to change the title of their recently 
announced uarterly magazine 
Shops to 8 eview. The decision 
hase been taken in order to avoid 
confusion with the retail trade 
monthly magazine, Stores & Shops. 

* * * 

Amateur Photographer (Asso- 
ciated Iliffe Press) is — a 
special Christmas umber on 

vember 8. It will contain articles 
on the choice of photographic goods 
as Christmas presents. 


Tribute to Churchill 


“Sir Winston Churchill, Farmer 
of Kent” is the title of an article 
ublished in the current Farmer and 
ock-Breeder to pay tribute to the 
Prime Minister on his 80th birthday. 
Iilustrating the article is a picture 
believed to be the only one in 
existence of Sir Winston's farm at 
Chartwell. The article gives an 
authentic account of the live-stock 
and farming operations there. 
* * * 

Tuesday's issue of the Birming- 
ham Post included a 20-page Christ- 
mas book supplement. 

- * * 

“The Life of Jesus” is to be 
published by John Bull in three 
consecutive eight-page detachable 
supplements, starting next week. 

7 + * 

With its January issue, Design is 
to be increased to a basic 56 pages. 
The price is to be raised to 2s. 6d. 
per copy. 

. * * 

The December issue of Farm 
Mechanisation, the Smithficld Show 
Number, will be the largest ever 
published. 

* * + 

Carlton Berry Co., Ltd. have 
acquired the sole advertisement 
representation for the German trade 
journal for interior decorating, soft 
furnishings and  upholstery—the 
monthly R ttung—and the 
German painters’ journal Maler- 
zeitung Drei Schilde also a monthly. 

* . 

Recording and Fidelity Publishin 
Co, are to launch a new Is. f 
monthly magazine Recording in 
January. The managing editor is 
Peter Craig-Raymond, who will con- 
tinue as editor of Ballet To-day. 
The first print order is 5,000. P. 
Lutley-Sandy is advertisement man- 
ager and the page rate will be £36. 
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We Hear 


The Council of Industrial Design 
is to hold its first course for furni- 
ture manufacturers’ salesmen and 
staff designers from January 17-19, 

Shropshire Adult Education 


* * * 

A plan of the 70-acre holding at 
Bulbourne, Hertfordshire, which § 
being developed by The Farmer's 
Weekly to investigate the problems 
of stocking an managing the 
average sized farm, will be featured 
on the paper's stand at the Smith- 
field Show at Earls Court next week. 

* * - 

The Australian Broadcasting Con- 
trol Board is soon to hear applica- 
tions for commercial TV licences. 

* * + 

A. Ronald Everett has been 
appointed UK representative of The 
Engineering Journal of Canada. It 
is the official publication of the 
Engineering Institute of Canada 
and has an ABC circulation of 


15,811. 
Boxing 


A near capacity crowd attended 
the open tournament of the Lyons 
Boxing Club at the Coventry Street 
Corner House on Monday. 

- * 7 

W. & A. Gilbey Ltd. are enter- 
ing for various classes in the packag- 
ing design competition at the Inter- 
national Package Design Exhibition 
organised by the Package Designers 
Council, which will be held in New 
York and in Chicago in February, 
1955 

* . 7 

The current issue of British Vogue 
Export Book includes a _ six-page 
feature showing wools for 1955 and 
how they have been used by the 
French couture. 

* * * 

The dates for the International 
Machine Tool Exhibition, at 
Olympia, in 1956, will be June 22 


to July 6—a week later than 
originally planned. 
* a a 


W. S. Crawford Ltd.'s darts team 
lost to G. S. Royds Lid. 2-1, at the 
Crown and Anchor, Wine 


Court. 
Trial 


Dunlop's film of this year’s Inter- 
national Six Days’ otor Cycle 
Trial was seen by 9,697 of the = 


who attended the Cycle and Motor 
Cycle Show. 
. » oe * 


Motor Maps Ltd. have now pub- 
lished a Motor Map of Ireland, 
which indicates, afd gives details of, 
good hotel accommodation. — It 
carries motoring, drink, and other 
advertisements. 

* * 2 

Winter 1954 issue of The Grid, 
house magazine of Oldham & Son 
Ltd., Manchester, battery and elec- 
trical equipment manufacturers, has 
appeared in a new format, with a 
greatly increased editorial coverage, 
printed in two colour letterpress, 
and with an increased page size of 
9 in. by 7 in. It is produced by 
Gavin Starey. 

* +. * 

The latest in the series of Evenin 
Standard posters, especially design 
to appeal to women, is now being 
displayed. The poster shows two 
women buying copies of the Evening 
Standard from a newsvendor 
news bill prominently carries the 
words “Latest Fashion News.” 
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What the 


tycoons saw 


in their 


favourite 


paper..... 


RANDPAPA (the founder of the firm) was greatly taken | And where Grandpa once read through tightly packed lines 
with a new paper, founded in 1843 and called tHe of small ads., tycoons now look for the goods and services 
ECONOMIST. His shade smiles benignly on the modern __ they need to buy. 
tycoon reading his favourite paper (still called THE * he advertising agents for The Plessey Co. Ltd. are Roles 
ECONOMIST). and Parker Ltd. 
The years between have seen many changes in the paper ° 
and its advertisers. The Piles Com Ltd.,* for 
in ae Lhe Economist 


is seen by over 50,000 readers (ABC Net Sale 50,640). 22 RYDER STREET - ST. JAMES’S - S.W.1 + WHITEMALL 151) 
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Robbialac account 
for Grant's 


company throughout India, will, 
in conjunction with its Karachi 
office, also control the adver- 


Nation-wide drive 


for Vocalzone 


Vocalzone throat pastilles have 
launched what they lieve to be 
their largest advertising campaign 
yet. Advertisements in the national 
press, riodicals and broadcasts 
from Radio Luxembourg are the 
media selected for this nation-wide 
drive which is continuing through- 
out the winter. Ay 

Vocalzone pastilles were originally 
produced for Caruso, the Italian 
tenor, and this fact, plus a free 
sample offer, is being featured, 

ec use of Radio Luxembourg is 
a new step in Vocalzone advertising ; 
the first broadcast was heard last 
month and the next is scheduled 
for December 14. 

Additional! aids for the 
are posters in the London under- 

round and special display material 
or retailers. Agents are Griffiths 

M Ltd. 


JOHN MINTON 
ILLINGWORTH 
ALBERT BAILEY 
ALFRED SINDALL 
M. MACKINLAY 
ROBERT SEVANT 
RONALD PERNS 
P, NEVIN 
PHILIPPE JULLIAN 


A.R. THOMSON R.A. 


and 
the following distinguished artists 


STEVEN SPURRIER R.A. 


are exclusively represented by 


B. L. KEARLEY LTD. 


s9 GEORGE STREET W.1. Welbeck 9550 


to whom all enquiries should be addressed 


Radio, press and posters launch 


Beauty League 


The | League, state the 
organisers, will give every woman in 
Britain the “latest and most reliable 
information concerning beauty.” 

Starting this month, a series of 
broadcasts from Radio Luxembourg 
will outline the project and inform 
women how to join the Beauty 
League. This will run in conjunc- 
tion with a campaign, addressed to 
women, in_ provincial evening 
papers. Backing this, a distribution 
of leaflets through 3,000 schools of 
dancing has alse started. A further 
distribution of Beauty League litera- 
ture at many women’s stores, lar 
industrial organisations and 2.000 
major ballrooms is planned. 


join months, 
and double that figure at the end 
of the first year. 

Other attractions for members 
will be quarterly bulletins, free per- 
sonal advice ourpons, meetings with 
demonstrations, lectures and a regu- 
lar column in Dance News. 

Advertising is being handled by 
Knox & Hardy Lad. 


ARTHUR WRAGG 
C. B. BEARDSWORTH 
LEE 
SHEILA WHITBY 
PEARL FALCONER 
LESLIE CASWELL 
LEWIS HART 
YUNGE-BATEMAN 
KATZ 

JULIET McLEOD 


_ New display backs 


Oldham campaign 


The production of four-colour 
double crown show cards is the 
latest step in a campaign for the 
Oldham “Major” battery. Designed 
as a selling aid, the show cards, 
plus a Day-Glo poster, will be dis- 
tributed to service stations all over 
Britain. 

The show cards will feature a 
“despondent motorist and his dog,” 
the theme of Oldham’s new adver- 
tising campaign in national, provin- 
cial and motoring papers which is 
scheduled to start this month. 

A new Oldham starter battery 
chart, for use in garages, is also 
available. This gives reference to 
the particular Oldham “Major” or 
“Heavy Duty” battery recom- 
mended for every well-known make 
of vehicle. 

The show cards and the posters 
are the first of a number of new 
display aids designed to help service 
stations and garages in a drive for 
increased battery sales. Agents are 


Free trial shavers 


MeCann-Erickson Advertising Ltd. 
Remington Rand Lid, state that 

they have never offered electric 

shavers for free trial periods. 

Schemes referred to on this 

last week were initiated by retailers. 


One of the new Oldham show cards 
featuring a “despondent motorist 
and his dog,” produced to tie-up 


with Oldham’s new advertising 
campaign. 


Big ads for ‘Sukie’ 


Half-page advertisements were 
used in the national press last week 
to feature “Sukie,” a new character 
in SunKap orange drink advertising. 
Advertisements told the public to 
look for “Sukie on all bottles of 
SunKap as a guarantee of the pro- 
duct. 

It is expected that a further 
scheme to publicise this new char- 
acter will appear in the near future. 
Agents are Colman, Prentis and 
Varley Ltd. 


CURRENT ADVERTISING AT A GLANCE | 


Accounts 


NIKE nylon stockings, manufac- 
tured T. 8. a a? of 
Kilmarnock, for C. J. Lytle 
(Advertising) Ltd. 

“THE ECONOMIST” for McCann- 
Erickson Advertising Lid. from 
Janw A 

ABERDALE CYCLE CO. for G. S. 
Gerrard Lid., who will handle 
the Gresham Flyer and Aberdale 
cycles. A trade press campaign is 
scheduled to commence January |. 
A national press and provincial 
dealers campaign for 1955 is 


TURERS OF GREAT BRITAIN 
for Richmond Towers Ltd. ; using 
women’s interest magazines. 
HUNTING-CLAN 
PORT LTD. for The Central 
News Ltd. Campaign in national 


ration. 


Wakefield Ltd. 


PANIES for Digby Wills Ltd. 
ROCHA LTD., retail 


Lid. from January 1. 


of gears, gear cutters and 
cutting machines, and SOLD. 


machinery ; 


January |. 
DEE GEE electric 


being prepared. 
VACUUM FLASK MANUFAC. 


AIR TRANS- 
and provincial press. Advertising 
for 1955-56 is in course of pre- 

B BEN STAMPS for C. P. 

THE OFREX GROUP OF COM- 

couturiers, 
DAYTON CYCLE CO. LTD. 
for David — ! Advertising 

W. E. SYKES LTD. manufacturers 

.. manufacturers of printing 


accounts for The 
Warren Seymour Co., Ltd. from 


blanket, made 
by David. Griffin Ltd., using half- 


H. BRAMMER & CO., LTD. V- 
Link belting, using leading maga- 
zines and trade press for 1955 
campaign. (Morisons Press Adver- 
tisi tvice Ltd.) 

ROBITA COUTURE LTD cocktail 
dress creaters, —. double pages 
in Vogue and half-pages in the 
Evening Standard for spring 
campaign. (R. S. Caplin Ltd.) 

GLAMOUR GIRL nylon stockings 
using half-pages in women's maga- 
zines and trade press for record 
1955 campaign. (Smedieys Adver- 

ising Service Ltd.) 

FLATTER-GLO, liquid make-up, by 
Richard Hudnut, using national 
7 and women's magazi 
Armstrong-Warden Ltd.) 

MARSHAL FABRICS using Dail 
Express for 1955 campaign. (R. $ 
Caplin.) 

VOCALZONE throat pastilles, 
using national press, periodicals, 
trade journals and Radio Luxen- 
bour: for winter campaign. 
(Griffiths & Millington Ltd.) 

ANDREX toilet tissue, — Radio 
Times, magazines and trade press 
for 1955 meee, Ferden & 
Gotch Advertising .) 

BEAUTY LEAGUE OF GREAT 
BRITAIN using provincial even- 
ing papers, Luxembourg 
and posters for introductory cam- 


paign. (Knox & Hardy Adver- 
tising Ltd.) 
SUNKAP or juice 
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Boy's Own Paper 


Advertisement Manager : 
George H. Phipps 


LUTTERWORTH PERIODICALS LIMITED 
4 Bouverie Street, London, E.C.4. 
Phone: Central 1732-3 
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“ADVERTISING MAN'S. 


DREAM ! 
Country House in Kent 
with Mechanised 
Poultry & Ege Farm 


Bath chaps have always 
come from pigs reared in the rich 
farming lands around the city. 
To-day, every product and by- 
product of the “profitable pig” 
is marketed by the large firms 
which have grown up in this 
prosperous area—which includes 
the city itself, and is, therefore, 
a balanced cross section of the 
whole British market in minia- 
ture — containing leisured, pro- 
fessional, AND industrial classes 
—an ideal field for any test- 
campaign. 

Reaching them is easy— for 
10/- per s.c.i. the Bath & Wilts 
Chronicle & Herald gives you 
positive “ blanket” coverage of 
everyone in the field. 14 copies 


for every house in the city—and 
throughout 
Somerset and Wiltshire. 
You're selling to Britain 
in miniature if you're 
selling to BATH 


a wide area of 


® The ONLY eveni paper pr 

in Somerset, Get full details from 
S. MH. Roverts, 134 Fleet Street, 1 . 
B.CA; Arnold Ellis, Cromford House, 


Automatic Cafeteria Battery 
for 1,000 birds, in grounds of 


MODERN RESIDENCE 


POR SALE with d p 

ideal country retreat or home to retire to. 
Harbledown Court, near Canterbury. 
Loveliest situation in East Kent, with 
magnificent views. Modern house, orchard, 
walled-in garden, grape vinery, etc., and 
MECHANISED POULTRY FARM. Auto- 


matic Cafeteria Battery for |,000 birds needs 
only alternate-day attention and has 
produced £20-425 profit weekly. Price 
complete £5,750 freehold. Mortgage ar- 
ranged if required. Write or phone 
Owner: HILL, Harbledown Court, Canter- 
bury. Telephone: Canterbury 3101. 


= 


SHORTHORNS 
AND 


SHORT PASTRY 


The County housewife 
keeps a good ‘table’ 
and needs her full 
range of cooking 
utensils too. 


Kitchen ware is a good market 


LEICESTER 
ADVERTISER 


SHOP WINDOW 
of the County-folk 


east Srna. eee, 4, or Head 
b estgate Street, Bath. 
LeSoans 
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Continued from page 569 


This newly designed bus-back for Smiths English Clocks Ltd. is appearing 


on London buses this week. it has 
is silk-screened in six colours. 


been designed by Stan Krol and 


Press ad expenditure soars: all 
groups show summer increase 


seasonal decline from that of the 


| previous quarter, but at £69,098 


remains well above the figure re- 
corded a year ago. In the case 
of canned meat, there was a rise 


| in total to £17,813, which com- 
pares with £10,644 spent in the 


third quarter of 1953. 

Cereal Foods: A_ growing 
rivalry among the cereal foods is 
reflected in the jump to £305,978 
from £264,583 in the preceding 
three months, report Statistical 
Review, and compares with the 
£188,064 spent in the penultimate 
quarter of 1953. 

The leading brand continues to 
be Kellogg's Corn Flakes, ex- 
penditure on which was stepped 
up to £89,147. Kellogg were also 
budgeting quite heavily for their 


other lines, their combined 
expenditure for the quarter 
amounting to no less than 


£176,563. The nearest approach 
to Kellogg’s figure is that of 
Quaker Oats, with £41,979 spread 
over four products. 

Radio and TV Set: Expendi- 
ture on these products during the 
quarter was up to £335,292, from 
£178,543 in the previous quarter 
and £232,810 in the September 
quarter of 1953. 


Philips lead 

Philips lead the field with a 
total of £39,675. Runners-up 
were Ferguson (£33,977), Bush 
(£28,948), Murphy (£28,676), 
HMV_ (£23,780), and Ekco 
(£23,414). None of these figures, 
however, approached the £68,706 
spent by Pye in the first quarter 
of this year. 

On the rental and relay side 
of this business there is also sub- 
stantial expansion. The total of 
the chart last October on radio 
and TV rental and relay Services 
was £32,550; the current total is 
£52,811, with Radio Rentals Ltd. 
spending £30,065. 

Dry Shavers: Here there has 
been a notable growth in adver- 
tising, says Statistical Review. 
Not only did manufacturers 
themselves spend more but, as 


| these products are comparatively 
| expensive, they were quite sub- 


stantially advertised by mail order 
houses, who are prepared to sell 
on deferred terms. 

Razors, blades and shavers 


accounted for a quarter's total of 
£120,865, not including dealer 
expenditure on dry shavers. 

In the previous three months 
£100,058 was spent, whilst the 
quarter's figure last year was only 
£80,863. Gillette remain the 
largest spenders and their figure 
for the three months is £56,132. 
Of the dry shavers, Philishave and 
Remington are the most heavily 
advertised, the former with a 
quarter's total of £19,809, and the 
latter with £18,617. 

New product 

In August a new shaver, the 
Sunbeam Shavemaster, was first 
advertised, but the opening cam- 
paign was moderate. 

Hair Preparations: There has 
been a remarkable increase in 
expenditure as compared with a 
year ago. The most heavily 
advertised group are shampoos 


and wave sets, for which the 
current quarter’s _ total is 
£329,244, compared with 


£202,057 in the June quarter this 
year, and £200,185 in the Sep- 
tember quarter last year. The 
leading product, Vaseline 
Shampoo, spent £51,660. 

The quarter saw the introduc- 
tion of two new products, Gibbs’ 
Sunsilk Shampoo, with a total of 
£11,982, and Max Factor’s Top 
Secret Spray, for which, in one 
month, £10,350 was appropriated. 

Next, in order of expenditure, 
were the home hair wavers, for 
which there was a total of 
£131,912. This is rather less than 
was spent in the preceding three 
months, but exceeds by some 
£47,000 the figure for the corre- 
— quarter of 1953. Since 
the beginning of this year several 
new advertisers have appeared in 
this field, two of them, Headspin 
and Twink home waving systems, 
being heavily supported by press 
campaigns. 

In the men’s department there 
were two new products, Keg Hair 
Cream and Tru-Gel dressing, 
introduced earlier this year. 
Aggregate expenditure for the 
past quarter was £118,621, against 
£74,779 in the previous quarter 
and £50,555 a year ago. For 
Brylcreem, the total was £70,134. 
Of the balance, £22,341 was con- 
tributed by Keg, and £13,520 by 
Tru-Gel. 
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TRAPINEX 


FOR TRANSFERS 


Here in the H.C.N. Country, between the Oxford Road and 
the Great North Road, is the richness of Industry and 
Agriculture married to the community life of local people. 
—lHomes that throb with the vigour and sparkle of 
prosperity. Serving each one of them is an H.C.N. 
newspaper, itself alert and sparkling. 


wat TN Service 
HOME COUNTIES | | 
NEWSPAPERS GROUP and quality 


j RAPINEX D 
Repvecenesd London LUTON Prone 5050 KITCHEN, jr., , 131 Fleet Screet, E.C.4 Central 1960 Write oF phone : Zs T AP LT 


My St50 idvernemert Monge Claud W. Gilder | 176-188 ACRE RINTON 2087-8 S.W.2 


Are you 
the man 


JOHNSON’S LAVENDER WAX 
JOHNSON’S WAX require an 


TO HANDLE TEN FAMOUS PRODUCTS? 


+ JOHNSON’S WAX 


ADVERTISING AND SALES PROMOTION MANAGER JOHNSON’S LIQUID WAX 


JOHNSON’S WAX PRODUCTS, the world’s largest manufacturers of JOHNSON’S CREAM WAX 
floor, furniture and automobile polishes, require an ADVERTISING 
AND SALES PROMOTION MANAGER. This is one of the big 
opportunities in advertising and marketing. It means responsibility for 
the merchandising and promotion of all Company products in the U.K. GLO-COAT 
It is a job that demands and gives full scope for thorough marketing and 

merchandising experience. Applicants should be at least 35 years of age 

and be able to take over immediate senior executive status within the SILVER QUICK 
Company’s management. Comprehensive pension plan and profit- 

sharing scheme. Letters must contain full details of experience and CAR-PLATE 

present salary. Mark your envelope “ Private and Confidential’ and 

address it to : CAR-PLATE CLEANER 
Managing Director 


S. C. JOHNSON & SON LTD., WEST DRAYTON, MIDDLESEX 


PRIDE 


DEEP GLOSS CARNU 
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Mechanical World 
and ENGINEERING RECORD 


EMMOTT & CO, LTD., 31 KING STREET WEST, MANCHESTER 3 
LONDON OFFICE: 50 TEMPLE CHAMBERS, TEMPLE AVENUE, E C.4. 


Mw 19 


ADVERTISING IN DENMARK 


POLITIKEN 


DENMARK'S FAMOUS 
NATIONAL DAILY 


London Manager: FRANK L. CRANE 


69 CCST sreeat,. £.¢.4 CENTRAL 2811/2 


Studios 


(SIGNS & DISPLAYS) LTD 


in Advertist ng = 


66, WALDECK ROAD, CHISWICK W4_ Tel: CHiswick 3359 & 1789 


Book space now in the NEW 
Justice of the Peace 


LOCAL GOVERNMENT REVIEW 


THE MOST POWERFUL SELLING MEDIUM 
IN THE MUNICIPAL FIELD 


LONDON OFFICE;— 
11 & 12 BELL YARD, TEMPLE BAR, W.C.2 
TELEPHONE, HOLBORN 6900 


SS 


WELBECK 6655 
| 


PHOTOGRAPHY 


HENDON 
BILLPOSTING 
COMPANY 


human pictures of human beings 


| respondent : 
| dialect of rural Devon filled the 
| stage of 


| role of the 
| Society's founder and director, 


| Unity Hall 


| customary eternal triangle. 


| the chance to 
| amateur 


| ing was first-rate, 


| Pratt, 


| London, W.1. 


‘Farmer’s Wife’ 
record hope 


A record sum is expected to 
be presented to the National 
Advertising Benevolent Society 


| from this year’s performance by 


the Fleet Street Players who pre- 
sented “The Farmer's Wife” at 
the Fortune Theatre on two evep- 
ings last week. 

Proceeds from the  pro- 
grammes are described as “ex- 
ceptionally good.” The pro- 
gramme, with a front cover by 
Maroc, had 28 pages and was 
well supported by advertisers. 

An ADVERTISER'S WEEKLY cor- 
writes: The broad 


the Fortune Theatre. 
Here is a comedy which has cer- 
tainly stood the test of time. The 
rough-and-tumble humour was 
successfully put across to two 
packed houses. 


Popular * yokel ’ 
Leslie Wilkinson handled with 


skill and imagination the leading 
farmer, while the 


Frederick Griffin, was a popular 

figure as a be-whiskered, crusty 

yokel. 
Pleasant 


performances came 


| from the farmer’s two daughters, 


Valerie Austin and 
two corners in the 
John 
Downes 


played by 


Chalecraft and John R. 


| were both efficient and entertain- 
ing as the two visitors to the farm- 


house with amorous attentions. 
It is seldom that children get 
shine on the 
stage. Angela Walsh 
and Keith Hatton took the oppor- 


| tunity with alacrity. 


Excellent timing 


The feminine lead was played 
by Ethel Catchpole. Here was an 
excellent performance. Her tim- 
i Let’s say she 
was the mainstay of a cast which 
succeeded in providing a top- 
ranking interpretation of the 
comedy. 

Joyce Hoare, Barbara Freeman 
and Betty Barclay were well cast 
as the amorous farmer’s “in- 
tendeds.” Others who turned in 
good performances were Rose 
Edna White, Gordon 
Clarke, Ronald B. Leaver, Peggy 
Beredale-Johnson, Denis Eager, 
John Baker and Peter Harrison. 

Production was in the capable 
hands of Harold Matthews. 


Radio Luxembourg 


Owing to internal re-organisa- 
tion, all contracts and business 
of Radio Luxembourg Advertis- 
ing Ltd. have, from yesterday 


| (Wednésday), been transferred to 


Radio Luxembourg (London) 
Ltd., also of 38, Hertford Street, 


On the right are some of the win- 

ning entries for the British Paper 

Box Design Contest. Results were 
published ix last week's issue. 


DecemMBer 2, 1954 


PRIZE WINNERS | 
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PUBLICITY 
has vacancy for another 


LAYOUT MAN 


Agency trained and capable 
of producing slick presen- 
tation roughs, with reason- 
able figure interpretation, 
for National Press Cam- 
paigns and other publicity 
material. Must have sound 
knowledge of typography. 
Pension scheme. 

Write, giving age, ex- 
perience and salary re- 
quired, to The Publicity 
Production Manager, 
George Newnes, Ltd., 
Tower House, South- 
ampton Street, Strand, 
London, W.C.2. 


COLOUR RETOUCHERS wanted for 
expansion of colour section. Vacan- 
cies for Senior Artists and improvers. 
Good wages, bonus and superannua- 
tion schemes. Write or telephone for 
appointment to Art Director, 7 
Irwin Ltd., 118 Chancer 
London, W.C.2._ Tel. CuAncery 
414i 

ASSISTANT wanted in Publicity 
artment of Scientific 

akers (North London) Must be 
able to write clear, simple English 
and be able to co-operate with tech- 
nical staff. Knowledge of Physics an 
advantage but not essential. Ability 
to deal with catalogue and advertise- 
ment wee and general all-round 
duties in — department 
Salary up ~ £500 p.a., according to 
ability and experience. Five-day week, 
superannuation, canteen. Please apply, 
Stating age and experience, to 
Box 9446 Ad. Weekly 180 Pieet St EC4 

JUNIOR ASSISTANT required for 
Advertising Department of large 
national advertiser in Birmingham 
Knowledge of Press or Agency work 


De- 


Instrument 


charge, one line plus Is. covering 


627 


advertisements under seven Soosdiene MU 


Weekly,”’ 180 Fleet Street, 


APPOINTMENTS VACANT 


* The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
unless he or she, of the employment, is exce 
Notification of Vacancies 


Situations Vacant : 


Leadon, E.C.A. 


ADVERTISER'S WEEKLY 


EERIE CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per line, 40s. per display ar | inch. 
APPOINTMENTS WANTED, 3s. per line, 


panel 
tions, 4s. per lime, 45s. eee see Se. Misimem, 3 lines. Box No. 


per inch. All other 


AN UNUSUAL JOB OF 
SALES PROMOTION 


STEVENSONS DYERS 
LTD. of Ambergate, Derby- 
shire have an interesting 
appointment to offer to a 
man aged between 25—35, 
preferably with a Univer- 


Series rates on application: all 
me ‘PREPAID. Address “ Advertiser's | 
CHAncery 8844 (Ex. 25). | 


from the 


provisions of the 
1952."" 


mental Managers. 


2 TRAFFIC MEN 


Aged 24 to 28 required immediately for busy department. 

They will work closely with Account Executives and Depart- 

Production experience essential. 

be able to control flow of work to meet press dates. 
Write or phone, 


Traffic Manager, Alfred Bates & Son Ltd. 
130 Fleet Street, E.C.4. 


ledge of the manufacture 
and processing of wo»! 
textiles. He will be ru- 
quired to introduce and 
promote the use of an 
important new process and 
Trade Mark, Salary: £750 to 
£1,250 per annum accord- 
a to experience. 

rite giving age, education 
and experience to the 


| 
| 
sity degree and some know- 
} 


Must 


Managing Director, Steven- 
sons Dyers Ltd., Amber- 
gate, Derbyshire. 


Phone : CENtral 8831 


CHEMICAL MANUFACTURERS, cast 


JUNIOR ARTIST, male or female, with 


aptitude for small model ni 

to assist freclancer. Phone: TEMote 
Bar 649 

ARTISTS required for mail order cata- 
logue illustrations. Must be full 
experienced and accustomed to hig 
standard of work Improvers also 
required for this department Per- 
manent positions in ee London 
Studio, top rate wa 
Box 9426 Ad. Weekly 180 Fleet St BC4 


FIRST CLASS lettering and layout 
men required by progressive Adver- 
tising Agency. Light, pleasant offices 
"Phone for appointment to: Commer- 
cial Publicity (London) Ltd., HYDe 
Park 9583/4/5 

HESLOCK LIMITED, 
Practitioners in Advertising, require 
commercial artist (male or female) 
preferably with agency experience, in 
black and white and colour work 
Must have creative ability; figure work 
and typography an asset Write, 
stating age, experience and salary re- 
quired, Heslock Ltd., 5 St. Paul's 
Street, Leeds 

YOUNG MAN required as Advertising 
Assistant. Must be able to write copy 
and prepare presentable lay-outs for 
Direct ail and press advertising 
Agency training an advantage. Writ- 
ten applications only, stating educa- 


Incorporated 


, : tion, experience, age and salary 

——. oo early twenties. Full required, should be sent to Advertising 
Manager, Mann Egerton & Co., Lid., 

Box 9456 Ad. Weekly 180 Fleet St EC4 5 Prince of Wales Road, Norwich 


INTEREST 
AND SCOPE 


An exceptionally interesting 
appointment as Assistant to the 
Director of the National Milk 
Publicity Council is offered to 
aman about 25/35 with good 
education and advertising, public 
relations/or journalistic experi- 
ence. Duties will include run- 
ning office in Director's absence, 
liaison with agency, supervising 
production of educational 
material, etc., etc. Salary accor- 
ding to qualifications and experi- 
ence. Kindly write in confi- 
dence full details of education, 
experience and salary required 
to: S. Gordon Coller, National 
Milk Publicity Council, 233 
Strand, London, W.C.2 


ADVERTISING EXECUTIVE 


A Retail Store Group wish to 
appoint an experienced man, to 
carry out the following duties, 
with a view to appointment as 
Sales Manager. 

(1) Writing all advertising 
copy and editing descrip- 
tions of merchandise. 

(2) Preparation of seasonal 
catalogues and printed 
publicity matter. 

Successful applicant will also be 
expected to interest himself in 
Sales Promotion throughout the 
business and some experience of, 
or an aptitude for Display is 
desirable. Commencing salary 
£1,000 p.a. or above, in accord- 
ance with present earnings. 
State age and full particulars of 
experience to 


Box 9480 
Advertiser's Weekly 180 Fleet St EC4 


| 


of London, require an Assistant 

Display Artist (male) Applicants 

| should be capable of designing dis- 

YOUNG MAN required, age 20-24, as plays and of preparing working 

Assistant to Sales Promotion Man- | drawings, colour perspective sketches, 

ager Experience of proof reading | construction of model and full-size 

referred Sound knowledge ot display units, ete. Good lettering and 

ures, business letter writing and Art School training essential Auc 

ce routine Salary according to 20-30 Salary will be according to 

ability Staff canteen Superannua- qualifications and experience Con- 

tion scheme. Apply in writing to Sales tributory Pension Scheme Five sd 
Promotion Manager, The Oppenheimer week Canteen facilities A 


initially in writing, giving full details 
and quoting 


Box 9496 Ad. Weekly 180 Pleet St BC4 


Casing Co. (U.K.) Ltd, 
Harrow Road, London, W.2 


EXPERIENCED Lettering Artist 


| 
159/165 | 
able 


to produce roughs and finished art AIRBRUSH Retouching Artist wanted 
work for Photolitho. Pive-day week Marshall Studios Lid., 28 Kingsway, 
Rotaprint, Honeypot Lane, N.W.9 wo. 


PRODUCTION 


If you are a good production man. 
If you have had an all round experi- 
ence during the past three or four 
years of agency production work, 
you sound like the man we would 


like to have at 


SMITHS’ 
ADVERTISING AGENCY LTD. 


100 FLEET STREET ._ E.CA, 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 
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ACCOUNTS 
EXECUTIVE 


wanted by 


PRITCHARD, WOOD 
& PARTNERS 


If youare thirty to thirty-fiveish, and experienced 
in national advertising, you may be interested. 
With us the Accounts Executive is not just a 
contact man, a charmer, a socialite, although 
social gifts and the charm that accompanies 
them are an advantage. 


Foremost, we want a man of judgment, who 
understands advertising and has developed that 
publicity sense which comes to such men after 
a reasonably long experience of dealing with 
the problems of national advertisers. 


He will be the General Manager within the 
agency, of the accounts he handles. He will 
play a large part in the initiation of marketing 
and advertising policies for clients, and of the 
publicity arising out of them, and all the 
resources of the agency will be at his call in 
carrying them out. 


Write fully, and in confidence, to the Personnel 
Director, 


F. C. PRITCHARD, WOOD 
& PARTNERS LIMITED 


25, Savile Row, London, W.1. 
Telephone: Regent 7080 


DecemsBer 2, 1954 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


ons Vacant: “ Ge ehyagement of persuas amewermg tmese adscrinemcats must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
or she, or the employment, is exce from the provisions of the 
Notificat‘on of Vacancies : 


YOUNG 
ADVERTING LTD. 
PRODUCTION have a vacancy for another 
MAN 


for growing agency 


Really outstanding 
portunity for a ca 

man aged 25-35 with 
previous experience of 
general Agency produc- 
tion routine. 


Five day week in a friendly 
atmosphere. 


Tem 6600 
Phone MAYfair 5162 
for appointment General Manager 
or write to McCANN-ERICKSON 
Raynor, Webber & mt = 
Stiles Led., Greteenham House, 
Lancaster Place, W.C.2 


175 Piccadilly, W.! 


A VACANCY OCCURS for responsible SENIOR YISUALISER wanted to com- 


man to organise and control Sales plete a lively Creative Group engaged 
Mailing Departmemt. Experienced in on @ variety of consumer and technical 
mailing and follow-up campaigns and accounts The successful applicant 


recording and analysing results. Good will be given authority commensurate 
commencing salary and rapid advance- with his responsibility—-and a salary 
ment for man able to work indepen- generously in line with his capabilities. 
dently with initiative. Write, giving Appointments can be fixed for any 
full details, to The Revvo Castor evening or week-end. Write in strict 
Co., Ltd., Evelyn House, 101, Fins- confidence to 


t 
bury Pavement, London, E.C.2. Box 9527 Ad. Weekly 180 Fleet St BC4 


A 


GOOD VISUALISER 


with five to seven years experience, 
who wants to express his many 
original ideas, and who wants to 
work on important national 
accounts, is the man we want at 


SMITHS’ 
ADVERTISING AGENCY LTD. 


100 FLEET STREET. E.C.4, 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS 


PRODUCTION 
MAN 


for space department, to handle 
detail work on a number of 
accounts, including typography, 
block ordering and chasing. 


LAYOUT MAN/ 
TYPOGRAPHER 


for print production, able to 
design print and undertake pro- 
duction details. 


Applicants should be from 25 to 35 
with previous agency experience 
of such work. Write giving full 
details and stating salary required 
to Managing Director, Gilbert 
Advertising Services Ltd., 10 
Norfolk Street, W.C.2. 


PRODUCTION 
ASSISTANT 


Smith & Walton Led., Paint 
Manufacturers, have a va- 
cancy in their Advertising 
Department for a young 
man, age about 25 who has 
a sound knowledge of 
printing, block ordering, 
typography, layout and 
general production detail. 
Please write giving full 
particulars of experience to 


Advertising Manager, 
SMITH & WALTON 
HALTWHISTLE, 
NORTHUMBERLAND. 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


ARTIST for finished lettering required. 
One interested in advancement, has 
creative ability, able to produce slick 
layout for brochures. etc. Write for 
appoimtment to 
Box 9488 Ad. Weekly 180 Pleet St BC4 


TECHNICAL Publishing House requires 
first-class Advertisement Manager for 
monthly trade journal Applicant 
must have proven selling record in 
the trade press field and be thoroughly 
capable of working on his own 
initiative. Present staff have been in- 
formed of this vacancy 
Box 9500 Ad. Weekly 180 Fleet St BC4 


POSTER SITES REQUIRED. Man 
with ability to seek and negotiate 
new Poster Advertising Sites in 
and around London, wanted . by 
progressive outdoor advertising firm. 
Good saiary and expenses. Permanent 
— sition for right man. Reply 

ox 9490 Ad. Weekly 180 Fleet St BC4 


FIRST-CLASS TECHNICAL ARTIST 
required Must capable of 
executing fniched Perspective draw- 
ings from biueprints in line Ability 
to produce ve finish an 
advantage 


Wri 
Box 9502 Ad Weekly 180 Fleet St BC4 


Displays. 


this Company. 


LEON GOODMAN DISPLAYS LIMITED 


require 


TWO DESIGNERS 
to join their London studio 


Essentially creative men are sought to pro- 
duce sparkling suggestions for Point-of-Sale 
They must be used to preparing 
crisp roughs, finished designs and working 
drawings, of the high standard required by 


The positions offered are permanent ones in 
an expanding business and a good salary 
will be paid commensurate with the appli- 
cants’ qualifications. 


Please write in the first instance to :— 


THE MANAGING DIRECTOR, 


LEON GOODMAN DISPLAYS LTD., 
119-125, Whitfield Street, London, W.1. 


TRAPINEX 


REQUIRE 


The 


DISPLAY 


DIVISION 


FIRST CLASS 


REPRESENTATIVE 


with initiative, drive and a wide 
experience of all branches of | 
Point-of-Sale. Knowledge of de- 
sign and construction of show 
cards, counter displays, etc., an 
advantage. 

The company is a member of 
the McCorquodale Group. The 
successful applicant will have the 
full co-operation of an enthus- 
iastic and progressive manage- 
ment, backed by an up-to-date 
design staff and the most exten- 
sive and modern resources for 
silk screen, letterpress and litho 
printing. 

The position will be a well paid 
one with considerable prospects, 
and a pension fund. 

If you have the qualifications 
we want, telephone or write for 
an interview to :— 


Managing Director 


TRAPINEX LTD. 


176-188, 


ACRE LANE, BRIXTON, $.W.2 


Telephone: BRixton 2057 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


Leading New Zealand 
Advertising Agency 


requires 


SENIOR 
ARTIST 


Must be capable figure man, 
fashions, etc. Age 22-30. Com- 
mencing salary £1,000 per 
annum. Accommodation ar- 
ranged. Single man preferred, 
but not essential. 


Write, stating qualifications, to 


DIRECTOR 
c/o ‘Kilmaurs’ Newton Park 
WORMIT 
Fifeshire Scotland. 


JUNIOR 


LETTERING ARTIST re- 
quired for studio of advertising agents 
in S.W. London Opportunity for 
pocurens Five-day week Write 

m 9495 Ad. Weekly 180 Fleet St BC4 


MARCONI INSTRUMENTS LTD. have 


an immediate vacancy at St. Albans 
in their Technical Literature (Tele- 
communications) Section The appli- 


cants should have electrical engineer- 
ing qualifications and/or experience in 
the design or development of 
electronic equipment The duties are 
varied and interesting, and the post 
provides a permanent and pensionable 
position in a well-established company. 


Apply Messrs. Marconi Instruments 
Lt Longacres, Hatfield Road, St 
Albans 


be made through a Local 
if the 


630 


CLASSIFIED ADVERTISEMENTS 
eee APPOINTMENTS VACANT = 


APPOINTMENTS VACANT « - 


he or she, the . 
or em ployment 


of Vacancies 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 
Office of the Ministry of Labour or a Scheduled Employment 
applicant is a man aged 18-64 inclusive or — aged 18-59 


1952.” 


MANAGER 
Required for the Indian Office of an 
INTERNATIONAL ADVERTISING AGENCY 


Applicants must have a mature, all-round advertising experience 
and ability to write copy and closely direct layout and finished 
artists. The position demands considerable contact work on a 
high level and sufficient administrative ability to control an 
office with a large staff handling a number of varied accounts. 


Write fullest details in confidence to 


Box 9478 
Advertiser’s Weekly 180 Fieet Street EC4 


of the 


SPACE SALESMAN 


required, with 
sound experience on Technical 
Journals. This is an appointment 
with prospects Salary, commission, 
expenses and superannuation, Appli- 
cants must supply full details of past 
experience when applying 

Box 9494 Ad. Weekly 180 Fleet St EC4 


LONDON Advertising Contractors re- 


quire experienced Space Salesman to 
take over and extend connection of 
senior traveller recently deceased 
Applicants prepared to travel should 
give personal details and particulars 
of media worked 

Box 9498 Ad. Weekly 180 Fleet St BC4 


IMMEDIATE 
VACANCIES 


in Expanding West End Agency 


1. CREATIVE LAYOUT MEN to join 
Slick pencil 
embracing a high standard of design. 
Must have at least 3 years’ agency 


creative team. 


experience. 


2. GENERAL ARTISTS who have ‘ still- 
life’ experience in all mediums, good 
standard of lettering and general finished 


artwork. 


Excellent prospects including pension scheme 
for suitable applicant. Write full particulars 


to ‘— 


Creative Manager. 
Box 9518 
Advertiser's Weekly 180 Fleet Street EC4 


visuals 


EXCEPTIONAL OPPORTUNITY exists 
for a live wire Space Salesman, 25- 
35, on weekly 


technical journal, to 
undersiudy Advertisement Manager. 
Some knowledge of horticulture an 
advantage. Fullest details to 


Box 9497 Ad. Weekly 180 Pieet St EC4 


LONDON REPRESENTATIVE 


required by a 
Combined Manchester and 
London Firm of Technical 
Artists and Blockmakers. 
Excellent opportunity to express 


individuality and initiative. 

All our staff have been notified of 

this vacancy. 

Write giving full particulars to 
Box 9420 

Advertiser's Weekly 180 Fleet St EC4 


CANADIAN Publisher would like to 
contact two live-wire space salesmen 
who are coming to Canada as immi- 
grants. Reply, stating experience, age 
and marital status Advertiser has 
good position to offer to these men 
who are prepared to immigrate at their 
own expense 


Box 9303 Ad. Weekly 180 Fleet St BC4 


DecempBer 2, 1954 


™ APPOINTMENTS VACANT 


ALL-ROUNDER 


CONTACT 
IDEAS 
COPY 


Wanted by 
medium sized 
WEST-END AGENCY 


The Agency has well- 
established consumer and 
technical accounts and 
needs help to cope with 
expansion. 


MEN PLEASE — 
AND NOT OVER 35 


Write Box 9482 


Advertiser's Weekly 
180 Fleet Street EC4 


LEADING Publishing House 


COPYWRITER, VISUALISER 


require 
Representative in London This is a 
first-class opportunity for an experi- 
enced salesman High salary, com- 


mission and expenses 

Box 9492 Ad. Weekly 180 Fleet St EC4 
required 
to work on group of technical and 
consumer accounts in Birmingham or 
London First-class creative ability 
is more important than the produc- 
tion of finished layouts Previous 


Agency experience desirable, but 
sales/advertising department back- 
ground might qualify Full details 


in confidence to Managing Director, 
L. Graham Browne Advertising Ltd., 
335 Moseley Road, Birmingham, 12 


BRAND 
PROMOTION 
EXECUTIVE 


Alfred Bird & Sons Led., Birmingham, 
makers of Bird's Custard, Bird's Com- 
plete Cake Mix, jell-O, and other fine 
food products, require a first-class 
experienced Executive. He must have 
a — educational background, prefer- 
ably with a University training, and not 
over 45. Experience in sales, sales 
promotion or advertising, with a 
leading national company or advertising 
agency is also essential. He should be 
capable of assuming complete respons:- 
bility for the marketing of a group of 
the Company's products. Salary will be 
commensurate with the responsibility 
env‘saged, and the position offers 
considerable opportunity for the 
selected applicant. Write, giving fall 
particulars, which will be created in 
strict confidence, to the Personnel 
Manager, Devonshire Works, Derictend, 
Birmingham 12. 


if you are interested in 


MOTOR CAR 
ADVERTISING 


then the Nuffield Organisation may have 
a place for you in their Central Publicity 
Department at Oxford. 


(1) LAYOUT ARTISTS—co work on 
the design and production of 
magazines, catalogues and folders. 


(2) EDITORIAL ASSISTANT—«co 

help in the writing of a sales maga- 
zine and other promotional ma- 
terial. Experience in similar work 
is essential (alchough not necessarily 
in the motor industry) 
Permanent staff status on a 5-day 
week basis. Superannuation is 
compulsory and the Welfare Policy 
of the Company has firm founda- 
tions. 


if you have the right qualifications, 
write giving age, details about yourself 
and salary required to 
THE PERSONNEL AND 
WELFARE MANAGER, 


MORRIS MOTORS LIMITED, 
COWLEY, OXFORD. 


‘Phone your Classifieds 


to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS  SMRCCI2V00=°307771 ssa 


APPOINTMENTS VACANT 


PRODUCTION 
ACCOUNTS 


DEPARTMENT 


We require an additional 
production accounts clerk, 
Male or Female, for 
checking process and art 
invoices and charging to 
clients. 

Profit-sharing and Pension 
Schemes. Five day week. 
Write stating age, ex- 
perience and salary 
required. 


Ss. C. PEACOCK LIMITED, 
Maddox House, 215/221 
Regent Street, London, W.|!. 


STUDIO 
REPRESENTATIVE 


Opportunity with really First 
Class prospects available to an 
experienced Studio Representa- 
tive, wishing to sell only the 
very best in his field. 


Candidates, with some connec- 
tion, who know good Artwork 
and Layout, desiring a friendly 
atmosphere and five-day-week 
together with an excellent 
Salary and Commission should 
telephone the Managing 
Director, or write to 


DAVID JUDD ASSOCIATES 
LTD., 34 Albemarle St., 
w.t. 


ASSISTANT to Production Manager for 
block and print orders 


typographic adaptations Experi- 
ence essential ‘Phone. Reid Walker 
Advertising Central 8347 


LETTERING ARTIST, aged 22-35, for 
specialised form design and layout 
work with W. H. Smith & Sons 
Business Forms Department. Interest- 
ing position Many welfare benefits, 
including pension scheme and canteen 
Details of career to date and salaries 
earned to Field Sales Manager. 
Alacra Factory, Western Avenue, 

lm 


also simple | 


PROPORTIONAL INSTRUMENTS re- 
quire the services of London Repre- 
sentative to market range of new 
studio and D.O. instruments. Write, 
giving details of experience and salary 
required, to 14 St. James's Street, 
Brighton 


SALES EXECUTIVE REQUIRED for 


leading London Publicity Organisa- 
tion (age 30-38) ust have 
ersonality, drive and initiative 
knowledge of advertising an advan- 


tage. This post leads directly to Sales 
Managership for right applicant. Write 
Box 9501 Ad. Weekly 180 Fleet St EC4 


tions. 


to: 
The Secretary, 


ARMSTRONG-WARDEN 


want a 


FIRST-CLASS VISUALISER 


who has had experience of National 
Campaigns. He must be design-minded 
but able also to produce advertisements 
to do a selling job. 


A GOOD TYPOGRAPHER 


also required 


He must have a modern outlook with a 
sense of typographical design ; able also 
to cope understandingly with adapta- 


Good conditions. Congenial colleagues. Write 
giving details of experience and salary required 


Armstrong-Warden Ltd., 
69 New Oxford Street, W.C.1. 


Memorandum to 
one of Advertising’s 
deep thinkers 


(with a gift for doing his thinking on paper) 


from an Agency 
of kindred spirits 


THOUGH this grossly understates your case, they probably 
describe you as “a copywriter.” Otherwise discerning 
visualisers may even have had you in mind when referring to 
* —-. copywriters.”” Never mind. You are only a thorn in 
the side of those who don't think hard enough, straight 
enough, long enough. If you were never to put pen to paper, 
you would still be a force on any planning board. It happens 
you are a writer—an accomplished one at that—but first and 
foremost you're a thinker. 


Whether you are carrying a wise head on young 
shoulders or are growing grey in the practice of your 
craft, is immaterial, provided you are capable of being 
an equal partner in a working relationship with the 
talented and strong-minded visualiser we eventually 
team you up with. 


Here, nobody dictates to anybody else, and the voice of 
creative authority is the one which talks the most sense 
in the opinion of the greatest number. If you want to 
take a real lion’s share of the responsibility for con- 
ceiving and helping to execute really noteworthy 
campaigns for products at the height of their marketing 
struggle, please, Mr. Thinker, come and do your 
thinking among us. 


P.S. Provided your background is with really first-class 
agencies and you are the fundamental type we have 
described, we are interested in hearing from you 
regardless of whether you are on the fringe of the four 
figure salary area or have penetrated into it in some 
depth. 


Please be as specific as possible in your written 
application to : 


The Creative Director, 

Napper, Stinton, Woolley Ltd., 
incorporated Practitioners in Advertising, 
14-19 Great Chapel Street, W.!. 


THEY DO SAY THIS IS A GOOD AGENCY TO GET INTO 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


COONAN CLASSIFIED ADVERTISEMENTS | 


ADVERTISEMENT 
REPRESENTATIVE 


WANTED FOR LONDON 
OFFICE OF SCOTTISH 
NEWSPAPER FIRM. AGE 
UNDER 40. EXPERIENC- 
ED IN SELLING SPACE 
FOR NEWSPAPERS OR 
PERIODICALS. FULL PAR- 
TICULARS TO 
Box 9481 
Advertiser's Weekly 180 Fieet St €C4 


INTERESTING position for conscien- 


tious person (20-25), to work in 
conjunction with principal of small 
publicity firm. Knowledge of general 
office routine and bookwork essential. 
Box 9524 Ad, Weekly 180 Fleet St BC4 


LAYOUT ARTIST (male or female), 


capable of doing finished work, re- 
wired for City Advertising Agency. 
Write, stating age, experience, salary 
required, to 

Box 9525 Ad. Weekly 180 Fleet St BC4 


Black and White Artist 


Required for Engravers, able to produce 
highly finished leccering and line work 
from colour roughs, etc. Brenchley 
Engraving Co., Led., Burnham St., 
London Ad., Kingston. ‘Phone ; 
Kingston 7054 & 3699. 


632 


APPOINTMENTS VACANT 


* Ihe cagagement of perseas answering these advertwements must 
of 


or a Scheduled Employment 
inclusive 


PRODUCTION 
ASSISTANT 


required for Publicity Department of 
large national advertiser in the North 
West, Experience in copy detail pro- 
cedure with knowledge of typography, 
block-making, etc. Progressive post 
with superannuation scheme in opera- 
tion. Reply giving age, experience and 
salary required to 
Box 9479 
Advertiser's Weekly 180 Fleet St £04 


EXPERIENCED COPY WRITER re- 


uired by London Press Exchange for 
Fashion and General Merchandise 
Accounts. Apply in writing, with full 
details of experience and salary re- 
uired, to the Manager, Fashion and 
extiie Group, L.P.B., 55 &. 
Martin's Lane, W.C.2. 


WHITELEYS 


OF BAYSWATER 
Require an experienced 


SENIOR 
PRODUCTION MAN 


This is a permanent position and offers 
to the right applicant, i.e. one who hasa 
good all-round experience of store 
advertising, a reat future. Staff 
Canteen. Liberal Discount on purchases 
in the store. Applications should be 
made in writing, stating age, ex- 
perience and salary required, to 
Staff Controller, Whiteleys, 
a 8B » W2, 


Lo 7 


SPACE SALESMEN 
for 


MAPS 
and other local media 
PHONE 
Ambassador 6604 


MARKET RESEARCH worker required 
to undertake some Direct Mail re- 
search on part-time basis. Write, 
marking envelope ‘‘Confidential,”” to 
G. M. Lioyd Williams, The Direct 
Mail Centre Ltd., 6 Gray's Inn Road, 
wc. 


EXPERIENCED SPACE SALESMAN, 


with good connections with Agencies, 
textile firms and distilleries, required 
in Edinburgh or Glasgow by old- 
established international high-class 
blications in London and abroad. 
x 9476 Ad. Weekly 180 Fleet St BC4 


PUBLICITY ASSISTANT required im- 


mediately for American film company. 
This is a sition for a young, 
ambitious and energetic publicist, with 
the ability to write interesting, newsy 
stories ; short, lead captions ; and 
not be afraid of hard work. The job 
is interesting, the prospects good, 
fellow employees pleasant, and the 
hours long. Apply in writing. stating 
age, experience and salary required. 
Our own staff know of this appoint- 


ment 
Box 9499 Ad. Weekly 180 Fleet St BC4 


Display Designer 


EITHER SEX 


required to assist Display Manager 
of large London organisation 

in preparation of designs and working 
drawings for exhibition stands, 
display panels, posters, etc. 
Interesting and permanent position 

in busy Publicity Department 

for designer with modern outlook 

and previous experience. 


Full details and salary required to 


BOX 9520 


Advertiser’s Weekly 180 Fleet Street EC4 


COMMERCIAL 
ARTIST 


Experienced all-round assis- 
tant required for the adver- 
tising department of a large 
engineering group of com- 
nies near Cardiff. Know- 
ge of printing and 
blockmaking preferred. 


Write to 
Box 9521 


Advertiser's Weekly 180 Fleet St EC4 
| A 


TECHNICAL ADVERTISING ASSIS- 
TANT required for Publicity Division 
of Mullard Led. A knowledge of 
Electronics to at least O.N.C. 
standard essential, as duties include 
the preparation of technical material 
for catalogues, exhibitions and adver- 
lisements This is an interesting and 
progressive post in an expanding 
Organisation Pension scheme a 
good staff conditions. Starting salary 
according to qualifications. Write, 
giving age and full details of educa- 
tion and previous 
Personne! Officer, Mullard Ltd, 
Century House, Shaftesbury Avenue. 
London, W.C.2. 


Decemsper 2, 1954 


APPOINTMENTS VACANT 


C.A.S. want an A.L.T.! 


Fast-growing London agency need an 
ambitious layout-typographer. Our 
man (or woman) is between 22 and 28, 
agency trained and capable of slick 
client roughs. Some finished art and 
k ledge of production an advantage. 
A genuine ground floor opportunity 
for someone with initiative who would 
welcome the chance of being “* the 
studio " in a small, happy agency. Call, 
write or ‘phone : Commercial Adver- 
tising Service Led., 109 Jermyn Street, 
S.W.1. Whitehall 4708/4722. 


ASSISTANT for Photo Library 


Write, 
stating experience, if any, age and 
wages required, Secretary, Fox 
ar Ltd., 69-71 Farringdon Road, 
LC.1. 


VISUALISER & 
LAYOUT MAN 


with about 5 years Agency 
experience required, with good 
knowledge of typography. 


Write giving full details to 
Box 9519 
Advertiser's Weekly 180 Fleet St EC4 


ART. 


Junior wanted as Assistant Pic- 
ture Editor. Must be able to do art- 
work and layout Write, giving 
experience, age and salary required, 
Courier, Grand Buildings, Trafalgar 
Square, London, W.C.2. 


A 
COPYWRITER 


with imagination. one not afraid of hard 
work and able to produce good over-all 
selling copy for wide range of national 
and trade products, is invited to apply 
for this job. Offers scope for writer 
with advertising agency experience, 
good salary, congenial working condi- 
tions and pension scheme. 5 day week. 
Write with full information to 


Box 9485 
Advertiser's Weekly 180 Fleet St EC4 


experience, to 


STENOGRA?SHER - SECRETARY _re- 


quired by Production Director in very 
happy. medium-sized Mayfair Agency. 
Experience in Agency media and pro- 
duction preferred. Five-day week. 
Commencing salary £7 *Phone 
Production Director, MAYfair 4847. 


ADVERTISING 
EXECUTIVE 


wich all round experience required for 
London Head Office of well known 
group of companies mainly concerned 
with manufacture and wholesale distri- 
bution of products connected with che 
trade. Good opportunity in 
teeny position with Pension 
heme for man of personality and 
ability, capable advising sales managers 
on all advertising matters end of 
devising and ing paig 
Write giving age and particulars of 
experience to 


Box 9486 
Advertiser's Weekly 180 Fleet St EC4 


LONDON COUNTY 
COUNCIL 


London School of Printing and Graphic 
Arts, full time Senior Teacher in Photo- 
gree, in the Department of Design. 
ndidates for this important post must 
possess a sound knowledge of photo- 
graphic cechniques, a keen interest in 
experimental work, and professional 
experience in making photographs for 
printed advertising. Burnham salar 
scale (Senior Lecturers) £1,065 by & 
to £1,215 plus £36 or £48 London 
allowance. Application forms from the 
Principal at Back Hill, London, E.C.!. 
' 1Sch be 
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DecemBer 2, 1954 


APPOINTMENTS VACENI 


REPRESENTATIVE 


An unusual opportunity for 
scope and initiative 
REPRESENTING LONDON 
HOUSE SPECIALISING IN 
QUANTITY-PRODUCED 
SHOWCARDS, CUTOUTS 
& COLLAPSIBLE DISPLAYS 
FOR NATIONAL ADVERTISERS 
Can you measure up to the 

following :— 

PREFERABLY ABOUT 35—NOT 

ESSENTIAL 

PROVED SELLING RECORD 

REASONABLE KNOWLEDGE OF 

PRINT 

THE WILL TO WORK HARD 

WHEN THE RIGHT MAN HAS 

PROVED HIS WORTH THERE 

WOULD BE UNIQUE 

OPPORTUNITY FOR MORE 
RESPONSIBLE POSITION 


Box 9526 
Advertiser's Weekly 180 Fleet St EC4 


EXECUTIVE 


At present managing a Publicity 
department handling a 
£200,000 p.a. account. 


Extensive all-round practical experience 
gained in positi of responsibility. 
Seeks new position where initiative and 
| | drive is demanded. Please write 


Box 9528 
Advertiser's Weekly 180 Fleet St EC4 


LADY BUSINESS EXECUTIVE secks 
position as Publicity Assistant. Five 
years’ administrative experience 
of accounts in advertising ; also public 
~*~ Good contacts, 30, person- 
a 
Box 9504 Ad. Weekly 180 Pleet St BC4 

ADVERTISEMENT MANAGER of 
leading engineering journals, carrying 
large volume of advertising, offers his 
experience, ability and administrative 
capabilities to publishers of trade, 

nical of ' 1 i 


ASSISTANT required 
Department of well-known electrical 
instrument manufacturers in West 
London area, He will be required 
primarily for the collection of data 
and production of technical catalogues. 
Apply, stati age, salary required, 
a details of education and experi- 


for Publicity 


ence, to 
Box 9491 Ad. Weekly 180 Pleet St BC4 


LAYOUT 
ARTIST 


age about 24-32 years, required by 
Scientific Instrument Manufacturers in 
their Publicity Department situated 
Leyton, E.10. Essential qualifications 
are good creative ability, sound working 
knowledge of sypoerephy. and some 
experience in the handling of technical 
subjects. 

The successful applicant will find this an 
interesting and progressive post which 
is pensionable and subject to other staff 
conditions. 

Write (without specimens), stating age, 
experience and salary required to 


Box $487 
Advertiser's Weekly 180 Fleet St EC4 


Years of selling in a really t 
field have put a keen edge on 
advertiser's ip, Managernent 
and campaigning. post is 
secure—but a change is desired. 
Further details will be made available 
at an interview. Please reply, in 
strictest confidence, to 
Box 9506 Ad. Weekly 180 Pleet St BC4 
ARTIST, ail-round retouching, lettering, 
line, etc., seeks full-time j 
Box 9510 Ad. Weekly 180 Pieet St BC4 
VISUALISER-COPYWRITER. Experi- 
enced, layout and finished artwork. 
Knowledge blocks, photos, print, 
seeks responsible London post in small 
agency or publicity department. 
Box 9507 Ad. Weekly 180 Pleet St BC4 
WANTED, Agency with an opening for 


a trainee production man. National 
service completed. He is of good 
education, alert and i 


reliable. 

Box 9508 Ad. Weekly 180 Fleet St BC4 
ART EDITOR, Designer, Visualiser, 

Fig. Illustrator, seeks a position which 

requires originality. 

Box 9509 Ad. Weekly 180 Pleet St BC4 
“SCAN” Electronic Engraving Artist, 

Process and general experience, wants 

} with firm using this method for 

illustrations, etc., includi colour. 

Box 9511 Ad. Weekly 180 t St BC4 


YOUNG LADY WRITER desires posi- 


UNIQUE 


opportunity in progressive 
Engineering firm to build up advertis- 
ing department, mainly in connection 
with technical literature. Applicant 
must be capable of writing technical 
data and preparing sketches, oto- 
graphs, etc., to printing stage. = 
ledge of photography and machine 
drawing an advantage. Apply 

Box 9493 Ad. Weekly 180 Pieet St BC4 


APPOINTMENTS WANTED 


MANAGERIAL EXECUTIVE of large 
i sales 


Publishing Group ha 
omotion and development available. 
tstanding record. 

Box 9505 Ad. Weekly 180 Pleet St BC4 


DO YOU NEED A 
TECHNICAL 


ACCOUNT 
EXECUTIVE 


who can negotiate with intelligence 
and conviction at board level; who 
has a wide and intimate knowledge of 
industrial production, merchandising 
and practical selling experience; who 
is a competent creative designer and 
writer; who at 36 has what ic takes 
only more so? 
Then please write to 


Box 9483 
Advertiser's Weekly 180 Fleet St EC4 


tion, pry 

Box 9513 Ad. Weekly 180 Pleet St BC4 
“HAND PICKED” SECRETARIES 

available. The he i Agency, 67 

Wigmore St., W.1. HUNter 9951/2/3. 
YOUNG MAN, over 10 years’ Agency 

experience, secks executive or adminis- 


trative post. 
Box 9370 Ad. Weekly 180 Pieet St EC4 
RECENT ILLNESS, Creative Executive, 
now recovered and available 9.30 a.m. 
to 5.0 p.m. London area. A y, 
artment or Publication. ° 
Salary 


Reliable, Versatile. Over 50. 
from £3800 

Box 9467 Ad. Weekly 180 Pleet St BC4 
SHOP SIGN FIXER 


Experienced canvassing site free posi- 
tions for Glass Pelmets and Places. 
Mecal Signs, etc. First class workman- 
ship. Seeks job Lancs., Ches., N. Wales 


Box 9484 
Advertiser's Weekly 180 Fleet St EC4 


BUSINESS OPPORTUNITIES 


A FOREMOST LP.A. AGENCY, with 

/ efficient organisation, handling impor- 
tant National and Specialised accounts, 
is epared to consider taking over 

a progressing the personal accounts 

of an Advertising Agent or Consultant 
desiring to retire eguiar retirement 
income free of wary assured. Reply 

in confidence to LP.A, Agency, c/o 
E. C. Brown & Batts. Chartered 
265 Strand, London, 


Accountants, 


‘Phone you 


W.c.2. 


CLASSIFIED ADVERTISEMENTS 
B APPOINTMENTS WANTED) 


r Classifieds to 


DIRECTORSHIP required in agency by 
director of oneny in ancillary 
>: a Capital and contacts # 
| 


able 
Box 9512 Ad. Weekly 180 Fleet St BC4 
MANUFACTURERS — AN OPPOR- 
TUNITY! British Pirm of Import/ 
Export Merchants, Manufacturers’ 
Representatives and Confirming 
House, with Associated Companies, 
Agents and Correspondents Overseas, 
have commodious street-level premises 
in modern Central London building 
where branded commodity products of 
their manufacturer clients are ade. 
quately displayed, each manufac- 
turer having his own showroom A 
few vacant rooms (air-conditioned, 
centrally heated are offered to 
manufacturers foodstuffs, confec- 
tioners and allied trades Catering 
equipment, fancy goods, pharma- 
ceuticals, textiles, houschold linens, 
etc., as London showrooms and 
at a nominal rent. Services afforded 
(all included im rental) are: Secre- 
tarial, sales staff, etc. Handling of 
ucts in manufacturer's absence 
rom London, shipping documents, 
fore: correspondence, etc. erseas 
and home representation of any com- 
modity manufacturer undertaken. 
Write in confidence for full par- 
ticulars : Box 371, Erwoods Lid., 211 
Piccadilly, London, W.i 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 
Li 
by photo-litho or letterpress (own 
CARILLON PRESS LTD. 
Fine Colour 
be 36835 


Telephone Boscom . ‘ 
lente Office 98-100 Fleet Street, 
Phone : CENtral 1740. 


ADVERTISER'S WEEKLY 


SALES AND WANTS 


MULTILITH MACHINE, MODEL 
12 In excellent worinas condition, 
available for inspection is machine 

is complete with tools and general 

accessories, including air-dryer, Write 
or “phone for appointment to Buying 

Department, Vitamins Lid., 23 Upper 

Mall, Hammersmith, W.6. Telephone 

RIiVerside 500! 


IN, HAND-OPERATED GUILLO- 


TINE by Harrild & Sons. Suitable 
for general cutting. Write or ‘phone 
for appointment to Buying De - 
ment, Vitamins Ltd., 23 Upper Mall, 
Hammersmith, W.6. Telephone No. : 
RiVerside 500! 


BANCROFT FOLDING MACHINE, 
MODEL B. In good condition, suit- 
able for all types of small folding 
work Inspection invited. Write or 

one for appointment 
Department, Vitamins Lid., 23 Upper 
Mall, Hammersmith, W.6. 
No. : RIVerside 5001 


MULTIUTH 1250 WANTED 
PLEASE TELEPHONE LANGHAM 


MISCELLANEOUS 


ADVERTISING CONTRACTORS: 
Have you joined your Association ? 
Help t© stamp out malpractices. 
Frequent council meetings held to 
discuss current problems and assist 
contractors. Write for details now to 
the Hon. Secretary, J. V. Tame, 
Advertisement Contractors’ Associa- 
tien, 68 Shaftesbury Avenue, London, 


| FOR ORIGINAL GIRL PICTURES. 


ADVERTISEMENT CONTRACTOR of | 


ute, with excellent connections 
with agencies and national advertisers, 
would like to represent one more 
publication of ¢ standing. Com- 
mission basis lease write to 
Box 9522 Ad. Weekly 180 Fleet St BC4 
YOUNG VISUALISER DESIGNER, 
own office-Studio, own contacts, own 
oduction contacts, wishes to join 
lorces with existing design oup or 
publicity service to mutual advantage. 
Advertising Consultant might suit. 
South London area. What offers? 
Box 9471 Ad. Weekly 180 Pleet & BC4 


FREE LAKCE SERVICES 


FREE LANCE ARTIST, with ideas for 
css advertising, wanted by 
est End Advertising Agency. 
Prompt service essential 
Box 9514 Ad. Weekly 180 Pleet St BC4 
£2,000 a year Space Salesman will devote 
fulltime building-up suitable single 
medium in London afea to mutual 
advantage. 
Box 9515 Ad. Weekly 180 Fleet St BC4 
AGENCY VISUALISER available for 
design of ads., folders, etc. 
Box 9516 Ad. Weekly 180 Pleet St BC4 
STUDIO wishes to get into touch with 
good scraper artist for Freelance 
work Write, giving details, 
Box 9517 Ad. Weekly 180 Fleet St BC4 
PROBLEMS WANTED by Freelance 
Visualiser-Layout man, artwork and 
poe if necessar 
x 9470 Ad. Weekly 180 Pleet St BC4 
PROBLEMS WANTED by freelence 
Visualiserdayout man, artwork 
oduction, if necessary 
Box 9470 Ad. Weekly 180 Pleet St BC4 
LAYOUT ARTIST (Ex. Pig.) 
in folders and brochures, 


missions” 
Box 9178 Ad. Weekly 180 Fleet S BC4 


PRINTERS 


FOX PRINTING PRESS have installed 
three of the famous Heidelberg 
Cylinders in their new extension and 
are now in & position to undertake 
another established monthly or weekly, 
Dem Octavo oF es Fox 
Printing Press, Typos House, May- 
bank Road, South Woodford, 
London, £.18. BUC 6565 


Pin-ups, Figure Studies, 
Visual Arts Club Models 
sets. Photo-Union Picture brary, 
12 Soho Square, London, W.! 


ACCOMMODATION 


WEST END STUDIO. 


Accommodation 
offered Comme: 
Artists, 
‘phone Hyde Park 9622. 


ft 


SPECIAL ANNOUNCEMEN 


See November 1! issue of 
Apvertiser’s WEEKLY, pages 
412, 413, 414, for the Monthly 
Register of Trade and Special- 
ist Publications Section. 

December 9 will be the next 
issue containing this Register. 


COURSES 


MORE 1.C.S. SUCCESSES 
in AA. Exams! 


In the May 1954 Advertising 
Association Examinations 
LC.S. once again 
outstanding successes, I.C.S. 
Students won : 

Second place in Division * C.’ 

First, second and third 

in Division *B* and five 

om Sis good passes in Division ‘A.’ 

Twenty per cent of all successtul can- 
didates were trained by the LC.S. 
LC.S. Home Study Courses in 
tion for both the A.A. and the LP.A. 
Examinations are comprehensive, 
to-date, and have been written 
experts actively engaged in the 
vertising ficid 
First class instruction is also available 
in COMMERCIAL , POSTER 
DESIGN, | and SIGN 
WRITING” 


Write today for free book to DEPT. 
INTERNA COMMESPONDECE 


SCHOOLS, international Buildings, 
Kingeway, London, W.C.2 


CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY Decemper 2, 1954 


THE NORTHERN WHIG 


AND BELFAST POST 


ie lady Gives Results 297% 


Higher than any other publication 


One of our advertising clients recently tested the results 
obtained by “The Lady” in comparison with bad national 
dailies and magazines—this is what he says . 

“We have just concluded an analysis of cuales teas three 
months’ publicity on the basis of orders received per £ 
spent on advertising. The results from ‘The Lady’ are 
297% higher than any other publication.” 


This kind of letter is constantly coming in as proof of 
the extraordinary selling power of ““The Lady’’—something 


which is not fully shown by its official circulation figure é 
of 81,700. This figure would be at least four times as big Di 
if it were possible to count in the hidden “hand-on 


circulation of readers who borrow “The Lady” from 
friends or read it in restaurants, hotels, hairdressers. In 
fact, the actual pulling power of “The Lady” can never be 
shown in figures—this is one of those papers with that 
indefinable “something” which inspiree reader loyalty and 
makes ““The Lady” an even stronger selling medium than 
seems obvious at first sight. 
If you want to sell anything connected with fashion, 
ery, health and beauty, furnishing, travel, literature, 
children’ 8 interests, the theatre, cinema or gardening, then 
“The Lady” is a really reliable medium to choose. 


3 Rotes and Detoils from. Write to the Advertisement Manager, Miss @. E. Careless, 
TSTREET | D OFFIC : The Lady Ltd., 39-40 Bedford St., London. W.C... TEM 8705{6{7 


ONECG ¢ BRIDGES 
NTRAL 9179 || PHONE: BELFA 


Lancashire  — STOP PRESS — 


Journal Series BLOXHAM TO HANDLE mir. ‘icstor, petite lations 


143 FLE 


_LON 
PHONE: 


attended 

ist birthday party given by Lovell 

comprisin HOOVER IRON & Rupert Curtis Lid., at Savoy on 

pth, Seine ; | Clifford Bloxham & Partners Ltd. Sitngay “They were received be 
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